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THE TARIFF SITUATION. 


A special meeting of the Tariff Committee of the Man- 
ufacturing Perfumers’ Association was held in New York 
under the chairmanship of A. M. Spiehler, Rochester, N. 
Y., and the following additional members were present: 
C. M. Baker, M. H. Ittner, A. D. Henderson, C. G. Euler, 
H. C. Wright, C. Beilstein and W. L. Crounse, Washington 
representative. The pending tariff bill was carefully con- 
sidered and no serious objections found to any of its pro- 
visions except with regard to the licensing plan. The 
latter is covered in our article in this issue. The com- 
mittee reached the conclusion that the licensing and ex- 
clusion of foreign synthetic aromatic chemicals would 
work an unnecessary hardship on the American perfumery 
industry, and a decision was reached to oppose this plan 
as strongly as possible. 


On the following day, July 6th, a joint meeting was held 
by the committee with representatives of the following im- 
porters of perfumery materials: Fritzsche Bros., Inc.; 
Rockhill & Vietor; Magnus, Mabee & Reynard; Morana, 
Inc.; George Lueders & Co.; A. O. Brown Co., Ine.; 
Justin Dupont; Roure-Bertrand Fils; Descollonges Freres; 
Heine & Co.; J. W. Lyon & Co., Inc. These importing 
houses were advised of the conclusion reached by the 
Tariff Committee and, after a thorough discussion, the 
conclusions of the Committee were strongly endorsed. 

The line of cleavage is sharply defined between the con- 
suming manufacturers and the importers on the one hand, 
and some of the American manufacturers of synthetic 
aromatic chemicals on the other hand. The association has 
been on record for some time as favoring adequate tariff 
protection for raw materials made in this country, but it 
is unwilling to consent to any plans which will prohibit its 
members from purchasing any materials they desire, as long 
as they are willing to pay the price. 

As we go to press telegraphic advices report the defeat 
of the proposed licensing plan, and it is thus removed from 
the forum of discussion for the present. 


NEW VOLSTEAD BILL AMENDMENT. 


H. R. 7294 is now in the Senate of the United States 
where it is experiencing a rough time. Its main purpose, 
our readers will recall, is to prevent the prescribing of 
beer and wine by physicians, and it seems likely that if 
definite action is not taken before August 1 by the Senate, 
that the Prohibition Commissioner will issue regulations in 
harmony with the opinion of former Attorney General 
Palmer. Mr. Palmer held that there was nothing in the 
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original Volstead Act that made it illegal for physicians to 
prescribe beer and wine in any quantity, and to change 
this condition the “drys” in Congress drew up the bill 
which is now pending in the Senate. 


Very serious objection arose from all manufacturing 
quarters on account of the inclusion of unnecessary and 
annoying restrictions on the use of industrial alcohol, but 
many of these restrictions have been lightened by the 
Senate Committee on the Judiciary, and while the bill is 
not entirely satisfactory to the manufacturing interests, it is 
probably as good a compromise as can be secured at this 
time. 

There is actually no need to amend the Volstead Act 
with regard to industrial alcohol as the Prohibition Com- 
missioner has ample authority thereunder to proceed against 
violators of the law, and we hold that it is subversive to 
the best interests of the nation to encumber the’ statute 
books with laws designed to prevent “crime,” rather than 
to proceed against violators after crime shall have been 
committed. The idea of treating all manufacturers as 
potential criminals instead of using diligence to detect and 
prosecute the relatively few violators who hamper busi- 


ness, will really accomplish less than the traditional methods 
of law . enforcement. 


HAUGEN BILL NOW A REAL MENACE 


The Haugen slack-filled package bill, H. R. 4981, passed 
in the House ct Representatives at Washington on July 6, 
after a debate ccupying 22 columns of the Congressional 
Record. The vote was 201 to 62, with 166 not voting. 
Volstead and otner prohibitionists worked for the bill with 
the same spirit which has characterized their fight to em- 
barrass the legitimaze usere of alcohol in commerce, brush- 
ing aside alf consiaerations of injury to business. They 
failed only in trying to get through an amendment to 
destroy the glass bottle industry, this only because the bill 
was slated for passage under the rules and the amendment 
could not get through on the floor in the windup. The 
debate was limited to two hours, and advocates of the 
bill were utterly intolerant of anything said against its 
passage, or in favor of the manufacturers 
affected by its provisions. 


who are 


Opponents of the bill must now make their fight in the 
Senate and do it promptly. Our readers all know the effect 
which this bill would have if enacted into law. At this 
writing the chief thing to do is to write and telegraph to 
the United States Senators representing their State and 
urge them to vote against it. The bill has been read twice 
in the Senate and referred to the Committee on Agriculture. 

It might be a good idea, at the same time, to say a 
good word for Senator Calder’s bill, No. 1887, which pro- 
vides for the protection of package goods in interstate 
commerce and which has been approved by the Flavoring 
Extract Manufacturers’ Association and 
organizations of business interests. 


numerous other 


FLAVORING EXTRACT CONVENTION. 


We give considerable space in this issue to the 12th 
annual convention of the Flavoring Extract Manufacturers’ 
Association of the United States. The association has 
increased its membership, is in good financial condition and 
has been performing wonderful work in saving the indus- 
try from destruction on the rocks of prohibition. The 
Volstead supplement bill presents a new crisis that is being 
met with the same energy that has characterized the efforts 
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SEVEN SELLING PRINCIPLES. 

(By William Hamlin Childs, Chairman of the Board 
of the Barrett Co., and a successful business 
man with an experience of 45 years.) 

“The business that merely offers its product for sale 
will never get anywhere. Everything has to be posi- 
tively sold. 

“Energy devoted to fighting a competitor is apt to be 
a wasted energy. A more satisfactory return will be 
had by forcing one’s own affairs forward. 

“One of the easiest ways to draw attention to the 
fact that one’s product is best, is to charge a higher 
price than competitors charge. 

“Above all, it is not possible for even a month to 


let up on the advertising pressure. That must be con- 
tinuous. 


“No one will buy from you simply because you want 
to sell. People will buy from you only because you 
have something that will do them good in proportion 
to the price you charge. 

“It is extremely difficult, as a business grows, to 
avoid a public expression of satisfaction in the growth 
—and to remember the public is interested only in 
superiority of service. 

“The value to my mind of the various trade-marks 
that we have established and the reputation of the 
company itself, which has been trade-marked by a 
distinctive signature, is greater in actual business value 
than all the material assets we carry on our books.” 


of the officers and legislative committee in combating the 
effects of the original dry law on the industry. A very 
interesting message was sent to the convention by Commis- 
sioner Haynes and it is published in full in our report of 
the proceedings. 

The prohibition enforcement officials undoubtedly are 
anxious to carry out the spirit of the Eighteenth Amend- 
ment, which permits and sanctions the use of alcohol for 
industrial purposes, but they are handicapped by fanatical 
persons who have not read President Harding’s remarks on 
too much legislative regulation of business. The association 
pledged itself again to work in sympathy with the enforce- 
ment officers, as its members have done from the begin- 
ning of this troublesome experience. 


AROMATIC IMPORTS AGAIN BANNED. 


The Department has reversed itself in the 
matter of importing aromatic derivation products, and has 
again forbidden thé importation of citronellol, geraniol, and 
products of like nature under the Emergency Tariff Act. 
Aromatic derivatives of natural products were barred out 
along with synthetic aromatics under the initial ruling of 
the department, but after an appeal by importers here, the 
ruling was reversed and the derivation products were per- 
mitted to come in as such However, the original stand 
has been assumed and all aromatics are now barred out 
whether synthetic or not. 


Treasury 


TO CURB CANCELLING OF ORDERS. 

Cancellation of contracts last year tied up $3,000,000,000 
worth of merchandise and worked such a hardship upon 
American manufacturers, importers and exporters, and 
business men generally that national protective legislation 
will be sought, according to Charles L, Bernheimer, who 
presented the report of the Arbitration Committee of the 
Chamber of Commerce of the State of New York at the 
Chamber’s 153d annual meeting. 
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A STATEMENT ON THE LICENSE PLAN. 


To the Editor of TH& AMERICAN PERFUMER AND ESSENTIAL 
Ow Review, Sir: 


The defeat of the Longworth License plan incorporated 
in the Ways and Means Committee Bill H. R. 7456 is not 
surprising, neither is it alarming to me. 

If as a manufacturer of aromatic chemicals, we con- 
sider the disadvantages of this plan from a selfish com- 
mercial standpoint, any licensing system that would 
serve to protect our industry would be an expensive 
and troublesome feature for us as long as it remained in 
effect, for it would keep us absolutely on the defensive, 
constantly submitting representative samples of our manu- 
facture, and endeavoring continuously to prove to a Tariff 
Commission the superiority of quality, and any one know- 
ing our business can understand how difficult it would be, 
especially as the majority of such aromatics are purchased 
for their odor value, and a minute addition of another 
product would make them more flowery and sometimes 
more suitable to the perfumer. Therefore, the question of 
chemical analysis would not be the sole deciding factor in 
determining the quality of an American aromatic chemical. 

To offset the disadvantages, there are and have been a 
number of facts which must be met squartely when con- 
sidering a “reasonable” protection of an organic chemical 
industry in America. 

The condition of European exchange is unquestionably 
a large factor for there is no specific duty or ad valorem 
duty that can be elastic enough to meet the fluctuations in 
exchange. 

The cost of scientific, technical and trained labor is so 
much more expensive in America than in any other country 
that it seriously affects the cost of the finished product. 
Strange to say, while chemists will work for a moderate 
amount in Europe they, however, demand from eight to 
ten times that amount immediately when they arrive in 
America. 

There is no doubt but what the suggested licensing sys- 
tem was introduced to offset just these two factors and 
while I have seen many disadvantages in such a bill, I was 
faced by the fact that to maintain an industry such as ours 
in this country, it was necessary to support the only plan 
under consideration by Congress, 

There have been a number of suggestions made, one of 
which to my mind was the most equitable, It would open 
the markets of the world to the American consumers of 
our products and at the same time it would give us ample 
protection, and that is to have followed out a plan based 
on the so-called Moses amendment, which plan was for 
the Government to take as duty the difference between 
the European price and the American manufacturer's price, 
thus permitting the American to manufacture in America 
on an equal basis with European goods that are exported 
here. 

There are two important facts that stand above an in- 
dividual opinion, two facts that if the American public 
does not consider seriously today they will be forced to 
consider these in the future. These facts are that our 
universities and colleges at the present time have not the 
industrial. support in developing as we should organic 
chemists. The support can only come by the student know- 
ing that after he has finished his course in organic chem- 
istry and proven his ability that there is an industry waiting 
for him. ; 

The next fact is that the method of marketing manu- 


RUN THE NATION’S INDUSTRIES. 
(From the Chicago Journal of Commerce) 


It was the common observation during the war that 
whatever business the Federal Government touched, 
it blighted, and that in all its experiments with price 
fixing and taking over of utilities required by war 
conditions, it left a trail of bitter discontent, waste, 
loss and inefficiency. 

These experiences made popular such slogans as 
“less government in business and more business in 
government,” a desire which rolled up 7,000,000 ma- 
jority for the party which opposed the laying of heavy, 
clumsy and destructive official hands on the enterprise 
and initiative of private business. 

But what confronts us? A Congress honeycombed 
with meddlers, loose thinkers and seekers after popu- 
larity with elements working for particular and not 
general interests, a body which, after the impressive 
lesson of the 1920 elections, is flirting right and left 
with dangerous legislation inspired by desire to curry 
favor with this or that group—farmers, union labor, 
stock raisers—regardless of economic laws or busi- 
ness principles. 

The sum total of the labors of such legislators 
would be the socialization of business, which is out 
of the question. Business is righting itself and can- 
not complete the work unless it remains in the hands 
of business men. 


factured goods in Germany does not and has not permitted 
the American consumer to know what he is getting and 
if he is getting it at an equitable price. This is only 
proven by the fact that German industry is not only pro- 
tected by an import licensing system which is not only 
held by the government but controlled by the German 
Cartel, but a strong licensing system makes it necessary 
that German manufacturers must get permits in order to 
export goods from their country. Where there exists in 
any country an import as well as an export licensing system, 
it is a foregone conclusion that not only the industry of 
that country is protected but they are not going to self 
their merchandise at unnecessarily low figures. 

In conclusion I would say that the history of Americam 
industry has been that all infant industries have been m- 
variably placed on the incorrigible list. As we read on 
through their history we find with few exceptions they 
have all grown up under the tutelage of Professor Fairplay, 
and have eventually taken their correct place under the sun. 

ANTOINE CHIRIS CO., 


New York, July 22, 1921 B. T. Busu, President. 


SCIENCE NEWS AGENCY FOUNDED. 


The establishment of an organization for the purpose of 
familiarizing the general reading public with the progress of 
scientific research is announced at the offices of the National 


Research Council in Washington. The new organization, to 
be known’ as “Science Service,” has been substantially en- 
dowed and is chartered as a non-profit-making corporation. 
Its control is vested in a board of Trustees composed of ten 
scientists and five journalists. The National Academy of 
Sciences, The American Association for the Advancement of 
Science and the National Research Council each elects three 
trustees. Edwin E. Slosson, for seventeen years literary 
editor of the Independent and author of “Creative Chem- 
istry” and other popular science works, is to be the editor. 
The manager is to be Howard Wheeler. Offices have been 
opened at 1701 Massachusetts avenue, Washington. 
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PERFUMERY AND TOILET PREPARATIONS IN 
1919 MORE THAN DOUBLE 1914 OUTPUT. 


A preliminary statement of the 1920 census of manufac- 
tures with respect to the three related industries, Drug- 
gists’ Preparations, Patent Medicines, Perfumery and Cos- 
metics, has been prepared by the Bureau of the Census, 
Department of Commerce. The figures are based upon the 
returns from 524 establishments primarily engaged in the 
manufacture of Druggists’ Preparations in 1919, with prod- 
ucts valued at $114,596,900; 2,468 in the manufacture of 
Patent Medicines and Compounds, with products valued at 
$212,185,700; and 570 in the manufacture primarily of Per- 
fumery and Cosmetics to the value of $59,830,100. 

At the census of 1914, the industry “Druggists’ Prepara- 
tions” comprised 416 establishments, with $48,009,700 in 
value of products; Patent Medicines and Compounds, 2,903 
establishments and $102,463,400; Perfumery and Cosmetics, 
496 establishment and $16,899,100. In the aggregate these 
classified industries involved 3,562 establishments in 1919, 
with products valued at $386,413,000, and 3,815 in 1914 with 
$167,372,000, an increase in value of $219,041,000, or 131 
per cent. In addition, like products to the value of $23,- 
357,100 were made in 1919, and $9,374,800 in 1914 by estab- 
lishments in other lines of manufacture. 

The production of perfumery, cosmetics and toilet prepa- 
rations, $69,470,400, an increase of 263 per cent. The sta- 
tistics are summarized in the following statement. The 
figures for 1919 are preliminary and subject to such change 
and correction as may be necessary from a further exami- 
nation of the original reports. 


Number of 


Establishments Value of Froducts 
—, —, 
1914 1914 


— 
1919 


1919 


Total $409,769,800 


$176,747,000 


Druggists’ preparaticns in- 
dustry 524 416 
Subsidiary products 
from other indus- 
tries ‘ 42 
Patent medicines and com- 
pounds, industry ....... 
Subsidiary products 
from other indus- 
tries : ome 6,878,100 
Perfumery and cosmetics, 
industr 
Subsidiary products 
from other indus- 
tries 61 
Classified Products 
Patent and _ proprietary 
compounds 1,030 
Perfumery and cosmetics 
and toilet preparations. . 938 932 
Flavoring essences and ex- 
tracts 


$114,596,900 $48,009,700 


13,344,300 5,353,600 


212,185,700 102,463,400 


3,202,000 


59,630,100 16,899,100 


3,134,700 819,200 


1,075 46,376,600 16,514,300 


69,470,400 19,160,400 


5,241,500 


LULL IN PERFUMERY EXPORTS 


The exports from the port of New York of perfumeries 
showed a drop from the general average in April, but there 
seemed to be nothing in the situation to warrant any pes- 
simism and it probably is a repetition of April’s old habit 
of being a slack month. The distribution was as follows: 
Belgium, $934; Denmark, $2,882; France, $400; Gibraltar, 
$1,348; Greece, $918; Malta, $115; Netherlands, $2,516; 
Norway, $10; Switzerland, $773; Turkey in Europe, $2,151; 
England, $69,614; Scotland, $55; Bermuda, $558; British 
Honduras, $868; Canada, $180; Costa Rica, $502; Guate- 
mala, $473; Honduras, $434; Nicaragua, $766; Panama, 
$11,086; Salvador, $373; Mexico, $3,658; Newfoundland, 
$515; Barbados, $121; Jamaica, $1,328; Trinidad, $1,650; 
other British West Indies, $367; Cuba, $26,500; Danish 
West Indies, $122; Dutch West Indies, $241; Haiti, $2,059; 
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Santo Domingo, $2,393; Argentina, $11,287; Bolivia, $616; 
Brazil, $4,581; Chile, $4,383; Colombia, $990; Ecuador, 
$431; British Guiana, $367; Dutch Guiana, $101; Peru, 
$2,142; Uruguay, $1,648; Venezuela, $745; China, $221; 
British India, $1,621; Straits Settlements, $275; Dutch East 
Indies, $6,058; Hong Kong, $22,037; Japan, $4,122; Siam, 
$72; Turkey in Asia, $168; Australia, $20,424; New Zea- 
land, $5,367; British Oceania, $119; Philippine Islands 
$2,656; British West Africa, $1,042; British South Africa, 
$3,841; French Africa, $94; Liberia, $16; Portuguese 
Africa, $94; Egypt, $240; total, $231,036. 

Exports of toilet soap from this port amounted to 
$194,334. Other soaps, $257,350. The entire exports of 
soap for May will be found in our Soar Section. 


FOREIGN TRADE IS UNSATISFACTORY 


Federal government figures show that the May imports 
of perfumeries, cosmetics and all toilet preparations were 
valued at $405,420, as against $346,462 a year ago. For the 
eleven months ending in May the total was $6,648,598, as 
against $4,754,961 in the corresponding previous period. 
Soap imports showed a falling off in both periods, as did 
essential oils, including lemon oil, _ 

May exports of perfumeries and toilet preparations were 
$363,323, as against $1,056,483 a year ago. For the eleven 
months the exports are $5,871,662, a drop of about $1,200,- 
000. Soaps -suffered worse in May, the exports of toilet 
soaps being valued at $254,108, as against $696,190 in the 
same month a year ago. In the eleven months, however, 
the difference was very small. 

The showing, from some points of view, is extremely 
unsatisfactory, but it must be remembered that May and 
the other Spring months usually are dull in trade. 


EDUCATOR EXTOLS ADVERTISING POWER. 


Advertising is the most important factor in modern busi- 
ness, Dr. John T. Tiger, United States Commissioner of 
Education, declared in an address before the National Edu- 
cation Association at Des Moines recently. He said: 

“Important as are the factors of labor, raw material, 
production, marketing an organization, none of these are 
as significant today as advertising.” 
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The twelfth annual convention of the Flavoring Extract 
Manufacturers’ Association of the United States, held 
July 13, 14 and 15, at the Hotel Statler, St. Louis, was 
probably the largest, as well as one of the most important 
meetings of the organization. The attendance included many 
new faces and the members displayed keen interest in the 
timely papers presented and in the discussions. The new 
Volstead bill to further restrict the industry received 
suitable condemnation and the members listened with great 
interest to a renrecentative of the Prohibition Commissioner 
Haynes, who held out the hope of fair treatment to the 
‘ favoring extract industry.. Many other important matters 
Were acted upon as will be told in the following report. 


R, H. BOND, 
THIRD VICE-PRESIDENT. 


FRED. S. ROGERS 
EXECUTIVE COM MITTEE 


The Rev. Dr. Atkinson offered an invocation, a repre- 
sentative of Mayor Kiel delivered the address of welcome 
and Frank L. Beggs responded on behalf of the association. 
The annual address of the president was as follows: 


ANNUAL REPORT OF R. E. HEEKIN, PRESIDENT 


GENTLEMEN: I am opening this, our twelfth annual 
convention, as your chairman, in the place of our late 
president, Mr. Charles D. Joyce. 

Our association has made tremendous strides in the last 
two years, under his leadership as president. It is not 
my intention to make a report as president of the associa- 
tion, inasmuch as Mr. Joyce was the active president up 
to a month ago. With the possible exception of Mr. Claw- 
son, who is not with us today, I believe I knew Mr. Joyce 
a little more intimately than most of our members. For 
the last sixteen years I have been in close touch with him, 
and I know full well what a splendid, straight-forward, 
sincere friend he could be. 

For the last two years I have served under him on our 
executive committee. and all of you know the progress we 
have made under his leadership. He was a wonderful 
executive. He had the complete confidence of every mem- 
ber of his committee and, with his infinite tact and good 
judgment, he was able to guide our association through 
the most hazardous times the Flavoring Extract Industry 
had ever experienced. He had that saving grace, a sense 
of humor, and many times, when our committee was more 
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or less heated in an argument, he could, in a few words, 
close the incident and still leave everyone in a satisfied 
frame of mind. 

Our Resolutions Committee will adopt a formal testi- 
monial at this convention, covering Mr. Joyce’s activities 
with our association and expressing how much we feel the 
loss of the ablest leader we ever had, Mr. Charles D. Joyce. 

I had our attorney, Mr. Thomas E. Lannen, prepare a 
short sketch of the activities of our association, covering 
the last year. The chairmen of our various committees 
will report in detail, covering their work, so it is not 
necessary to give any lengthy report. 

During the last year we have added thirty-eight new 
members. The association bids them welcome. There are 
many new faces here today, and I want them to feel that 
they are starting on a work that can have a lasting effect 
on their business and on their business career. The asso- 
ciation will derive. great benefit from the suggestions and 
advice of these new members. The new members them- 
selves have a wonderful opportunity to co-operate with the 
association, put their shoulders to the wheel and take care 
of any work they may be called upon to perform. 

There has never been a time when we, as manufacturers 
of flavoring extracts. have faced the difficulties we are 
facing today. Since the advent of prohibition, every con- 
ceivable effort has been brought forth to tie up our in- 
dustry and hamper it with legislation that would event- 
ually put us out of business. 

There are firms who have permits to use non-beverage 
alcohol that are using them illegally. I am glad to say 
that 1 do not know of any member of our association who 
comes in this class, and I want to say right here that each 
and every one of us cannot abuse our permits in any way, 
and we should use every effort, where we have evidence 
that non-beverage alcohol is not being used for proper pur- 
poses, to drive such people out of the business, for we are 
bound to suffer for the sins of dishonest manufacturers 
who deliberately violate their permits and place our in- 
dustry in the class with bootleggers. It is an outrage for 
a legitimate industry to be placed in such a light. As 
manufacturers of flavoring extracts, all of us should pro- 
test against such an affront to our industry. 

The thanks of the association are due to each member 
of the Executive Committee who served under Mr. Joyce. 
In particular, I might mention the work of Mr. Bond, 
chairman of our Legislative Committee. I do not think 
any of us realize the tremendous work he has done for our 
association in the last year. Right now he is carrying on 
a desperate fight to protect our interests in the proposed 
amendment of the Supplemental Prohibition Bill. If each 
of us would do but a small percentage of the work he is 
doing, we would accomplish our results. 

We are very grateful to our secretary, Mr. Gordon M. 
Day. He took this heavy task voluntarily after Mr. Tal- 
madge had resigned. Mr. Day has carried on his duties 
of secretary with his usual accuracy and dispatch. The 
association is indebted to Mr. Day for his unselfish service. 

The association should be very grateful for the work ot 
the Research Committee, under the leadership of Mr. 
Frank L. Beggs. Their work, and in particular the Stand- 
ardization of Alcoholic Content for Flavoring Extracts, 
has the full approval of the Prohibition Department at 
Washington. Any member of this association desiring a 
permit on any item in the flavoring extract line will find 
that the percentages of alcohol as outlined by our Re- 
search Committee are acceptable at Washington. 

The association is deeply indebted to the Convention 
Committee of St. Louis, under the chairmanship of Dr. 
Samuel H. Baer. Never has a convention committee been 
as well organized and worked from so many angles to give 
us a successful convertion. 

So, in closing, let me say that we have three days of 
very serious business before us. We are going to thrash 
out the problems that threaten our industry. These three 
days are the time to lay your cards on the table and present 
your ideas. 

I predict that every man at this convention will go back 
home with a better understanding of his business and he 
will have the determination to stand by this association in 
its work to make our industry a bigger factor in Washing- 
tom as the oldest industry using non-beverage alcohol fot 
culinary purposes. (Applause.) 
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APPOINTMENTS BY THE PRESIDENT 


President Heekin made the following appointments: 

Resolutions Committee: R. H. Bond, chairman; Mr, 
Hickey, Mr. Hughes and Mr. Newton. 

Nominating Committee: Dr. S. H. Baer, chairman; J, 
L. Kiingensmith, and F. M. Boyles. 

Auditing Committee: G. C. Davis, chairman; B. H. 
Harrison and F. M. Boyles. 

Sergeant-at-Arms: J. L. Klingensmith. 


REPORTS OF THE SECRETARY AND TREASURER 


Secretary Day made a short report of the work of his 
office and it was accepted with the thanks of the associa- 
tion. 

Treasurer F. A. Ross was unable to be present, but his 
report was read and referred to the auditing committee, 
which later approved the same and congratulated the asso- 
ciation upon its healthy financial condition. 

Thanks were voted to both Messrs. Day and Ross. 

* Reports of the meetings of the Executive Committee, it 
was announced, were on file and could be read by any 
members interested. Summaries were printed from time to 
time, as the meetings were held, in the Flavoring Extract 
Section of THE AMERICAN PERFUMER AND EssENTIAL Or 
REVIEW. 

The report of the Committee on Membership showed that 
the association began the year with 191 active and 52 as- 
sociate members. Seven active members resigned, twenty- 
one have been added, making a total of 205 actives. One 
associate resigned and five were admitted, making the total 
56 associate members. 

The Publicity Committee made no report, its chairman, 
John L. Clawson, being in Europe. 

REPORT OF THE COMMITTEE ON TRADE INTERESTS 

G. C. Davis, chairman, read the report of the Committee 
on Trade Interests, which dealt with creating a feeling of 
friendly co-operation and brotherly love among the flavor- 
ing extract manufacturers who are members of the associa- 
tion, rather than the feeling of dread and competition that 


sometimes exists in the minds of persons regarding others 
engaged in the same line of business. 

Mr. Davis cautioned against the practice indulged in by 
some manufacturers of disregarding the costs of their prod- 
ucts*in endeavoring to keep up the volume of business done 
in the recent inflated period, for, he pointed out, it would 


result only in eventual destruction. He continned: 

“It not only takes from us the profits that are justly 
due to us on our investment in business and upon the merit 
of our goods, but it shakes the confidence of our own cus- 
tomers; not only makes our business unprofitable, but makes 
life miserable and drives the individual to that point of 
hatefulness that is calculated to make him unpopular.” 

It was suggested by Mr. Davis that the time surely has 
arrived when members who are closely adjacent to one an- 
other should meet at frequent intervals, compare figures and 
costs and arrive at a profit percentage which would be 
just to consumers, customers and manufacturers. In this 
respect he discussed the advances in freight rates which 
have added materially to costs, both coming and going. He 
advocated paying the same careful attention to overhead 
costs as manufacturers must give to alcohol records and 
income tax reports. 

Mr. Bond moved that the report be accepted with thanks 
and that the suggestions be carried out. Adopted. 


REPORT OF THE I ¥*GISLATIVE COMMITTEE 


Chairman Bond, of the Committee on Legislation, before 
reading his report, arraigned the Volstead supplementary 
bill now pending in Congress, and declared that its enact- 
ment into law would give one or two officials power to 
take steps to stop the manufacture of flavoring extracts 
entirely, regardless of the fact that there has been com- 
paratively little misuse of extracts for beverage purposes. 
Mr. Bond’s report goes into exhaustive detail regarding 
legislation in Congress and comments on bills in the various 
States. In his summary he makes these observations: 

“The situation which confronts our industry is becoming 
increasingly more difficult, and the legislation which 18 
aimed at it, both in the National Congress and the State 
Legislatures, is becoming increasingly restrictive and harder 
and harder to defeat. 
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“Many manufacturers of flavoring extracts thought that 
with the passage of the present National Prohibition Act 
the greater part of our troubles was over. However, your 
committee did not agree with this view and, unfortunately, 
its judgment has been borne out by the facts. 


“There have been forty-two State Legislatures in regular 
session since January 1, and a number of special and ex- 
traordinary sessions of the Legislatures of several States 
have been held. 


“It has required the greater part of the time of the chair- 
man of your Legislative Committee and a considerable part 
of the time of his office force to help to defeat or modify 
bills which would have either spelled the death-knell of the 
industry or thrown such impracticable provisions about it 
as would have made it impossible to successfully conduct 
business. 

“While several different kinds of destructive bills aimed 
at our industry have been offered in the different State 
Legislatures, those which have given us the greatest concern 
and trouble have been Prohibition Bills. The attitude of 
the proponents of this class of legislation is best shown by 
a letter recently addressed to Wayne B. Wheeler, general 
counsel and superintendent of the Anti-Saloon League, by 
one of the leading chemists of the United States. We 
quote two sentences from that letter: 

“‘Chemists have been told on good authority that you 
have stated that you will absolutely prevent the produc- 
tion of alcohol if necessary to enforce prohibition. 
* * * Your statement before the Volstead Committee 
to the effect that if it comes to a choice between medi- 
cines and prohibition enforcement, you would have pro- 
hibition enforcement tends to confirm the chemists’ 
impressions as to your opinions as above indicated.’ ” 
“Flavoring extracts have been the principal target at 

which these bills have been aimed, with drugs a very close 
second. 

“Your committee extends its thanks to the members of 
the association for their full co-operation with its efforts 
and also thanks our general counsel, Thomas E. Lannen, 
for the promptness with which he has furnished us with in- 
formation concerning bills and his opinions upon the many 
matters which have been submitted to him. 


“Tt also extends its thanks to those trade organizations 
which have so effectively assisted. 


“One to whom your Committee is under deep obligations 
for loyal and effective co-operation has passed into the be- 
yond where earthly commendations do not reach. We re- 
fer to our beloved and lamented president, Charles D. Joyce, 
whose last strenuous effort in the active affairs of this life 
was before the House Judiciary Committee when he united 
with other. members of our organization in an endeavor 
to defeat the Volstead Amendment to the present Prohibi- 
tion Act.” 

Dr. Baer moved a rising vote of thanks to Mr. Bond 
for the wonderful work done by his committee, which was 
carried enthusiastically. President Heekin and Mr. Beggs 
also spoke highly in praise of the committee’s work. 


REPORTS OF VARIOUS COMMITTEES 


F. P. Beers, chairman of the Costs Committee, reported 
that this subject had been taken up and discussed at the 
January meeting of the Executive Committee and the con- 
sensus of the majority was that an expert accountant should 
be employed to furnish information. He said: 

“It has come to the attention of your committee that some 
manufacturers are apparently reducing prices on some of 
their extracts. At the present cost of production we do not 
see where there is any cause or justification for any such 
reduction.” 


B. H. Harrison, of the Committee on How to Increase 
Sales, made a brief but interesting report. 

R. C. Caryl, of Grand Rapids, read the report of C. W. 
ae, chairman of the Committee on Insurance. Mr. 
ennings emphasized the great importance of fire prevention 
and offered a series of sixteen suggestions along that line 
for building and operating factories. The fire loss in the 
United States is enormously larger than in other countries. 
Most fires are due to carelessness and lack of prevention. 

C. F. Sauer, chairman of the Committee on Transporta- 
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tion, reported the largest increase in freight rates in the 
history of the association had occurred since the last 
meeting. These rates affect a number of commodities, to a 
considerable extent, particularly the lower priced ones, and 
have seriously affected the distribution of low priced ex- 
tracts. He urged the support of Senator Fletcher’s bill 
providing better protection for shippers in dealing with 
common carriers. 

Frank L. Beggs, chairman, read the supplemental re- 
port of the Research Committee on the least quantity of 
alcohol required in certain flavoring extracts, covering 
these items: Savory, spearmint, sweet basil, sweet -mar- 
joram, thyme and tonka. The committee also made a re- 
port on the questionnaire which was sent to the members. 
This research report completed the data on the extracts for 
which standards have been established by the Department 
of Agriculture and the Treasury Department. The com- 
mittee recommended that the research work be continued 
under the auspices of the Executive Committee. 


REPORT OF THOMAS E, LANNEN, ATTORNEY 


T. J. Hickey, who is associated with and represented 
Thomas E. Lannen, attorney for the association, presented 
the annual report of Mr. Lannen, who was unable to be 
present on account of illness. The report showed that dur- 
ing the year Mr. Lannen approved and sent out sixteen cir- 
culars to the members on matters of great importance to 
flavoring extract manufacturers. The number of legislative 
bills he received and examined was 1,288. He rendered 
2,113 opinions and reports on legislation. Besides his Wash- 
ington visits he attended the St. Louis convention last 
autumn of the National Food, Drug and Dairy Officials, 


Mr. Lannen in his report discussed the Haugen bill and 
gave correspondence he had with Representative Haugen 
regarding undue haste used to press it to passage. Mr. 
Lannen also reported on the non-beverage alcohol users’ 
meeting in Washington and the difficulties encountered in 
agreeing on a uniform bill. The controversy over Jamaica 
Ginger was reviewed. 


The report shows how Mr. Lannen supposed the fight 
had been won in the Senate committee to modify the new 
Volstead bill, only to find that the objectionable features 
had been restored secretly." He urged the passage of Senator 
Calder’s bill to unify laws relating to foods, etc. 


The report was received with thanks to Mr. Lannen and 
Mr. Hickey for the splendid work they have done for 
the association. A motion also was carried expressing the 
hope that Mr. Lannen soon would recover his health. 


S. J. Sherer presented his report as National Councillor, 
representing the association in the United States Chamber 
of Commerce. He reviewed the activities of the Chamber, 
which have been many and varied in the last year. 


“NON-BEVERAGE ALCOHOL FOR USE IN FLAVORING EXTRACTS” 


Roy A. Haynes, Federal Prohibition Commissioner, who 
had expected to address the convention on “Non-Beverage 
Alcohol for Use in Flavoring Extracts,” was unable to be 
present, but sent his address by James M. Doran, chief of 
the prohibition chemistry division. 

Mr. Doran expressed the regrets of Mr. Haynes for his 
inability to be present and then read the following message 
from him, embodying what the Commissioner would have 
said had he been able to do so in person: 


Non-Beverage Alcohol in Flavoring Extracts, Being a 
Message from Commissioner Haynes 


To the Flavoring Extract Manufacturers’ Association of 
the United States: 

GENTLEMEN—It is a matter of most sincere regret that 
owing to the great mass of work that confronts me in 
Washington that I am unable to come before you person- 
ally for a few minutes in your National Association meet- 
ing, because I feel as Federal Prohibition Commissioner, 
that I want to look into the faces of you representative 
men of this great Association and tell you very frankly 
that I want your help and co-operation, feeling, as I do, 
that there is possibly no group of men in the United States 
whose sincere, earnest co-operation in the conduct of my 
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Department will mean more in its successful administration 
than the co-operation which I confidently anticipate I will 
have from you. 

The platform upon which I expect to base my entire ad- 
ministration is the platform of law enforcement. Regard- 
less of personal views, surely every good citizen will regard 
as imperative the enforcement of the Eighteenth Amend- 
ment and laws to which it is fundamental. Certainly, 
every law-abiding citizen will admit that as long as these 
laws constitute a part of the organic law of the land, they 
must be obeyed. The man, or woman, or agency, which 
condones its violation, or becomes a party to its violation, 
or encoufages a sentiment of laxity in regard to its en- 
forcement, is helping to create consciously, or unconsciously, 
a very serious condition. 

The first year of national dry enforcement was waged 
against almost insuperable difficulties, Former Commis- 
sioner Kramer was a man of sterling integrity, firm con- 
viction, and splendid courage. He was a pioneer and 
pioneers are always seriously handicapped, but the initial 
stages of the work, under his leadership, I believe, have 
been characterized by real progress. 


However, at the very outset of my administration, I want 
to preach the gospel of the need of law enforcement. If 
there was ever a day in the history of America when all 
good citizens, and all legitimate agencies, should unite on 
a program of law enforcement, it is today. To wink at 
the breaking of one law and preach the observance of another 
is unpatriotic and un-American. On that basis, I believe 
that former so-called liberals will as vigorously aid in the 
enforcement of dry laws as those who have always been 
dry. Any other policy toward law in general means chaos. 


So this idea of co-operation, in attaining to these ends, 
is the prime object in my addressing you as well as the 
desire that we may speak very briefly with regard to 
some of the problems more directly affecting the relation- 
ship between my Department and this organization. 

I presume there is no article of more widespread use in 
the household economy than the flavoring extract. Its 
use in the modern American home to make the common 
articles of food more tasty and palatable is in line with our 
other developments that make the American kitchen the 
most efficient in the world. There has been a great change 
since the days when our grandmothers used vanilla beans 
or grated lemon to season their cooking. It is now pos- 
sible for the housewife to procure in the handiest and 
most convenient forms flavors and seasonings gathered from 
all parts of the world. 

The manufacturing and merchandising of these house- 
hold flavors has become a large business and I under- 
‘stand that the members of this Association manufacture 
and distribute between 60% and 70% of these extracts. 
It is a most helpful thing for an Association such as 
this to gather together and discuss matters that are of 
common interest to all. The relation of alcohol to your 
trade is possibly of as vital interest and concern as any 
one subject that might be discussed. 

The present development of your industry is such that 
substantial amounts of alcohol are required to produce 
what you manufacturers are unquestionably striving for; 
that is, the best article that may be manufactured. It is 
characteristic of the American manufacturer, as well as 
the American consumer, that nothing short of the best 
will be produced and consumed. The very fact, however, 
that your products are so widely distributed in the homes 
throughout the land makes it of vital importance that they 
be of such a character that their unfitness for use as in- 
Paws beverages be beyond question. 

We hear some discussion about the use of solvents and 


/ preservatives (glycerine, pastes and gums) other than al- 


cohol in the manufacture of flavoring extracts, It is not 
my desire to discuss their merits or demerits. Knowing, 
as I do, that alcohol is a large item of expense in your 
business and its procurement and use during the past year 
and a half a matter of some little concern, I am con- 
vinced that if a satisfactory substitute were available the 
legitimate trade would adopt it at once. I also assume 
that if such a substitute should ever, be found to be com- 
mercially satisfactory and be capable of producing as 
meritorious a commercial article as may now be produced 
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with alcohol it will be adopted as rapidly as it is practicable 
to do so. 

We are dealing, then, with a practical proposition. Your 
trade uses alcohol and Congress has recognized its lawful 
right to do so. The handling and use of this alcohol and 
the products made from it, however, are very vital pro- 
hibition problems and the Bureau of Internal Revenue is 
charged, in the administration of the National Prohibition 
Act, to see to it that you are able to get your supplies 
with as little burdensome restrictions as possible; that the 
alcohol does not get into the hands of unscrupulous people 
and, furthermore, that the products manufactured with the 
alcohol are clearly of such character that they may not be 
used as beverages. 


In order to successfully enforce the National Prohibition 
Act the Department must have the wholehearted, loyal and 
active co-operation of the legitimate trades, particularly the 
type of business men comprising this Association. It seems 
to me that there are two lines of endeavor along which 
positive results may be obtained: First, inquire into the 
character of the actual products manufactured and, second, 
in the manner and method of their distribution to the 
public. 


It is but natural that people who seek to profit by a viola- 
tion of the Prohibition law will search out entrances under 
the cover of legitimate business by which they may obtain 
supplies of alcohol and exploit for intoxicating beverage use 
products made ostensibly for legitimate purposes. To illus- 
trate this fact we have the experience of the past year where 
some products were so flagrantly exploited that the De- 
partment was forced to class them as intoxicating liquors. 
Jamaica Ginger might be mentioned as one of them, I 
might state that Jamaica Ginger even prepared in double 
the strength of the old article is still on trial and I want 
to urge upon this Association at this time the necessity 
of using extreme care in the merchandising of this particular 
article. 

The last few months have seen the development of a 
class of so-called flavors which will, undoubtedly, have, to 
receive immediate attention. The quantity of imitation 
flavors, such as peach, apricot, rum and brandy, that are 
now sold evidences the fact that they are not all used in 
cooking or in other legitimate ways. 


I understand that your Association in the past, through 
a selected committee of scientific men, has performed valu- 
able work in various problems affecting your industry. The 
report prepared by this committee on the maximum per- 
centages of alcohol that need be used in the various flavor- 
ing extracts was not only of material assistance to the 
Department, but was of positive benefit to. your trade. It 
demonstrated the fact that where a greater amount of 
alcohol was being used than was necessary not only was 
the manufacturer losing money, but the possible beverage 
character of the product was increased. 

In dealing with these imitation flavors it would be of 
the greatest aid if the Association, through its scientific 
committee, would co-operate with the technical men of the 
Bureau with a view to so increasing the flavoring element 
of these extracts that their beverage use would be practi- 
cally out of the question. 


I believe the experience of the last few months has demon- 
strated that the present Bureau rules requiring 2% of flavor- 
ing elements in certain of these imitation flavors is totally 
inadequate to render them unfit for use as intoxicating 
beverages. I am of the opinion that the percentage re- 
quirements for a number of these imitation flavors. could 
be at least 5%, possibly more. In any event a substantial 
change must be made and it may be shown by your own 
committee work, that the standard requirements may be 
raised beyond 5% and the products still be suitable for 
their legitimate uses. As I view it, these particular flavors 
must either be made thoroughly unfit for drinking or be 
taken from the market altogether. 


There are other technical problems of actual manufacture, 
such as the preparing of pure fruit flavors that are unfit 
for use as beverages, which, if successfully solved by mutual 
endeavor, would be of great benefit. I merely mention these , 
specific matters to illustrate my point that when the Bureau 
finds it necessary to adopt or modify a standard for flavor- 
ing extracts that a co-operative committee could perform a 





THE AMERICAN PERFUMER 


real service both for the Association and for better law 
enforcement. The Bureau laboratory, as you are aware, 
has a large volume of detailed work to perform and authen- 
tic scientific information from the trade itself will be more 
than appreciated. 


I am concerned over the seemingly increased volume of 
sales of products denominated as rum flavor, cognac flavor 
or whiskey flavor. Most of you gentlemen do not make any 
of these, but it is, nevertheless, a problem affecting the 
flavoring extract trade. Can not you as an Association dis- 
courage the use of these names and take such voluntary 
steps as you are able to with the purpose in mind of con- 
fining your business of this character to manufacturing es- 
tablishments, hotels and the like? It does not seem to me 
impossible for you to do this. The promiscuous sale of 
products so labeled can not but assist in their being used 
either for intoxicating beverages themselves or in the un- 
lawful manufacture of intoxicating beverages. . 

I believe you gentlemen have of your own accord taken 
steps in the distribution of your products with the purpose 
in mind of eliminating all sales ds character that indicate 
resales and uses for beverage purposes. These steps are 
highly commendable and while in no wise detracting from 
what you have already accomplished, I want to urge upon 
you the closest scrutiny of all orders of an unusual character. 
The Department necessarily can lay down no exact rules 
by which these products should be merchandised, but you 
gentlemen who have been in this business for many years 
are the ones who are most familiar with the conditions and 
are the best able to judge of the legitimate or illegitimate 
character of the business. 


There is probably no other point in which you could 
be of greater service in assisting the Bureau in the enforce- 
ment of the law than in the matter of the proper control of 
sales. Frequently the manufacturer will sell in good faith 
to a jobber, who in his turn, will not be so scrupulous as 
to the character of his customers. I need hardl 
a change to a different jobber would be desirable in such 
cases. 

The Bureau, on its part, realizes that it is under a great 
responsibility not only to enforce the National Prohibition 


Act, but to do so in a manner that will protect the business 


and good name of legitimate manufacturers. The experi- 
ence of the past year and a half has made it possible to 
take a survey of the situation as a whole and you may be 
assured that the Bureau proposes to profit by past experi- 
ences. It may be shown that some of the rules and pro- 
cedures by which you have procured your supplies of al- 
cohol may be smoothed out. It is the greatest desire on 
my part to cause as little inconvenience to you legitimate 
men as possible. You who are in intimate touch with active 
business dealings may be aware of cases ‘of manufacturing 
and selling extracts in a way that brings the law into 
disrepute and indirectly reacts upon your trade. We want 
your help in searching out arid getting rid of these people 
and I am sure that nobody will welcome such a riddance 
any more than the members of this Association, 

We will probably make mistakes and seemingly vexatious 
things may occur, but this Association may feel that their 
advice and counsel is not only welcome at all times, but 
is sincerely requested. Let us together work out our mutual 
problems in a spirit of helpful co-operation. 


DISCUSSICN OF THE HAYNES-DCRAN ADDRESS 


Dr. Baer: Mr. President, I move that we extend a rising 
vote of thanks to Mr. Doran for coming here today, present- 
ing the paper and discussion thereof. Motion seconded by 
Secretary Day and unanimously carried. 

Mr. Doran: I thank you all. I am now ready to answer 
any questions that the members may see fit to put to me. 

PresIDENT HEEKIN: I have guaranteed Mr. Doran abso- 
lute safety during this discussion. 

_Mr. Stutz: There is no question but what the prohibi- 
tion end of this business has been more serious and per- 
plexing than anything we have had. We have all tried to 
enforce the law, but we do not know how to do it, and 
there have been some problems come up that leave some 
doubt in our minds. I believe Mr. Day mentioned a subject 
which is really vital. I understand there have been a num- 


state that 
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ber of permits held up by the Department on a regular 
standard terpeneless lemon extract, made by the usual 
process of washing the oil, and containing two-tenths of one 
per cent of citral by volume. This has been a standard 
recognized by the Department of Agriculture for a number 
of years, and I believe the chemists here will bear me 
out when I say that the general average alcoholic content 
has been around fifty per cent. It seems there has been 
some question about that, some question of getting that 
item in our line approved. We would like to ask Mr. 
Doran what the Department's attitude is toward that. 


Mr. Doran: I believe that any hold-up on any material 
of that sort must be in the nature of a blunder or mistake. 
The Department’s ruling on standard terpeneless lemon 
follows the Department of Agriculture, Bulletin 136, re- 
quiring in addition that it contain not less than two-tenths 
of one per cent of citral. I know of no change in that 
ruling, and I believe that there has been an error made. 
I anticipate no change, I see no reason for any change. 

As to the question of the alcoholic content varying, it is 
probably known to you gentlemen even better than to me, 
that terpeneless oil prepared with the elimination of the 
terpenes, requires a much lower percentage of alcohol than 
the straight terpeneless oils. 


Mr. Stutz: It has been called to my attention that several 
permits have been held up or rather disapproved by the 
Department on a basis that the extracts do not contain suffi- 
cient alcohol to hold the oil in solution; and yet fifty per 
cent seems to be the average of the alcoholic content. 


Mr. Doran: I can only explain that on the basis that 
the particular person examining that permit may not have 
had clear in his mind that many of the terpeneless oils re- 
quire a lower per cent. The usual per cent is fifty-five or 
sixty, and somebody picking that up, would say, “This is too 
low.” I will be glad to take that up when I get back, and 
I believe a mistake has been made. 

Mr. Stutz: Every manufacturer of extract has his own 
individual formulas and methods, most every one of us 
have tried to use as little alcohol as was possible; first, 
because of its cost, and second, because we want to stay 
as close down as we can to the limit of the law. 


Will the Department acknowledge and allow tolerances of 
alcoholic content less than the permit which was granted on 
various flavors? In other words, if a permit was granted 
forty per cent imitation strawberry extract, which contains 
the necessary ethers and esters, if it were possible to contain 
those two per cent extracts, will the Department allow a 
variation of a less alcoholic content and still have the two 
per cent ethers or esters in it? 

Mr. Doran: Not only will the Department allow it, but 
I believe the law requires it. If the manufacturer uses ma- 
terial that will allow him to get them in solution and pre- 
serve his articles, the law states that no more alcohol may 
be used than is necessary, 

That is another case that arises from the fact that in 
dealing with thousands of applications, certain fixed rules 
are followed, and it is very apparent to anybody at all 
familiar with it, that these little rises and falls are not 
considered; they are handled en masse. But if I were a 
manufacturer and that question came up, I would at once 
submit my samples and ask for a ruling on the specific 
goods I make, and settle it once and for all. 

Mr. Eppy: In that connection, would it not be necessary 
for the holder of the permit to file an amended formula and 
supplemental applications for permit, securing a permit to 
manufacture a preparation with lower alcoholic content, 
even if it is definitely stated in his permit that it was 
forty per cent, and he was manufacturing at thirty per cent? 
Must the permits be amended to give us that privilege to do 
sof 

Mr. Doran: Not in my judgment, and I know many 
matters similar to that have been handled by the manufac- 
turer merely furnishing a written statement showing that 
he is preparing his material with the same amount of in- 
gredient in it, which are the essential things in rendering 
it unfit for use as a beverage, but is able to get a less per 
cent of alcohol; a mere letter appearing in the file on the 
subject ought to be sufficient. 

Mr. Eppy: That, in effect, would be an amendment to 
his permit, would it not? 
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Mr. Doran: Technically, I suppose it would, but I can- 
not see why there should be any question raised about it. 
Certainly not on the Department’s part. 

Mr. Stutz: Getting back to the terpeneless lemon, because 
that furnishes an illustration of what I am driving at, most 
of us differ in our methods of distribution. There are 
many members here who make a specialty of manufacturing 
extracts for ice cream manufacturers or soda water bottlers. 
In those cases, naturally, there is a different permit, or a 
different schedule, necessary than for the same extract 
used for bottling or so-called household purposes. 

There is another illustration: Can terpeneless lemon made 
according to the standard which the Prohibition Department 
has accepted be sold under one permit to manufacturers, 
such as bottlers and other people along that line, and at 
the same time be sold in small bottles for household and 
culinary purposes? 5 

Mr. Doran: There is no reason why that cannot be sold 
both ways, but there frequently might arise a case where 
a manufacturer was preparing a soluble flavor for the soft 
drink trade, and did not care to have two-tenths of one 
per cent of citral in it, but had other elements that would 
not appear in an ordinary household flavor and would have 
just as good an effect or result, you might say, in rendering 
it unfit tor beverage purposes. In that case, the content of 
the citral might be less than two-tenths of one per cent; 
but with two-tenths per cent or more, I do not see why it 
cannot be sold either way. 

Mr. Stutz: Most manufacturers do not make an imitation 
lemon extract. An imitation lemon extract made very 
largely by the use of citral, still containing the two-tenths 
of one per cent—according to my information, which I have 
gathered from our chemist and others, as near as I can— 
requires very much the same alcoholic content as the ter- 
peneless lemon, naturally, from forty-five to fifty per cent. 


Dr. Barer: It does not. That is the point Mr. Doran 
brought out: An article made of citral, containing even four- 
tenths of one per cent, will not require the amount of al- 
cohol, because it has no terpenes. 

Mr. Stutz: Our firm does not make it, so I do not know. 


Dr. Barer: Mr. Doran, could we ask you to explain to our 
members the ninety-day permit and the renewal of the 
ninety-day permit, and what they would have to go through? 


Mr. Doran: Well, to reduce that to simple terms, that 
is an additional application after you have received your 
basic permit, Form 1405, to be classed as a dealer in or 
user of alcohol, tax paid alcohol in original package. In 
the place of making out a 1410 Form for a specific purpose 
and presenting to the director, you make this application for 
a classification as an industrial alcohol user. When that is 
approved, the director issues to you a withdrawal permit, 
known as the “Ninety-day permit,” which is, I might say, 
a meal ticket for a certain amount of alcohol, not to exceed 
the amount covered by your bond. 


That .can be prepared by you naming any one vendor or 
any ten vendors, and can be passed around from vendor to 
vendor, as you see fit. The result is you have three or 
four sub-permits to be lodged with different people, and 
when you want to buy five barrels of alcohol, you can lift 
the telephone receiver and say, “You have my permit for 
three hundred barrels. Send me over five this morning.” 
Tomorrow, you can tell them to send you another five, and 
it obviates sending to the director’s office after ninety days, 
in order to procure your current supplies. 

There is a blank space on this withdrawal permit, and 
at the end of ninety days you certify to this permit, “Of the 
above amount of alcohol there remains on hand and in 
transit (so much) ; and I hereby make application for a re- 
newal of this permit in the amount which is available to 
me”; that is, the difference between the total amount my 
bond would permit me to get, also what I ordered and is 
in transit, or what I have on hand and unused. 

Dr. Barr: That is submitted to the State Director, it does 
not go to Washington? 

Mr. Doran: That goes to the State Director, none of 
that business goes to Washington. After once you have 
classified as an industrial user, Washington is through with 
you. You merely make the application to the State Director 
for renewal of ninety days. 
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Dr. Baer: This association could appoint a committee 
to co-operate with the Department on the question of stand- 
ards coming up or the question of undesirable people in the 
business. Would the Department favor the appointment of 
that committee? 

Mr. Doran: The Commissioner would like very much if 
you would do that sort of thing, because we have no means 
of finding out what might be the view of the association as 
a whole, at present, but by talking with the individual mem- 
bers. We all talk to Mr. Bond most frequently, because 
he is the handiest man, and he can come over from Balti- 
more without much trouble, and, he keeps in pretty close 
touch with you. But if a question comes up where the 
Commissioner sees it is necessary to take some action, if 
he could call on some standing committee somewhere and 
say, “Gentlemen, I would appreciate very much if you 
could give me your views on this particular thing, or, if 
possible, if you could confer with me on it before I act.” 

As to the other part, the actual trade practices: I know 
how we all feel. We do not want to be “peaching” on the 
other fellow, we learned that from the first grade in school 
up, but there comes a time when it is almost necessary to 
protect the man’s good name, that he, you might say, lays 
before the Commissioner facts that he, in his peculiar posi- 
tion, has knowledge of, that the Commissioner’s agents can- 
not have knowledge of. A committee of that sort could 
establish a relationship with the Commissioner that he 
would like to have, confidential relationship, if you choose 
to call it so—a policing committee. 

Mr. Beces: Mr. Doran, I would like to ask whether the 
Department has made any ruling against the flavors, rum, 
cognac, brandy and whiskey, or are they considered simply 
unethical ? 


Mr. Doran: It is my understanding that very few re- 
newal permits have been issued for those particular flavors. 
The Department has made no ruling to the effect that they 
cannot be used. I suppose under the law it is very ques- 
tionable whether they be used, but I think the Department 
regards the use of ane flavors in a widespread, free and 
open manner as unethical. 


Personally, I think there is a field and real use—restrictive 
even as it may be—for some of those flavors, because the 
Commissioner withdrew the use of liquors for culinary pur- 
poses, and a flavoring extract substitute for large scale 
cooking operations is probably a very desirable thing. But 
the Department does not look with favor upon the wide- 
spread sale of those materials, and you might add to your 


list “gin flavor.” We cannot quite see where the great need 
of gin flavor comes in. 

Mr, Winston: I would like to ascertain why the Prohibi- 
tion Department has rules against imitation orange extract 
for household use, whereas they permit all other imitation 
flavors. I understand they have ruled against the bottling 
of orange extract for household use, regardless of its 
essence content or alcoholic ‘content. 

Mr. Doran: I do not know that I can explain that to 
your satisfaction. I have not heard much about that for 
about a year and a half, but as I recall, when that matter 
first came up for consideration, we appreciate the fact that 
there was a certain amount of this used, but we were un- 
able to find at that time wherein we could lay down any 
rules or standards by which an imitation orange extract 
might be prepared. We did not seem to have the guide 
posts that we had in the lemons and limes, and it was 
discouraged for that reason. 

Mr. Stutz: They did not change that ruling? 

Mr. Doran: I cannot say that the Department definitely 
prohibits it. I know that a year and a half ago we could 
not see how we could standardize it. 

Dr. REpMoND: Possibly my own experience would be 
useful in this connection. The esters and the ethers present 
in imitation orange are very mild, in fact, I have confined 
within eight ounces of liquid the total amount of esters 
that appear in a gallon of extract; whereas the lemon, if 
handled in the same way, nauseates. 

Dr. Baer: The Department has ruled against imitation 
almond extract, 


Mr. Doran: I really cannot see, personally, the reason 
for that. 





THE AMERICAN PERFUMER 


Dr. Boyes: Do you know that permit was refused be- 
cause it was imitation almond? 


Mr. Stutz: Yes, because it was not a standard. 


Dr. Boyes: There is no such standard as that in the 
food law. I think that is another slip-up in the Department. 


Mr. Doran: I feel that way about that. 
the reason for that. 


Mr. Eppy: Mr. Stutz, if I remember correctly, you at 
one time, as well as Dr. Baer, spoke to me about a con- 
flict between the pure food laws and the prohibition laws, 
in reference to the manufacture of flavoring extracts. I 
think I have had more conversation with Dr. Baer on that 
than with you, and it seems it might be an opportune time 
to get co-operation between the Food Department and the 
Prohibition Department on the use of flavoring extracts. 
May I suggest that Dr. Baer make his citation so you 
may be more familiar with that? 


Mr. Doran: Before I forget it, on what Mr. Beggs had 
to say about those certain flavors, would it be possible for 
you gentlemen to draw up to present to the Commissioner, 
a list of flavors of that character that you think there is 
a legitimate use for, for the basis of work? 


Mr. Fries: On the subject of orange extract, I notice 
the Department turned down a permit for somebody we 
were working with, for an imitation orange extract, and 
then we came along and suggested that the man add two 
per cent citral. It drowned the flavor of the orange, but 
the Department passed it. 


Mr. Doran: You put something in there that we could 
find. 


Mr. Stutz: There is just one other point that I would 
like to ask. We all realize that a number of different 
ethers are naturally more powerful than other ethers. The 
Department has laid down a standard that provides for not 
less than two per cent of ethers and esters, but they do not 
state how powerful or how weak those esters and ethers 
are. There are certain things like citral and others that 
if you were to put two per cent in them, they could not 
be used for cooking, or drinking, or any other thing, Is 
there going to be any discrimination about their relative 
strenazth ? 

Mr. Doran: There is the proposition; you are getting 
at the meat of this co-operative work. The Department 
does not know any too much about imitation flavors, and 
particularly the things that go in them, but, as you gentle- 
men well know, the Department of Agriculture, which has 
worked on these matters for a great many years, did not 
assume to place any standard for imitation products. They 
were dealing with the straight or standard products. 


Now, the Prohibition Act caught us without any method 
or means by which we could deal with these things, we 
liad to start somewhere. I realize more strongly than you 
do the deficiency of a flat two per cent standard, some 
things that might be increased and other things that might 
be decreased. Your committee prepared a fine report on 
the maximum percentage of alcohol in various essential 
oils and extracts. If that work were reversed and we then 
proceeded along the line of preparing a table containing 
maximum and minimum of flavoring extracts, then we 
might get somewhere on it. 


Mr. KLINGENSMITH: I would like to ask the proper pro- 
cedure to get your permit for extract to be sold to the 
bottlers and manufacturers, not for household use. How 
can we change that, or do we have to make out new ones? 
Last year, it stated, “for ultimate consumer,” and that was 
passed; and on the outside it was marked that certain 
ones could not be used. 


Mr. Doran: I believe that is an unfortunate error, but I 
do not see any other way than to file a new application and 
have that corrected. 


PRESIDENT HEEKIN: Gentlemen, if there are no further 
questions, we will take up the last paper on our program 
this morning, “Permits and Bonds for the Use of Non- 
Beverage Alcohol,” Mr. H, W. Eddy. (Applause.) 


Mr. Eddy then read the following address on “Permits 
and Bonds for the Use of Non-Beverage Alcohol.” 


I cannot see 
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ADDRESS BY H. W. EDDY, THE BOND MAN OF ST. LOUIS 


“There is much to be said to those who use non-beverage 
spirits with reference both to the bonds and permits, and 
since the subject is one which deals directly with one of 
the most important commodities of your business, I trust 
the information which I will be able to give you, which, 
by the way, is gathered from experience covering a period 
of more than three years of activities in the proper draft- 
ing of bonds and applications for permits for over 12,000 
users of non-beverage spirits, will be of interest to you. 

“Have you ever thought what it would cost you to be 
deprived of the use of alcohol for a period of 30 days or 
more? You may have in your mind the thought that per- 
haps there is no way that you could be deprived of such 
privileges without the revocation of your permit. If such 
be the case, it will be of interest to you to know that the 
Government has withheld withdrawals of alcohol from 
those who actually hold permits for one cause or another. 

“To illustrate: A large firm recently, going on the theory 
that because they had a permit, they were privileged to use 
alcohol for whatever purpose they saw fit, manufactured 
many preparations which were covered by their permit and 
one preparation which, had not been approved by the 
Government, and although this preparation was unfit for 
Leverage purposes, the fact that they manufactured this 
preparation without receiving a permit from the Govern- 
ment so to do constituted a violation of the terms of the 
permit, as well as the law and the operation of the business 
was, therefore, in daily contravention to the law, and under 
the provisions of the law and the authority vested in the 
commissioner, he, the commissioner, had the right to re- 
voke the permit in tote. 

“Instead, however, of revoking the permit, withdrawals 
were stopped and this large firm was entirely without the 
privilege of using spirits in the manufacture of any prepa- 
rations whatever, even those they were permitted by the 
permit, for a period of 30 days until the matter could be 
adjusted, and entailed large expense through the employ- 
ment of attorneys to intercede in their behalf, and while 
the Government held that sufficient penalty was imposed 
upon the permittee by the withholding of the privilege of 
withdrawing for a period of 30 days, no penalties under 
the law were imposed. 


“Proper supplementary application was made; formulas 
were filed, together with labels and circulars, and the 
manufacture of the preparation was approved. 

“All of this delay, inconvenience and expense could have 
been avoided by the permittee having filed application for 
the privilege of manufacturing the preparation in question 
prior to actually manufacturing same for the market. 

“With the aforegoing example, let me emphasize the im- 
portance of applications being properly drafted so as to 
meet the requirements of the business of the applicant, 
and that no use whatever be made of alcohol or any other 
class of imtoxicating liquor for anv purpose whatever, ex- 
cept that which is related in the permit. 

“For instance, right recently a large manufacturer of 
flavoring extracts met with difficulty in securing the ap- 
proval of some of his formulas. He wrote to me stating 
that he could not understand what was requested by the 
Prohibition Director and that he had read much of my 
literature and was more or less tied up with the local agent 
he had been favoring with his bond business, which local 
agent could not give him any information under the pro- 
hibition laws and stated if I would undertake to assist him 
in his difficulties that he, in turn, would favor me with his 
bond business at the expiration of the time for which he 
had paid for his bond. 

“I immediately advised him that I would be very glad 
to assist him in any way possible, whether he placed his 
bond with me or not, but, of course, I would much prefer 
that my compensation for assisting him be derived from the 
sale of the bond to him, since it is my custom to make no 
charge to any patron of my office for any service which I 
render, and I sent him my usual long list of questions for 
his replies and requested that he send me his permit, and, 
much to my surprise, the permittee had no privilece ex- 
pressed in his permit which was of any value whatever to 
his business, for whereas the permittee manufactured 
flavoring extracts for sale in bulk; for sale for household 
use in small bottles; manufactured private brands of house- 
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hold extracts, the only privilege his permit expressed was 
that he might use alcohol in the manufacture of flavoring 
extracts for use in his business. Such a permit is the class 
of permit that a candy manufacturer or a baker or an 
ice-cream maker would use, and did not provide any of the 
privileges which the holder thereof required in his business. 

“He was, therefore, daily operating his business in con- 
travention to the provisions of the law and was subject to 
the penalties thereof. : 

“I promptly advised him of the fact, as stated, which 
resulted in his taking the first train to St. Louis that he 
might be properly guided in the drafting of an application 
for permit which would adequately meet the requirements 
of his business. 

“Similar instances are almost a daily occurrence with me, 
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for it is surprising how many large firms take it for granted 
that because they have a permit, irrespective of the pro- 
visions of that permit, they labor under the impression that 
they are entitled to the privilege of operating their business 
thereunder to use spirits for whatever purpose their business 
might require, which is by no means the case, and which 
would ultimately lead the permittee into more or less serious 
difficulties. 

“It therefore follows that to the large manufacturer who 
uses non-beverage spirits, it is most important that the 
permit be properly drafted and that each and every privi- 
lege which the applicant desires to enjoy be related in the 
application, and when the permit is received. 

U. S. STANDARDS FOR FLAVORING EXTRACTS 


“The Prohibition Department has published a long list of 
standards for the manufacture of flavoring extracts which 
will meet with the approval of the department, and since 
this publication seems to have had but meager circulation, 
I have had multigraphed thousands of copies thereof which 
I gratuitously distribute to all who may inquire for same, 
and it is my invariable custom to place a complete copy of 
these standards in the possession of each new applicant 
who becomes a patron of my office, thus reducing the num- 
ber of disapprovals to the minimum, and if any of my 
hearers desire a copy of these standards, it will be my 
pleasure to place same in their hands upon request. 


“In hundreds of instances, I have received information 
from patrons of my office to the effect that they contemplate 
changing the style of their firm, or they contemplate in- 
corporating or they contemplate dissolving their corporation 
and becoming an individual ownership or a co-partnership, 
and since permits under the prohibition law are not trans- 
ferrable, I advise against any change being made in the 
style of firm or corporation holding a permit until such time 
as application has been made for a new permit under the 
new style of firm, and the permit actually received, for if 
the change actually takes place before the new permit is 
granted the new concern a!l rights and privileges under the 
old permit cease the day that the change is made. 


“In instances of any change in ownership, it is necessary 
to secure a-permit from the Prohibition Director authoriz- 
ing the transfer of the stock on hand from the predecessor 
to the successor. This must be done by submitting form 


1410 revised to the Prohibition Director for his approyal 
in the same manner as though you were purchasing the 
supplies from a dealer. 


TRANSPORTATION OF SPIRITS 


“It is illegal for any permittee to transport spirits from 
the depot to his place of business unless there is in the 
possession of his driver, that is, in the event the permittee 
owns the truck, an exact and true certified copy of the per- 
mit, and if this transportation is effected by means of a 
regular transfer or express company, all spirits so trans- 
ferred are subject to confiscation by the Government unless 
the transfer or express company possesses a permit entitling 
it to the privilege of transporting, and has filed bond in 
connection with such permit, and an exact and true copy 
of the transfer company’s permit is in the possession of the 
driver of the wagon. 

“The above remarks with reference to transportation of 
liquor also apply in the event of removal of the place of 
business of the permittee. 

“Many permittees determine the exact amount of the 
bond that they will require, based on the requirements of 
their business at the time of applying for permit, and leave 
no Jeeway for the quantity of spirits on hand at the time 
of ordering additional supplies, thus they suddenly find 
that they are unable to effect withdrawals adequate to antici- 
pate the requirements of their business. It is most im- 
portant that all permittees file bond with the Government 
in a sum slightly in excess of that which they actually 
figure will be the requirements of their business. 

“Frequently large firms have received questionnaires from 
the Prohibition Directors, asking for certain information 
which seems desirable to the directors, and it seems that 
it is not the custom of the various directors to first de- 
termine the size, reputation and standing of the applicant 
before requesting such information. 


“Upon receipt of such questionnaires, my advice to the 
patrons of my office is to answer fully and completely, and 
return them to the director with the greatest measure of 
despatch, thus avoiding any possibility of withdrawals being 
stopped for the reason that the information was not 
promptly submitted when requested, and by promptly sub- 
mitting information when requested, permittees will be co- 
operating with the Government to the end that the high- 
class legitimate firm will eventually be so classified as to 
avoid repetition of such annoyances. 


“It is my opinion that the most important utterance in 
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this address is my caution to you to see that your permit 
adequately meets the requirements of your business, and 
that spirits are used for no other purpose than those pur- 
poses which are expressed in your permit, and that in the 
event you find there is any privilege which you wish to en- 
joy that is not embraced in your permit, that you m- 
mediately take the necessary steps to file a supplementary 
application in which the additional privileges are clearly 
set out and defined, and to not enjoy these additional 
privileges until the Government permit entitling you to 
such privileges, is in your possession. 

“It is my custom, as previously stated, to prepare these 
applications for the patrons of my office in addition to 
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which from time to time these supplementary applications 
are filed when additional privileges are desired. 

“Also, in the event of the change of ownership, or the 
removal of premises or the change of style of firm, all 
necessary documents to be filed with the Prohibition 
Director are properly drafted by my office and sent to the 
permittee for his signature thus reducing the matter to the 
mere signing of the applicant’s name and thus relieving the 
permittee of all the difficulties incident to thoroughly digest- 
ing the law that delays and inconveniences may be avoided 
through lack of knowledge of the requirements of the 
Prohibition Department. 

“It is very difficult for me to cite these various matters 
to you without in a slight degree injecting some measure 
of advertising to my business and 1 trust in making the 
aforegoing statements I have not transgressed the rules of 
your association in which I have the honor to have been 
enrolled as an associate member.” 


CHEMISTS AND THE INDUSTRIAL ALCOHOL PROBLEM 


Chairman Parsons called on Dr. Boyles for a report on 
the recent agitation in chemical circles against the encroach- 
ments of the Volstead legislators. Dr. Boyles told how 
the American Chemical Society had taken up the subject, 
both at the Rochester meeting and at the meeting in New 
York City on June 10, at which the speaker represented the 
Flavoring Extract Manufacturers’ Association. He told 
of other meetings of chemists which protested against the 
ban on industrial alcohol and outlined the fight that was 
being made to preserve the use of alcohol for industrial 
purposes. 


Mr. Stevens, of the W. B. Wood Manufacturing Co., 
moved that the convention go on record as favoring specially 
denatured, tax free alcohol, for use in flavoring extracts, 
and that the Research Committee “be directed to bend every 
effort toward producing a special denatured alcohol for 
each class of extracts.” After some discussion the motion 
was laid on the table. 


“HOW THE MANUFACTURER OF FLAVORING EXTRACTS CAN CO- 
OPERATE WITH THE FOOD DEPARTMENT” 


Dr. Smith, of the Bureau of Chemistry, Department of 
Agriculture, represented Dr. Doolittle, who was unable to 
attend, in an address on “How the Manufacturers of Flavor- 
ing Extracts Can Co-operate with the Food Department.” 
Dr. Smith, at the start, suggested that the title ought to be 
reversed, reading, “How Can the Food Department Co- 
operate with the Manufacturers.” He supplied consider- 
able interesting and valuable information and made a plea 
for closer confidential co-operation in the matter of disclos- 
ing formulas between manufacturers and government 
chemists. He also said: 

“You surely are justified in dealing with unfair com- 
petition by joining forces with the Bureau of Chemistry 
so that adulteration and misbranding of extracts may be 
stamped out once and for all. 

I want you to know that the Bureau of Chemistry is 
back of you. We desire to know your pleasure, as well 
as your obstacles. Our relations should be on an equal co- 
Operative basis, to the end that the consumer may know 
the product he is buying and unfair competition may be 
Stamped out. After all, it is always necessary to proceed 
from the right end of any proposition to attain success.” 


Memorial Service for President Joyce 
One of the most inspiring features of the convention was 
the memorial service held for President Joyce. President 


Heekin called upon former President Beggs to conduct the 
service, W.M. McCormick delivered a prayer, after which 


_ Mr. Beggs called upon the following gentlemen to give a 


brief memoir of their business and social relations with 
Mr. Joyce: W. S. Hopkins, J. M. Limbert, Burton T. 
Bush, Louis Spencer Levy and President Heekin. The fol- 
lowing memorial prepared by a committee consisting of 
Messrs, Bond (chairman), Laugenslager and Parsons, was 
ordered engrossed and properly bound for presentation to 
Mr. Joyce’s family : 

‘Nor words nor pen can adequately express our regret 
and sorrow that he who was but yesterday our friend and 


leader, has been called to join those who have tasted of 
death, and have passed into the Great Beyond. 

“He was sincere in heart, wise in counsel, and energetic 
in action, and we, his companions and co-workers in the 
affairs of our Association, reaped the full measure of bene- 
fit from his activities and sacrifices. 

“Charles D. Joyce was molded of no ordinary clay, but 
had within him the well springs of wisdom, thrift, ambi- 
tion, courtesy and generosity so blended as to draw men 
to him in kindly friendship and to insure unusual material 
success. 

“Born in Bucks County, Pennsylvania, son of Anthony 
Kennedy Joyce and Louisa M. Livingston, he received his 
education at the Friends Central School, and immediately 
thereafter entered the employ as office boy of the firm 
whose president he was later to become, From the bottom 
rung of the business ladder, through sheer ability, energy 
and intensity of purpose, he climbed to the top. 

“It was as a member and President of our own organiza- 
tion that we knew him best and loved him most, but he 
was equally useful and successful in other lines of endeavor. 


“He was a former President of the National Association 
of Credit Men, which association as well as our own, he 
at one time represented in The Chamber of Commerce of 
the United States. He was a director in the American Spice 
Trade Association, and an important factor in determining 
its policies. 

“He was a director of the Guarantee Trust & Safe De- 
posit. Company of. Philadelphia, as well as vice-president 
of the Swathmore National Bank and a member of the 
Union League Club. 

“A life so balanced, so fraught with -accomplishment, 
could it have lasted to.the fullness of years, must have 
brought even greater benefits and happiness to those by 
whom he was surrounded and with whom he was connected, 
—but cut off as he was, in the very zenith of his powers 
and helpfulness, he leaves an example worthy of the earnest 
emulation of youth and one by which we of maturer years 
well may profit.” 


“STANDARDIZATION OF BOTTLES,” BY W. M. MCCORMICK 


W. M. McCormick read a very acceptable paper on 


“Standardization of Bottles.” He took the view that if 
standardization is carried to extremes it will only mean 
stagnation in business, but he argued that a reasonable de- 
gree of standardization would be wholesome to the industry, 
profitable to the bottle maker and extract manufacturer and 
of benefit to the consumer. Mr. McCormick assailed the 
Haugen bill and recalled the argument in favor of round 
bottles for flavoring extracts that was made at one of the 
hearings by the Bureau of Chemistry people. Mr. Mc- 
Cormick said: 

“Several have tried the round bottle for small sizes, but 
I know of no successes. It is somewhat like the attempt 
to force non-alcoholic extracts on the market. We have 
found to our sorrow, at a cost of many thousand dollars, 
that non-alcoholic extracts are not acceptable to the house- 
wife and other users of extracts, and that pure high-class 
flavoring extracts useful for all purposes, cannot be made 
without the use of alcohol.” 


As thanks for the paper the members arose and sang 
the refrain “For he’s a jolly good fellow.” 


DR. CASPARI ON PURE FOOD AND PROHIBITION LAWS 


“The Relation of the Pure Food Laws to the Prohibition 
Laws,” was the subject upon which Dr. Charles E. Caspari 
enlightened the members. The only conflict between the 
two has been in reference to terpeneless extract of lemon, 
he said, but the Food and Drug Act at the same time pro- 
vides standards for genuine extracts, only tolerating imita- 
tions, while the Prohibition Enforcement Regulations pro- 
vide standards for imitation extracts. Dr, Caspari suggested 
that a committee of the association take up this matter of 
standards with the prohibition authorities. He made a 
strong argument for better standards. In regard to alcohol 
as.a solvent for vanilla he said: 

“The consensus appears to be that alcohol is indispensable. 
I differ with that opinion materially. I know positively that 
it is perfectly possible to make an excellent extract of 
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vanilla without using alcohol, by using glycerine and water.” 
The glycerine used was U.S.P. 

Dr. Caspari made a strong argument in favor of tax free 
alcohol for flavoring extract manufacturers. : 

Dr. Boyles, in the discussion, disagreed with Dr. Caspari, 
particularly as to his glycerine vanilla extract, telling of 
numerous unsatisfactory experiments which he had made. 

Dr. Baer told of his unsuccessful efforts to market vanilla 
extract made without alcohol. 

“You cannot make lemon extract with glycerine,” said 
Chairman Heekin. “You have to use alcohol.” 

“If we have to have alcohol,” said Mr. Harrison, “we 
might as well have it for vanilla.” 


THREE VERY INTERESTING ADDRESSES 


“American Essential Oils” was the subject of an interest- 
ing paper read by Dr. G. A. Russell, of the Department of 
Agriculture, Washington, D. C. A vote of thanks was 
given to him and suggestions were made toward aiding in 
getting increased appropriations for experimental work. 

“The Return of Business Conditions to Normal—and 
When?” was the subject of a short address by Paul W. 
Brown, editor of America at Work. 

“Curing of Guadaloupe Vanilla Beans,” by Chester A. 
Smeltzer, of the Dodge & Olcott Co. New York, was 
listened to with much attention and proved to be very in- 
formative. 


REPORT OF THE COMMITTEE ON RESOLUTIONS 


Chairman Bond presented the report of Resolutions Com- 
mittee, which was adopted except as noted below: 


1. Resolved, That the Flavoring Extract Manufacturers’ 
Association of the United States, in convention assembled, 
do most earnestly and vigorously protest against the enact- 
ment of the Supplemental Prohibition Bill in the language 
and form in which it has been reported by the Senate 
Judiciary Committee. No such authority as this bill would 
‘delegate should be conferred upon any official. If enacted 
in its present form, it could but seriously injure, if not 
destroy, the flavoring extract industry, because flavoring 
extracts being food products, must be wholesome and not 
deleterious. And while they are totally unfit for intoxicating 
beverage purposes, persons of abnormal appetite may and 
probably will, in spasmodic instances, use them for im- 
proper purposes. Just as this type of person will use any 
preparation of any sort or kind which contains alcohol, to 
satisfy an abnormal craving for stimulation. 


2. Resolved, That this organization and its membership 
are unalterably opposed to the Haugen bill, commonly known 
as the Slack Filled Package Bill, in the form in which it 
is now before Congress, and urge Senate Committee on 
Agriculture and Forestry to amend this bill before report- 
ing it out in manner and form as it was heretofore amended 
by said committee at the last session of Congress. 


3. Resolved, That this organization favors Senate Bill 
No. 1887, offered by Senator Calder, which bill protects 
package goods, which have gone into Interstate Commerce 
and are not adulterated or misbranded under the National 
Law, from local laws of states or municipalities. 


4. Resolved, That we urge upon Congress the repeal of 
the Excess Profits Tax. 


5. Resolved, That this association is unalterably opposed 
to a direct sales tax. 

(Moved by Mr. Harrison, seconded by Dr. Baer, that 
Resolution No. 5 be deferred for debate. Motion carried.) 


(It was later moved and seconded that this resolution be 
stricken from the report of the Resolutions Committee; 
duly carried.) 


6. Resolved, That we are heartily in favor of the adop- 
tion of the Budget System, as we believe the means sub- 
stantial savings will result, and we urge upon Congress the 
necessity of drastic retrenchment in the expenditures of the 
public money. 


7. Resolved, That we heartily approve the action of the 
Administration in calling a conference on World Disarma- 
ment. 
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8. Resolved, That in the efforts of the business world, 
and the people at large, to bring conditions back to normal, 
the present transportation rates are a most serious handicap, 


9. Resolved, That the attention of the Interstate Com. 
merce Commission be called to the urgent necessity of the 
revision of passenger and sleeping car rates and to mileage 
books being issued at a substantial reduction from regular 
rates, 


10. Resolved, That this association affirm its desire and 
intention to co-operate with the Prohibition Enforcement 
Bureau to the end that holders of non-beverage alcohol per- 
mits shall keep faith both with the spirit and the letter of 
the law, and it hereby pledges itself to assist in every rea- 
sonable effort to rid the industry of such unscrupulous man- 
ufacturers as may attempt to prostitute the legitimate field 
of flavoring extracts to improper purposes. 


11. Resolved, That this organization continue its efforts 
to find some agent other than alcohol whose use in the 
manufacture of flavoring extracts will produce high-grade 
flavors suitable for all flavoring purposes. Our Research 
Committee in collaboration with leading chemists has been 
actively engaged in an endeavor to find a substitute for 
alcohol, but their efforts have not met with success. 


12. Resolved, That the Research Committee be requested 
to investigate those imitation extracts which are not now 
permitted by the Prohibition Unit to be manufactured, and 
to endeavor to suggest to the Prohibition Unit, some meth- 
ods of determination which may remove the objection to 
these flavors. Special reference is made to imitation orange 
and imitation almond, for the use of which there is a legit- 
imate field. The research Committee is also instructed to 
confer with the Prohibition Unit of the Internal Revenue 
Bureau for the purpose, if found necessary, of increasing 
or decreasing the quantity of esters, ethers or other flavor- 
ing content of such imitation flavors as may be subject to 
use, or abuse for intoxicating beverage purposes by persons 
of abnormal appetites. ' 


13. Resolved, That our sincere appreciation is extended te 
the following speakers who have so interestingly and con- 
structively addressed us: Messrs. B. H. Harrison, J. M. 
Doran, H. W. Eddy, Dr. G. A. Russell, P. W. Brown, C. A. 
Smeltzer, Dr. Smith, Dr, Charles E. Caspari and W. M. 
McCormick. 


14. Resolved: That the sincere and grateful appreciation 
of the association is extended to Dr. Samuel H. Baer, chair- 
man, and Benjamin H. Harrison, John T. Stutz, W. C. 
Heffron, B. P. Silver, E. A. Eddy, E. A. Kespohe, J. C. 
Moore, H. C. Marvin, Chas, J. Bauer, E. M. Queeny, M. M. 
Bodenheimer, C. L, Iorns, F. A. Woods, W. F. Meyer, 
H. W. Eddy, Arthur Bell, F. E. Turin, and H. C. Stoffregen, 
of the Entertainment Committee. 


15. Resolved, that it is with a deep sense of gratitude we 
tender the heartfelt thanks of our association and its mem- 
bers to our officers and committees who have so zealously, 
untiringly, and ably looked after the interests of our 
members. 


16. Resolved, That THE AMERICAN PERFUMER AND ES- 
SENTIAL O1L Review be continued as the official organ of 
the association and our thanks be extended to it for the 
publicity and co-operation it has given us. Our thanks are 
also extended to the Spice Mill, Tea and Coffee Trade 
Journal and other trade papers for their co-operation. 


17. Resolved, That we extend to the local press our 
thanks for the publicity which they have given to our con- 
vention. 


_18. Resolved, That we extend to the Hotel Statler our 
sincere thanks for the attention which they have paid to our 
entertainment and comfort. 


19. Resolved, That the thanks of this organization, and its 
deep appreciation, be expressed to our General Attorney 
Thomas E. Lannen, and to the members of his official 


staff, who have so promptly and so ably attended to the af- 


fairs of this organization. (Carried unanimously.) 
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Mr. Parsons: As a tiémber of the Resolutions Com- 
mittee, I desire to offer a minority report: 


Resolved, That this association express its appreciation 
of the intelligent, effective and indefatigable labors of the 
Chairman of its Legislative Committee, R. H. Bond. Mr. 
Bond’s efforts in behalf of association interests have been 
of such extraordinary character as to make imperative this 
formal and special mention of the obligation that its mem- 
bers so generally and so genuinely feel. (Unanimously 
adopted. ) 


The nominating committee made its report, which was 
adopted unanimously, and the officers were elected as printed 
on page 185 at the beginning of this report. 

The convention then adjourned. 


The Banquet and Social Features 


One of the chief entertainment features was the informal 
banquet which was held on the evening of July 15 at the 
Hotel Statler Roof Garden, with Dr. S. H. Baer, former 
president of the association, officiating as toastmaster. The 
speakers were Carl F. G. Meyer, president of Meyer 
Brothers Drug Co.; Carl Baer, production manager of the 
St. Louis Chamber of Commerce; R. H. Bond and R. E. 
Heekin. C. L. Iorns entertained with several vocal selec- 
tions, which were received with warm applause. 

Other entertainment features included an evening of opera 
at the Municipal Theatre, automobile rides and luncheon 
parties. 


ACTIVE MEMBERS PRESENT 


me Abner Royce Co Cleveland, Ohio 
G. W. Hirchert. 
Arbuckle Brothers Chicago, IIl. 
D. T. Gunning. 
S. F. Baker & Co Keokuk, Ia. 
F, L.- Dewees. 
Blanke-Baer Ext. & Pres. Co St. Louis, Mo. 
Dr. S. H. Baer, Miller Winston. 
I RE EB on dio ec:c bd. h0 wes bem’ New York City 
Leo Green. 
Central Specialty Co Kansas City, Mo. 
. F. Layman. 
F, B. _Chamberlain Co St. Louis, Mo. 
B. Chamberlain, B. P. Silver, F. E. Ringenberg. 
The’ a Colburn Co Philadelphia, Pa. 
W. W. Laudenslager, W. S. Hopkins. 
W. = uae Co Baltimore, Md. 
B. Gwynn. 
aide “Mfg. 2 EGR Pec ees Knoxville, Tenn. 
G. C. Davis, Geo. T. Flowers. 
SUS OMINEEE RDAs on. gaan cients od Milwaukee, Wis, 
Gordon M. Day. 
David G. Evans Coffee Co.................-St. Louis, Mo. 
Benj. H. Harrison. 
Evans-Rich Mfg. Co St. Louis, Mo. 
S. L. Rich, F. B. : 
Forbes Bros. Tea & Spice Co St. Louis, Mo. 
John T. Stutz, Geo. Lang, Jr. 
Fab. te. ON: ve Gs COS Saree ce oo taaciewes St. Louis, Mo. 
F E. Stillman. 
POR ME Rs sed a tice ae trciecwdalia Cincinnati, Ohio 
Geo. G. Fries, C. J. Bauer. 
St. Louis, Mo. 


Garrett & Co 
St. Louis, Mo. 


J. C. Moore. 
H. P. Coffee Co 
H. C. Grote. 
Hanley & Kinsella Coffee & Spice Co St. Louis, Mo. 
A. F. Erdelen. 
The Heekin Company Cincinnati, Ohio 
Robert E. Heekin. 
S. P. Hite Company Roanoke, Va. 
B. J. Fishburne. 
PIONEER Re Soca ee che ccbacacc eel St. Louis, Mo. 
M. Roth. 
Jennings Mfg. Co Grand Rapids, Mich. 
Caryl. 
Jewel Tea Company Chicago, Ill. 
Montz. 
B. M. Johnson Mfg. Co Jackson, Tenn. 
Benton M. Johnson, Miss Mildred E. Hinds. 
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pp ES oR ee ee New York City 


L. J. Woolf 
F. T. Kuehne Flav. Ext. Co St. Louis, Mo. 
Chicago, Il. 


E. Poupeney. 
ae Carbonic Co 
Geo. W. Martin (St. Louis), E. D. Sachs (Chicago). 
McCormick & Co Baltimore, Md. 
Wm. M. McCormick, R. H. Bond, F. M. Boyles. 
Massey & Massey Chicago, ll. 
R assey. 
ay: Cole Co. 
€. Carey. 
seus Mfg. Co 
W. S. Herr. 
Newton Tea & Spice Co 
C. L. Newton. 
Pittsburg Food Prod. Co 
James Klingensmith. 


i ecanh widibad cease eteaee Memphis, Tenn. 
Wichita, Kans. 
Cincinnati, Ohio 

Pittsburg, Pa. 


Chicago, Ill. 


Price Flavoring Ext. 


i Wussow. 
Ridenenae Baker Gro. Co 
. Hirsch. 
Roosa & Ratliff Chem. Co 
J. P. Roosa. 
C. F. Sauer Co 
C. F. Sauer. 
SI a odo fin caeendesthmmcenns New York City 
L. B. Parsons. 
Semrad Chemical Co 
Paul Semrad. 
Sherer-Gillett Co. 


Kansas City, Mo. 
Ohio 
Richmond, Va. 


Cincinnati, 


Chicago, Ill. 
Sik sd & deh aie cak ace ala Spa ee Chicago, Ili. 


. H. Redmond. _ 
J. Hungerford Smith Co Rochester, N. Y. 
Sl ahea ah eee eed St. Louis, Mo. 


J. R. Dean 

Steinwender-Stoffregen Co. 

C. Stoffregen, T. A. Siebenman, E. A. Kespohe. 

oe 2 he ee er 
C, H. Stuart, Paul D. Newton. 

SO eo cae cane navceeasy Newark, Ohio 

Frank L. Beggs. 
Pittsburgh, Pa. 


W. & H. Walker Co 
John A. Switalski. 

WOR: Sain hve sedi Hes eavsadecans Nashville, Tenn. 
P. L. Hoyt. 

Theo. A. Wegener 
Theo. A. Wegener. 

W. B. Wood Mfg. Co St. Louis, Mo. 
Thos. Stevens, W. B. Wood, James Gianladis. 


ASSOCIATE MEMBERS 


W. J. Bush & Co New York City 
C. Blair Leighton, Freeland J. Dunn (Chicago). 
Antoine Chiris cauaeny New York City 
. T. Bush, C. A. Swan, R. H. Lint, G. S. Robbins. ° 
Dodge & Olcott 7 New York City 
W. G. Moore (Chicago). Arthur Bell (St. Louis), 
Chester Smeltzer (New York). 
H. W. Eddy (The Bond Man) St. 
H. W. Eddy, R. M. Rich, W..W. Warren, R. H. Koch. 
Federal Products Co Cincinnati, Ohio 


C. H. Blomberg. : 
Fritzsche Brothers, Inc New York City 
St. Louis, Mo. 


M. B. Zimmer (Chicago). 
Illinois Glass C 
T. M. Levis, E. J. Christie, P. A. Woods, E. E. Bishop. 
Karle Litho Co Rochester, N. Y. 
L. T. Murphy (St. Louis). 
Kentucky Dist. & Warehouse Co New York City 
Philadelphia, Pa. 


Leo B. Forst. 
J. N. Limbert & Co 

New York City 
New York City 


J. N. Limbert. 
Geo. Lueders & Co 
Dudley Lum (Chicago). 

St. Louis, Mo. 
St. Louis, Mo. 
Chas. F. Smith, W. W. Treppett. 
Monsanto Chemical Works St. Louis, Mo. 
E. 


Columbus, Ohio 


Mallinckrodt Chem. Works 
L. Hilkerbaunder. 
Missouri Chemical Works, Inc 


Magnus, Mabee & Reynard, Inc 
Henry J. Becker. 

Queeny, Victor E. Williams, Walter Filmer, 

A. B. Portman. 
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National Aniline & Chem. Co.............. New York City 
Fred E. Beecher (Chicago). . 
Neuman-Buslee & Co 
John Buslee 
The Owens Bottle Co.... 
H. C Marvin (St. Louis). 
| eS errr ee New York City 
Clarence Morgan (Chicago), C. C. lorns (St. Louis). 
Standard Automatic Mach. Co Rochester, N. Y. 
Walter M. Sackett. 
Thurston & Bradich.... 
W. L. Conrath 
BRN I Bos sans csssnese'ss oss s0e00n eG One GaSe 
Edw. Trippe (Philadelphia). 
U. S. Industrial Alcohol Co............... New York City 
Gabe Conrad (St. Louis), H. I. Peffer (Chicago). 


ATTORNEYS FOR ASSOCIATION 

Lannen & Hickey 
Thos. J. Hickey, J. K. Hughes. 
VISITORS 


Superior Folding Box Co................05: St. Louis, Mo. 
Mercantile Products Co...........ssecceee St. Louis, Mo. 
Provident Chem. Works... St. Louis, Mo. 
Nolte Brokerage Co . Mo. 
J. D. Taylor, Prohibition Unit , Mo. 


Chicago, III. 
Toledo, Ohio 


salevovsccessccsnctt@ee Ret Gay 


Chicago, III. 


SODA WATER FLAVORS MANUFACTURERS 


C. O. Sethness, of. Chicago, president, and Thomas E. 
Lannen, of, Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors have kept up their 
activities during the last month in looking out for the inter- 
ests of the members. Secretary Lannen has collected infor- 
mation about the bills introduced in the various legislatures 
and other subjects, and has transmitted the same promptly 
to the members with recommendations for their action. 


Exports of Flavoring Extracts from New York. 


In April these exports of flavoring extracts were made 
from the port of New York to the following countries: 
Azores, $61; England, $16; Spain, $31; Scotland, $12,000; 
Bermuda, $500; British Honduras, $125; Costa Rica, $24; 
Guatemala, $40; Honduras, $41; Nicaragua, $20; Panama, 
$2,031; Salvador, $92; Barbados, $63; Mexico, $2,576 ; 
Jamaica, $92; Trinidad, $56; Other British West Indies, 
$197; Cuba, $2,501; Danish West Indies, $14; Dutch West 
Indies, $20; Haiti, $129; San Domingo, $334; Brazil, $139; 
Chile, $155; Colombia, $1,104; Ecuador, $140; Peru, $436; 
Uruguay, $450; Venezuela, $430; Turkey in Asia, $21; 
Australia, $329; New Zealand, $2,100; Philippine Islands, 
$379; Belgian Congo, $13; Liberia, $12; total, $26,652. : 

The total exports of flavoring extracts and fruit juices 
from the United States for May, 1921, were $88,016, as 
against $150,712 a year ago. For the eleven months end- 
ing in May the total exports were $1,147,045. 


Importations of Vanilla Beans. 


Government statistics show that in May the imports of 
vanilla beans were 63,102 pounds, valued at $66,117. This 
was less than half the amount of May imports of 1920. 
For the eleven months ending with May the imports were 
921,511 pounds, valued at $1,663,730. 


Information in Other Departments. 


Readers of the FLavortnc Extract SEcTIon are advised 
that items of interest to them may be found in our Trade 
Notes pages,.as well as in Patents and Trade Marks, and 
other departments of THE AMERICAN PERFUMER. 


THE AMERICAN 


PERFUMER 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Ferperat anp State official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, scaps, etc, 


FEDERAL. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture. 


Among the Notices of Judgment given under the Fed- 
eral Food and Drugs Act, Nos. 8,501 to 9,150 inclusive, 
sent out recently by the Bureau of Chemistry, Washington, 
D. C., the following are of interest to our readers: 

8,565. Adulteration and misbranding of oil of Birch. 
U. S. v. 3 Packages of Oil of Birch. Consent decree of 
condemnation and forfeiture. Product released on bond, 
Product largely methyl salicylate. 

8,595. Adulteration and misbranding of Mothers Brand 
Pure Flavor of Vanilla and Lemon. U. S. v. 8 Gross Bottles 
of Mothers Brand Pure Flavor of Vanilla and 4 Gross 
Bottles of Mothers Brand Pure Flavor of Lemon. Default 
decrees of condemnation, forfeiture, and destruction. Dilute 
extracts had been substituted for the pure extracts. 

8,784. Adulteration and misbranding of saccharin (solu- 

ble). U.S. v. Plea of guilty. Fine, $75. Differed 
in strength from tests laid down in U. S. P., as it contained 
19 per cent sugar, which the judgment says is not a 
U. S. P. ingredient in soluble saccharin. 
8,789, 9,129. Adulteration and misbranding of birch oil. 
U. S. v. Cans ofa Product Purporting to be Oil of Birch. 
Default decree of condemnation, forfeiture, and destruction. 
Synthetic methyl salicylate found. 

8,810. Adulteration and misbranding of lemon extract. 
U. S. v. 5 Gross Bottles of Lemon Extract. Default decree 
of condemnation, forfeiture, and destruction. Found to be 
dilute alcohol, with a trace of citral product. 

8,861, 8,862. Adulteration and misbranding of winter- 
green oil, oil birch, and wintergreen leaf oil. U. S. v. 
Plea of guilty. Fine, $25 and costs in each case’ 
Composed in part of methyl! salicylate. 

8,893. Adulteration and misbranding of extracts of 
vanilla and lemon. U. S. v. 24 1-Quart Bottles of Alleged 
Extracts of Vanilla and Lemon. Default decree of con- 
demnation, forfeiture, and destruction, Diluted too much. 

8,933, 8,978, 3,987. Adulteration and misbranding of oil of 
birch. U. S. v. Cans of a Product Purporting to be Oil 
of Birch. Consent decree of condemnation, forfeiture and 
destruction in each case. 

There was a falling off in olive oil judgments. There 
were two $100 fines, two of $75 each, one $50 and five $25; 
total, $525. Two seizures were condemned and destroyed, 
five released on bond and one complaint was dismissed. 


STATE. 


Texas. 

The Texas Legislature has passed a bill abolishing the 
Dairy and Food Department of the State and investing all 
duties and functions of that office in the State Health 
Officer. The consolidation of offices was made because the 
Legislature thought there were too many departments in the 
State government. All appropriations made for the Dairy 
and Food Commissioner or the Dairy and Food Depart- 
ment will be available for the use of the State Health 
Officer in exercise of the added duties. 


Jamaica to Build a Vanillin Factory. 


As soon as satisfactory progress has been made in the 
production of vanillin from pimento leaf oil, the Jamaican 
Legislative Council will receive plans for the erection of a 
factory to develop the industry. Firms in the United 
Kingdom have already intimated that they will purchase 
all the vaniliin produced in Jamaica. 


Perusal of the advertising pages is no. less a duty than 
scanning the text pages of this journal every month. 





CURING OF GUADELOUPE VANILLA* 


By Chester A. Smeltzer, New York 


It was with a great deal of reluctance that I consented 
to address you on the subject of “Curing of Guadeloupe 
Vanilla,” especially the method employed by me, although 
not because there is any secret in the preparation. 

Before going into the subject of curing I desire to state 
that nature does not always produce the best beans in 
any particular section of a vanilla district, nor does it 
follow that a well developed crop of an estate this year 
will yield the same results the next season. It 
knowledge that has led a few curers to be always on the 
lookout each season for the best that nature has produced. 
Pedro Tremari, whose Mexican cure was acknowledged 
the finest that ever came out of Papantla in the days 
gone by, bought the greater part of his green vanilla each 
year, contrary to the general belief that he grew all of 
his vanilla on his estate. 

Guadeloupe vanilla, commonly called “South American,” 
was originally a Mexican transplant and its commercial 
value was very little known until the late Maurice Fox 
brought it to the attention of the manufacturers of this 
country over thirty years ago, and with the exception of 
his product, Guadeloupe vanilla was- never cured uniformly, 
probably because of. the extensive employment of the “hot 
water method” of preparation. This, I think, had a. great 
deal to do with the Jack of interest in this variety among 
manufacturers who were unfortunate enough to have bought 
any of this improperly cured vanilla. 

In justice to Mr. Fox, I want to explain that he en- 
deavored to give to the manufacturers the best of each 
year’s cure, a fact which never was thoroughly appre- 
ciated by the majority of the trade who considered price 


is this 


BEANS. FIRST STEP IN THE PROCESS 


OF CURING, 


1. SORTING THE GREEN 


I happen to know just how our friend labored for 
his reputation as a fortunate, two 
years ago, in securing the services of one of his 
former assistants, who spent a great many years with him. 

The likeness of ‘the Guadeloupe vanilla to the Mexican 
bean in general appearance and flavor, together with its 
high vanillin content and lead number, has caused some 
manufacturers to glance with suspicion upon Mexican cuts. 
Whether or not any dealer of vanilla would go so far as 


alone. 


curer, as I was 


“Paper read at the St. Louis conventicn of the Flavoring Extract 


Manufacturers’ Association, July, 1921. Mr. Smeltzer is manager of 
the Guadeloupe curing estate of Dodge & Olcott Co., New York. 


, 
to violate a manufacturer’s confidence by mixing Mexican 
cuts with cut up Guadeloupe vanilla, or Guadeloupe beans 
with similar quality Mexican beans, the fact remains that 
in many instances the Guadeloype vanilla, when properly 
cured, is superior in quality to a great many early curings 
of the cut Mexican variety. 

The Guadeloupe vanilla begins flowering in March, at 
which time the flowers are fecundated by the natives, who 
use a small (similar to a toothpick) 
with which they carry the pollen to the stigma of the 
same flower. Quite often the natives fecundate too many 
flowers on the same raceme with the result that the beans 
are apt to be thin and inclined to shortness when picked. 
Naturally, when cured, this sort of a bean will not have 


wooden instrument 


2. SECOND STEP IN CURING: SUN-HEATING THE BEANS ON 
WOOLEN BLANKETS. 


the same qualities as those from a raceme of flowers that 
have only had a*smaller number fecundated. 

It takes about nine months for the vanilla to really 
reach maturity, but another one of the unfortunate con- 
ditions prevailing in the vanilla districts is the anxiety of 
the native planters to market their green vanilla as quickly 
as possible, with the result that a large quantity of im- 
matured vanilla is bought and cured. When thoroughly 
cured, this immature vanilla will result in a dry, ordinary 
quality bean, or split; but. the average curer, who is curing 
for weight and not quality, permits the moisture to remain 
in this immature bean with the result that his product 
reaches the market bearing all the appearances of a prime 
bean, when in reality they are nothing more than ordinary 
beans with excessive moisture, which will produce lice and 
mould very readily. On the other hand, the fully matured 
vanilla will never lose its quality even though cured down 
hard to a type which might easily be mistaken for a lower 
grade from its general appearance. 

When the green vanilla is brought in the beans are 
removed from the clusters and assorted into three sizes, 
short, medium and long, and at the same time the matured 
beans and splits are separated from the immature beans 
of the same cluster. I might say here that when the 
native picks the vanilla, he picks off the whole cluster, 
stem and all. 

In connection with the classification of the beans into 
the various sizes and qualities, I may explain that in the 
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“natural sun process,” which I use, it is absolutely nec- 
essary to cure each size separately in order to have a 
uniform curing. 

Many of the smaller curers in Guadeloupe employ the 
“hot water” method of preparation. In using this system 
the various sizes of the green beans are put into baskets 
and lowered into water nearly boiling, at about 195° Fahr. 
Sometimes they are dipped only once for about twenty 
seconds, at other times they are dipped and taken out again 
two or three times, remaining four or five seconds in the 
hot time. They are then wrapped up and 
permitted to sweat. In using this method the curer saves 
a great deal of weight in his 

Our first operation in sun curing after the beans have 
been assorted, is to “needle” the beans. This is done by 
making four scratches on the outer surface Sf the green 
bean from end to end, deep enough to break through the 
skin, in order to permit the moisture to escape when the 
sweating process takes place. This enables the bean to 
cure uniformly within as well as without, and at the same 
time prevents excessive splitting of the beans while being 
heated in the sun, prior to sweating. 

At our estate I had specially constructed cement terraces 
to retain the heat, upon which spread large 
woolen blankets capable of holding about 25 kilos of green 


water each 


finished beans. 


sun’s we 
beans. 

About ten in the morning the cement: terraces become.» 
very hot and about this time we spread the woolen blankets 
over the cement, permitting them to become thoroughly 


3. OLD AND NEW METHODS OF SWEATING. 


heated before bringing out the green beans. Weather per- 
mitting, we spread the various sized green beans on the 
blankets and allow them to remain until about two P. M., 
at which time we wrap up the beans in the blankets, folding 
them tightly and turning them upside down so that the 
part that was first on the cement is exposed to the sun 
for additional heat. After an hour’s heating in this man- 
ner, we bring the heated bundles into the building and 
deposit them in “sweating boxes” specially made to hold 
500 kilos of green vanilla at a time, and so constructed 
as not to permit any of the heat to escape during the 48 
hours of sweating. 

At the expiration of the 48 hours, the boxes are opened 
and the vanilla is carefully gone over for mouldy beans. 
The wet blaukets are put out to dry and the beans are 
again taken out on the terraces, placed on other dry 
blankets and again given the sun. After they are heated 
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sufficiently, they are once more fréturfied to the “sweating 
boxes” and permitted to sweat for another 24 or 48 hours, 
When the boxes are again opened the same process must 
be gone through of picking out the beans that are not 
curing as rapidly as the rest and also of removing any 
beans that have started to mould. The occurrence of this 
mould in the primary stages of curing, or rather sweating, 
is caused by beans that were on the verge of decay when 
picked green, and not being thoroughly sound and solid, 
these became soft and flabby in the sweating process. 

This heating and sweating process is repeated from eight 
to ten times, depending entirely on the condition of the 


green bean. At each successive sweating the blankets, 


4. THE LADY NEXT TO MR. SMELTZER IS ABOUT 70 YEARS OLD 
AND WAS EMPLOYED MANY YEARS BY THE LATE MAURICE FOX, 
when removed, show less and less moisture so that at 
the end of the process the blankets show a slight tendency 
to stiffen, indicating that the beans are emitting oil. 

About the sixth sweating, when we assort for the mouldy 
beans, we also pick out those beans that have been sweated 
sufficiently. These finished beans are then removed to 
the natural drying room where they placed upon 
movable wire trays constructed each a foot above the 
other in order to permit the free circulation of air and 
so‘allow the vanilla gases to escape. After the first week, 
the trays are gone over and those beans that have dried 
sufficiently are removed to special observation containers 
to develop odor and to be watched for any chance ap- 
pearance of mould or lice. Two weeks after they have 
been thus deposited, they are taken out, again assorted 
for quality and odor and packed into shipping tins lined 
with wax paper to insure protection against foreign odors 
in transportation. 

This is, in brief, the whole story. 


are 


A PERFUME 1,800 YEARS OLD. 


In the course of some excavations for archzological pur- 
poses, Dr. Marcel Badouin found some years ago a frag- 
ment of a perfume resin in a tomb of the Gallo-Roman 
period, about 1800 years ago, says La Parfumerie Moderne. 
This piece of resin has been carefully examined by Pro- 


fessor Reutter de Rosemont. It weighed about 2.5 grams, 
and was of a brownish-yellow color. It was almost en- 


tirely soluble in ether. On heating white vapor is emitted, 
from which colorless crystals are deposited on cooling. 


These are soluble in boiling water, with a pleasant balsamic 
odor. The petroleum ether extract has an odor recalling 
that of geranium or rose, with a suggestion of thyme and 
peppermint, 





HOUSE SENDS THE TARIFF BILL TO THE SENATE 


Dye Embargo Defeated and American Valuations Retained—Perfumery Provisions Explained by Fordney—Chief 
Features of Measure Affecting Our Industries. 


WASHINGTON, July 21.—The Fordney Tariff Bill passed 
the House of Representatives today by a vote of 289 to 127, 
exactly the vote by which a motion was defeated to strike 
out the American valuation clause. The Longworth dye 
embargo, backed by most of the Republican members of the 
Ways and Means Committee, was thrown out of the bill 
by a vote of 209 to 193. This was paragraph 27. Repre- 
sentative Frear led the attack on the dye embargo, which 
he said meant a monopoly. 

Chairman Fordney stated that the Ways and Means 
Committee had worked every day except Sundays since 
January 6. The result was a book of “345 pages of matter 
interesting not only to the United States but to the whole 
world.” He estimated that the annual revenue called for 
by the bill, if enacted into law, will be about $500,000,000. 

The bill now goes to the Senate, where the Finance Com- 
mittee is expected to hold a series of hearings. In the 
usual course of legislation, allowing for hearings and for 
the inevitable debate on the Senate floor, it is predicted that 
the Tariff Bill will not be enacted before the latter part of 
October, if then. A great deal depends, of course, upon 
the changes which the Senate may make and the amount of 
time consumed in Conference Committee to adjust the 
variations of opinion between the two branches of Congress. 


CHIEF POINTS OF INTEREST TO READERS OF THIS JOURNAL 


The following paragraphs of the pending Tariff Bill are 
of interest to manufacturers of perfumes, toilet prepara- 
tions, soaps, flavoring extracts, etc., and to importers of 
raw materials and other supplies: 

Par. 4. Alcohol: Amyl, butyl, isopropyl, and fusel oil, 
6 cents per pound; methyl or wood; or methanol, and ethyl, 
15 cents per gallon: Provided*That all importations of 
ethyl alcohol shall be made under regulations prescribed 
by and under control of the Secretary of the Treasury. 

Par. 5. All chemical elements and all chemical and 
medicinal compounds, preparations, mixtures and salts, and 
combinations thereof, all the foregoing obtained naturally 
or artificially and not specially provided for, 25 per centum 
ad valorem. 


Par. 10. Balsams: Copaiba, fir or Canada, Peru, tolu, 
styrax, and all other balsams, all the foregoing which are 
natural and uncompounded, 10 per centum ad valorem; 
Provided, That no article containing alcohol shall be classi- 
fied for duty under this paragraph. 

Par. 18. Chalk or whiting or Paris white: Dry, ground, 
bolted, or precipitated, 15 per centum ad valorem; ground 
in oil (putty), or put up in the form of cubes, blocks, 
sticks, or disks, or otherwise, including tailors’, billiard, 
red, and manufactures of chalk not specially provided for, 
25 per centum ad valorem. 

Par. 22. ‘Chemical elements and chemical and medicinal 
compounds, preparations, mixtures, and salts, distilled and 
essential oils, expressed and extracted oils, animal oils and 
greases, ethers and esters, flavoring and other extracts, 
and natural or synthetic fruit flavors, fruit esters, oils and 
essences, all the foregoing and their combinations wheu 


containing alcohol, and all articles consisting of vegetable 
or mineral objects immersed or placed in, or saturated with, 
alcohol, except perfumery and spirit varnishes, and all 
alcoholic compounds not specially provided for, if con- 
taining 20 per centum of alcohol or less, 20 cents per 
pound and 25 per centum ad valorem; containing more 
than 20 per centum and not more than 50 per centum of 
alcohol, 40 cents per pound and 25 per centum ad valorem; 
containing more than 50 per centum of alcohol, 80 cents 
per pound and 25 per centum ad valorem. 

Par. 26. Benzaldehyde suitable for medicinal use, guaia- 
col and its derivatives, resorcinol suitable for medicinal use, 
saccharin; artificial musk, benzyl acetate, benzyl benzoate, 
coumarin, diphenyloxide, methyl anthranilate, methyl sali- 
cylate, phenylacetaldehyde, phenylethyl alcohol, and other 
synthetic odoriferous or aromatic chemicals, including 
flavors, all of these products not marketable as perfumery, 
cosmetics, or toilet preparations, and not mixed and not 
compounded, and not containing alcohol; all of 
the foregoing products provided for in this paragraph, 
when obtained, derived, or manufactured in whole or in 
part from any of the products provided for in paragraph 
25 or 1546; natural methyl salicylate or oil of win- 


tergreen or oil of sweet birch; natural coumarin; natural 
guaiacol and its derivatives, and all mixtures, including 


solutions, consisting in whole or in part of any of the 
articles or materials provided for in this paragraph, ex- 
cepting mixtures of synthetic odoriferous or aromatic 
chemicals, 35 per centum ad valorem and 7 cents per pound. 

the Secretary of the Treasury shall adopt a standard 
of strength for each dye or other article which shall con- 
form as nearly as practicable to the commercial strength 
in ordinary use in the United States prior to July 1, 1914: 
Provided, That any article or product which may come 
within the terms of other paragraphs of this Act, as well 
as within the terms of paragraphs 25, 26, or1546, shall be 
assessed for duty or exempted from duty as the case may 
be under paragraphs 25, 26, or 1546. 

(The italics in the above paragraph are ours. This 
clause would seem to nullify the entire license plan in 
that a mixture of any aromatic synthetics, including, of 
course, those mentioned in this paragraph, would auto- 
matically bring them under paragraph 56, importable 
without license at a duty of 40 cents per pound and 
40% ad valorem.) 

Par. 27. (a) The products enumerated in paragraph 25 
or 26 of schedule 1 of this Act are hereby divided into 
two classes: First, class A, which shall comprise all of 
such products which are obtainable in the United States 
on reasonable terms as to quality, price and delivery; 
second, class B, which shall comprise all of such products 
not in class A. (This paragraph was defeated.) 

Par. 38. Flavoring extracts and natural or synthetic 
fruit flavors, fruit esters, oils, and essences, all the fore- 
going not containing alcohol, and not specially provided 
for, 25 per centum ad valorem. 

Par. 41. Glycerin, crude, 1 cent per pound; refined, 3 
cents per pound. 
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Par. 48. Menthol, and camphor, natural and synthetic, 
was changed from 25 per cent ad valorem to the rates in 
the Payne law.. Menthol, the finished product, will take 
25 per cent, but crude camphor, on account of our depend- 
ency on Japan, will take a rate of 1 per cent per pound, 
and camphor, refined or synthetic, 6 cents a pound. 


Par. 49. Oils, animal: Sod, herring, and menhaden, 8 
cents per’ gallon; whale, seal, and sperm, 10 cents per 
gallon; cod and cod-liver, 12% cents per gallon; and all 
fish oils, not specially provided for, 20 per centum ad 
valorem; wool grease, crude, including that known com- 
mercially as degras or brown wool grease, one-half of 1 
cent per pound; wool grease, not crude, including adeps 
lane, hydrous and anhydrous, 1 cent per pound; all other 
animal oils and greases, not specially provided for, 20 per 
centum ad valorem. 


Par. 50. Oils, expressed or extracted: Castor oil, 4% 
cents per pound; cottonseed oil, coconut oil, and soya-bean 
oil, 2 cents per pound; hempseed oil, 1% cents per pound; 
linseed or flaxseed oil, raw, boiled, or oxidized, 2% cents 
per pound; olive oil, weighing with the immediate con- 
tainer less than forty-four pounds, 7% cents per pound on 
contents and container; olive oil, not specially provided for, 
6% cents per pound; peanut oil, 2% cents per pound; 
poppy-seed oil, raw, boiled, or oxidized, 2 cents per pound; 
rapeseed oil, 1% cents per pound; all other expressed and 
extracted oils, not specially provided for, 20 per centum 
ad valorem. 


Par. 52. Hydrogenated or hardened oils and fats, and 
other oils and fats, the composition and properties of which 
have been changed by vulcanizing, oxidizing, chlorinating, 
nitrating, or any other chemical process, and not specially 
provided for, 23 per centum ad valorem. 


Par. 53. Combinations and mixtures of animal, vege- 
table, or mineral oils or of any of them (except combina- 
tions of essential or distilled oils), with or without other 
substances, and not specially provided for, 25 per centum 
ad valorem: Provided, That no article containing alcohol 
shall be classified for duty under this paragraph. 


Par. 54. Oils, distilled or essential: Lemon and orange, 
20 per centum ad valorem; cloves, eucalyptus, peppermint, 
patchouli, sandalwood, and all other essential and distilled 
oils not specially provided for, 25 per centum ad valorem: 
Provided, That no article mixed or compounded or con- 
taining alcohol shall be classified for duty under this para- 
graph, 

Par. 56. Perfume materials: Anethol, citral, geraniol, 
heliotropin, ionone, rhodinol, safrol, terpineol, vanillin, and 
all natural and synthetic odoriferous or aromatic chemicals, 
all the foregoing not mixed and not compounded, and not 
specially provided for, 35 per centum ad valorem; all mix- 
tures or combinations containing essential or distilled oils, 
or natural or synthetic odoriferous or aromatic substances, 
40 cents per pound, and 40 per centum ad valorem: Pro- 
vided, That materials not marketable as perfumery ex- 
tracts or toilet preparations and not containing more than 
ten per cent of alcohol shall be classified for duty under 
this paragraph; provided further that all the foregoing 
materials containing more than ten per cent of alcohol 
shall be classified for duty under paragraph 57 as toilet 
preparations. 


Par. 57. Perfumery, including cologne and other toilet 
waters, articles of perfumery, whether in sachets or other- 
wise, and all preparations used as applications to the hair, 
mouth, teeth, or skin, such as cosmetics, dentifrices, tooth 
soaps, pastes, theatrical grease paints, pomades, powders, 
and other toilet preparations, all the foregoing, if con- 
taining alcohol, 40 cents per pound and 60 per centum ad 
valorem; if not containing alcohol, 60 per centum ad 
valorem. 


Par. 58. Floral or flower waters containing no alcohol, 
not specially provided for, 20 per centum ad valorem; bay 
rum or bay water, whether distilled or compounded, 40 
cents per pound and 60 per centum ad valorem. 


Par. 75. Potassium, bicarbonate, bromide, carbonate, 
hydroxide or caustic potash: Provided, That for a period 
of five years beginning on the day following the passage 
of this Act, there shall be levied, collected, and paid on 
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all the foregoing an additional duty of 15 per centum ad 
valorem. 


Par. 77. Soap: Castile, 15 per centum ad valorem; toilet, 
30 per centum ad valorem; all other soap and soap powder 
not specially provided for, 20 per centum ad valorem, 


Par. 78. Sodium: Bicarbonate or baking soda, five-eighths 
of 1 cent per pound; borate or borax refined, one-eighth of 
1 cent per pound; carbonate calcined, or soda ash, hydrated 
or sal soda, and monohydrated, one-fourth of 1 cent per 
pound; hydroxide or caustic soda, one-half of 1 cent per 
pound. 


Par. 87. Vanilla beans, 30 cents per pound; tonka beans, 
25 cents per pound. 


Par. 209. Talc, steatite or soapstone, and French chalk, 
crude and unground, one-fourth of 1 cent per pound; ground, 
washed, powdered, or pulverized, except toilet preparations, 
one-half of 1 cent per pound. 


Par. 218. Bottles, and all articles of every description, 
composed wholly or in chief value of glass or paste, blown 
or partly blown in the mold or otherwise, colored, cut, 
engraved, etched, frosted, gilded, ground (except such 
grinding as is necessary for fitting stoppers or for purposes 
other than ornamentation), painted, printed in any manner, 
sand-blasted, silvered, stained, or decorated or ornamented 
in any manner, whether filled or unfilled, or whether their 
contents be dutiable or free, 40 per centum ad valorem: 
Provided, That the foregoing containers of merchandise 
subject to an ad valorem rate of duty or to a rate of duty 
based in whole or in part. upon the value thereof, shall be 
dutiable at the rate applicable to their contents, not less 
than the rate provided for in this paragraph: Provided 
further,. That: for the purposes of ‘this Act, bottles with 
cut-glass stoppers shall with the stoppers be deemed en- 
tireties. 


Par. 316. On the exportation of medicinal or toilet 
preparations (including perfumery) hereafter manufactured 
or produced in the United States in part from domestic 
alcohol on which an Internal Revenue Tax has been paid, 
there shall be allowed a drawback equal in amount to the 
tax found to have been paid on the alcohol so used, provided 
that no other than domestic tax paid alcohol shall have 
been used in the manufacture or production of such prepara- 
tions, such drawback shall be determined and paid under 
such rules and regulations, and upon the filing of such no- 
tices bonds, bills of lading, and other evidence of payment 


of tax and exportation as the Secretary of the Treasury 
shall prescribe. 


Par. 387. Bottle caps of metal, collapsible tubes, and 
sprinkler tops, if not decorated, colored, waxed, lacquered, 
enameled, lithographed, electroplated, or embossed in color, 
25 per centum ad valorem; if decorated, colored, waxed, 
lacquered, enameled, lithographed, electroplated, or embossed. 
in color, 40 per centum ad valorem. 


SCHEDULE 7.—AGRICULTURAL PRODUCTS AND PROVISIONS 


Par. 701. Tallow, one-half of 1 cent per pound; oleo 
oil and oleo stearin, 1 cent per pound. 


Par. 780. Spices and spice seeds: Anise seeds, 2 cents 
per pound; caraway seeds, 1 cent per pound; cardamon 
seeds, 10 cents per pound; cassia, cassia buds, and cassia 
vera, unground, 2 cents per pound; ground, 5 cents per 
pound; cloves, unground, 3 cents per pound; ground, 6 
cents per pound; clove stems, unground, 2 cents per pound; 
ground, 5 cents per pound; cinnamon and cinnamon chips, 
unground, 2 cents per pound; ground, 5 cents per pound; 
coriander seeds, one-half of 1 cent per pound; cummin 
seeds, 1 cent per pound; curry and curry powder, 2 cents 
per pound; fennel seeds, 1 cent per pound; ginger root, not 
preserved.or candied, unground, 2 cents per pound; ground, 
5 cents per pound; mace, unground, 4 cents per pound; 
ground, 8 cents per pound ; Bombay, or wild mace, unground, 
18 cents per pound; ground, 22 cents per pound; mustard 
seeds (whole), 1 cent per pound; mustard, ground, pre- 
pared in bottles or otherwise, 5 cents per pound; nutmegs, 
unground, 2 cents per pound; ground, 5 cents per pound; 
penper, capsicum or red pepper or cayenne pepper, and pa- 
prika, unground, 2 cents per pound; ground, 5 cents per 
pound; black or white pepper, unground, 2 cents per pound}. 
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ground, 5 cents per pound; pimento (allspice), unground, 1 
cent per pound; ground, 3 cents per pound; whole pimentos, 
packed in brine or in oil, or prepared or preserved in any 
manner, 6 cents per pound; sage, unground, | cent per pound ; 
ground, 3 cents per pound; turmeric, 10 cents per pound; 
mixed spices, and spices and spice seeds not specially pro- 
vided for, including all herbs or herb leaves in glass or 
other small packages, for culinary use, 20 per centum ad 
valorem: Provided, That in all the foregoing no allowance 
shall be made for dirt or other foreign matter: Provided 
further, That the importation of pepper shells, ground or 
unground, is hereby prohibited. 


Par. 1313.—Papers and paper board and pulpboard, in- 
cluding cardboard and leatherboard or compress leather, 
embossed, cut, die-cut or stamped jnto designs or shapes, 
such as initials, monograms, lace, borders, bands, strips, or 
other forms, or cut or shaped for boxes or other articles, 
plain or printed, but not lithographed, and not specially pro- 
vided for; paper board and pulpboard, including cardboard 
and leatherboard or compress leather, laminated, glazed, 
coated, lined, printed, decorated, or ornamented in any 
manner; press boards and press paper, 23 per centum ad 
valorem; sterotype-matrix mat or board, 28 per centum 
ad valorem; wall pockets, composed wholly or in chief part 
of paper, papier-maché or paper board, whether or not die- 
cut, embossed, or printed lithographically or otherwise; 
boxes, composed wholly or in chief value of paper, papier- 
maché or paper board, and not specially provided for; manu- 
factures of paper, or of which paper is the component ma- 
terial of chief value, not specially provided for, 26 per 
centum ad valorem, 

Par. 1456. White bleached beeswax, 15 per centum ad 
valorem. 


Free List 


Par. 1506. Ambergris, civet, and musk, 


grained or in pods. 


Par. 1533. Borax, crude and unmanufactured, and borate 
of lime, borate of soda, and other borate material, crude 
and unmanufactured, not specially provided for. 


Par. 1566. Enfleurage greases, floral essences and floral 
concretes: Provided, That no article mixed or compounded 
or containing alcohol shall be exempted from duty under 
this paragraph. 


Par. 1577. Gums and resins: Amber and amberoid, arabic 
or senegal, damar, kauri, and other copals; dragon’s blood, 
kadaya, sandarac, tragacanth, tragasol, and other gums, gum 
resins, and resins, not specially provided for. 


Par. 1624. Oils, distilled or essential: Anise, bergamot, 
bitter almond, camphor, caraway, cassia, cinnamon, citro- 
nella, geranium, lavender, lemon-grass, lime, lignaloe, neroli 
or orange flower, origanum, palmarosa, Petit-grain, rose or 
otto of roses, rosemary, spike lavender, thyme, and ylang 
ylang: Provided, That no article mixed or compounded or 
containing alcohol shall be exempted from duty under this 
paragraph. 


Par. 1625. Oils, expressed or extracted: Croton, palm, 
palm-kernel, perilla, sesame, and sweet almond ; olive oil 
rendered unfit for use as food or for any but mechanical 
or manufacturing purposes, by such means as shall be satis- 
factory to the Secretary of the Treasury and under regula- 
tions to be prescribed by him; Chinese and Japanese tung 
oils: and nut oils not specially provided for, 

Par. 1626. Oils, mineral: Petroleum, refined, and all 
distillates obtained from petroleum, including kerosene, ben- 
zine, naphtha, gasoline, paraffin, and paraffin oil, not specially 
provided for. 


Par. 1675. 


Sec. 402. VaLue.—Except as otherwise provided by law, 
the word “value” wherever used in this Act or in any other 
law relating to the appraisement or the classification of 
imported merchandise shall mean the price on the date of 
exportation of the imported. merchandise at which com- 
parable and competitive products of the United States were 
ordinarily sold or freely offered for sale in the usual whole- 
sale quantities and in the customary wrappings, coverings, 
and containers, whether holding liquids or solids, to all 


castoreum, 


Wax, animal, vegetable, or mineral, crude. 
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purchasers in the ordinary course of trade, including all 
costs, charges, and expenses, in the principal market or 
markets of the United States; or, when such value can not 
be ascertained to the satisfaction of the appraising officer, 
shall mean the value of the imported merchandise on said 
date for sale (whether or not there shall be an actual sale), 
for consumption or use in the United States in its condi- 
tion, including wrappings, coverings, and containers, whether 
holding liquids, or solids, as imported. In determining the 
value for sale, appraising officers may take into considera- 
tion, among other matters, the selling price or cost of pro- 
duction of comparable products of the United States and of 
articles made therefrom or from like imported materials, not 
sold in usual wholesale quantities or not sold or freely of- 
fered for sale to all purchasers in the ordinary course of 
trade, or not sold at all, and the selling price in the United 
States of comparable imports, or the selling price or market 
value or cost of production of the imported merchandise 
in the foreign country, and may exclude or include all or 
any costs, charges, and expenses, including duties, and also 
profits and commission, if any, keeping always in mind the 
legislative intention that duties ad valorem shall be as- 
sessed upon the fair market value of the imported mer- 
chandise in the United States. No pretended sale or offer 
for sale, and no sale or offer for sale tending to establish 
a fictitious market, shall be held to establish value as 
herein defined; nor shall a value substantially raised or 
lowered at the time of exportation otherwise than in the 
ordinary course of trade be deemed to be such value. 


(The above paragraph has raised a very Strong storm 
of protest, as tt will have the effect of greatly increas- 
ing the apparent rates as provided in the bill. Further- 
more, it is contended that importers and users of raw 
materials of a speculative character will be unable to 
determine what their goods will cost them at the time 
of arrival. This method of valuation was used for a 
short time over a hundred years ago, and no attempt 
until now was. made to revive it.) 


FORDNEY EXPLAINS PERFUMERY SCHEDULES 


Chairman Fordney in his report had the following to say 
on the schedule for perfumes and perfume materials: 


“The present tariff bill carries for the first time a logical 
arrangement and gradation of duties on. perfume materials 
and finished perfumes. The simpler products and raw ma- 
terials, such as animal perfume materials (civet, musk, cas- 
toreum, and ambergris), essential oils and floral products, 
such as pomades, concretes and essences, have been placed 
on the free list. The natural or synthetic aromatic chemi- 
cals, an industry which was created and developed in the 
United States during the period of the war, have been 
given a duty of 35 per cent ad valorem in paragraph 56, 
as they represent a separate industry, utilizing many of the 
essential oils, natural or synthetic aromatic chemicals and 
floral products, which require only the addition of alcohol 
to make them into finished perfumes, are given a rate of 
duty slightly less than that of finished perfumes. It is in 
this group of products that the classification of 1913 was 
particularly weak and many hundreds of thousands of dol- 
lars in revenue were lost to the Government on these nearly 
finished perfumes. On the finished perfume ready for ulti- 
mate consumption, the rate of duty imposed is the same as 
that levied in the act of 1913, which, however, is only 
slightly higher than the rate in the act of 1909.” 

In connection with essential oils, he said: 


“Tn the case of essential oils, they have been given treat- 
ment very similar to that in the act of 1909, when the more 
important oils in this class were free of duty. These prod- 
ucts are necessary and essential raw materials in the manu- 
facture of perfume materials, flavors, and perfumes. How- 
ever, a few of the important oils have been made dutiable 
at 20 and 25 per centum ad valorem. These include the 
oils produced in the United States, either directly or dis- 
tilled from imported raw materials. The two most im- 
portant in this class are lemon and orange oil, which have 
in the past accounted for about one-half the revenue raised 
under the act of 1913, in crude or essential oils. There- 
fore, the duty of 20 per cent on these two oils will serve 
as a means of protection to the domestic industry and at 
the same time will return about $400,000 annually in 
revenue.” 





PROHIBITION AND TAXATION AT WASHINGTON 


WASHINGTON, July 21.—At this writing the substitute for 
the Volstead bill attacking the users of industrial alcohol 
is on the Senate calendar, but has been blocked, partly be- 
cause of the opposition of chemists and manufacturers and 
partly because of the strong protests made by the medical 
fraternity. There have been several debates on the Senate 
floor, in which the constitutionality of the bill has been as- 
sailed and some of the prohibitionists are less eager to 
pass it than they were, fearing.that they are in danger of 
going too far in assailing legitimate industries. It is pre- 
dicted, however, that the measure will have enough votes 
to pass it at the proper time. Business interests opposed 
to it are advised to continue their efforts to defeat it, for 
it is possible that enough of its advocates may change their 
minds. 

NEW RULES ON DISTILLED SPIRITS PERMITS 

D. H. Blair, Commissioner of Internal Revenue, has sent 
the following announcement to Prohibition Directors re- 
garding permits to purchase distilled spirits: 

“Sub-Division (h), Section 54, Regulations 60, as 
amended by Treasury Decision 3130, is hereby further 
amended to read as follows: 

“All permits to purchase intoxicating liquors shall expire 
30 days after date of approval, except that permits to pur- 
chase alcohol for the purpose of manufacturing or selling 
shall expire 90 days after date of approval, permits to pur- 
chase wine or distilled spirits other than alcohol for the 
purpose of manufacturing or selling shall expire 60 days 
after date of approval, and permits to purchase by physi- 
cians of the homeopathic or eclectic schools will be gov- 
erned by the provisions of Section 56 of these Regulations. 
Liquors sold under Permits to Purchase must be shipped 
or delivered from the premises of the vendor prior to the 
date of expiration of such Permits to Purchase. Where 


shipment or delivery is not made because of the expiration 
of Permit to Purchase, or for any other reason, the vendor 
will promptly return to the Director who issued same, the 


original and all copies of such Permit to Purchase. When 
shipment has not been made because of expiration of Permit 
to Purchase, the Director may in his discretion upon the 
written request of the vendor issue a new Permit to Pur- 
chase pursuant to the original application. The forms re- 
turned by the vendor may be used by the Director, with 
necessary changes in issuing such Permit to Purchase.” 

Modification has been made regarding permits to pur- 
chase taxpaid alcohol. The announcement going to the 
Federal Prohibition Directors is as follows: 

“Pro. Mim. 186, dated June 4, 1921, is hereby modified 
as follows: 

“Where taxpaid alcohol is to be shipped from an indus- 
trial alcohol plant or bonded warehouse established under 
Title III of the National Prohibition Act to a branch or 
agency of this company operated under the same name, 
permits to purchase, Form 1410-A, issued by the director 
authorizing such removal need no longer be verified. The 
provisions of Treasury Decision 3130 relative to the issuance 
of such permits to purchase must, however, be followed.” 


MORE DELAY IN ALCOHOL PERMITS 


H. R. Loveland, of Indiana, has been appointed chief 
of the Permit Section of the Prohibition Unit of the Bureau 
of Internal Revenue, to succeed Dr. A. B. Adams, resigned 
June 25, effective July 19. 

Under the reorganized system inaugurated in the Pro- 
hibition Unit, Prohibition Commissioner Haynes, Mr. Love- 
land, and Dr. C. D. Young, assistant to the chief of the 
Permit Section, have adopted a new policy in issuing per- 
mits. The issuance of any permit must now be approved 
by all three officials. Heretofore, the approval of the com- 
missioner only was necessary to obtain a permit. 


DOCTORS COOPERATE WITH PROHIBITION UNIT 
Federal Prohibition Commissioner Roy A. Haynes con- 
ferred recently with a committee of the United States 


Pharmacopoeial Convention, composed of Doctors Reid 
Hunt, Cooke and Wood, relative to the relation of the forth- 


coming revision of the 


United States Pharmacopoeia to 
the administration of the 


National Prohibition Act. This 
committee offered their services to the commissioner in 
assisting him in the working out of scientific questions 
arising in the administration of the National Prohibition 
Act affecting the United States Pharmacopoeia. The com- 
missioner expressed his appreciation of the offer and as- 
sured the committee of his co-operation. 


ADMINISTRATION WANTS REVENUE LAW FIRST 


While it is impossible to make any definite predictions 
in view of the unsettled condition in Congress, it is be- 
coming more and more apparent that the administration is 
anxious to have a general revenue bill passed by Congress 
before the tariff bill becomes law. In order to do this, of 
course, the tariff bill will have to be side-tracked by the 
Senate Finance Committee, and that seems to be what will 
happen. 

A great deal of pressure is being brought to bear by the 
business interests of the country, not only on Congress but 
on the Executive, for a revision of the revenue law before 
the revised tariff becomes law. 

The present administration was committed to the passage 
of three laws at this extra session of Congress; namely, 
the emergency tariff, the revenue and the permanent tariff, 
and in the order named. This was pointed out by the 
Chief Executive himself in*a recent talk with newspaper 
correspondents, and while he would not state that he was 
anxious to see the bills become law in the order named, 
he strongly intimated as much. 

It is undoubtedly true that the President favors the pas- 
sage of the revenue bill before the tariff bill, and he has a 
very strong backing in Congress in his view. The idea 
seems to be prevalent that when the business interests of the 
country know more definitely what the tax situation will 
be, it will have a tendency to help business, and the sooner 
they are advised on this matter, the sooner the business of 
the country will revive. 


GOOD BUSINESS ASSOCIATIONS ARE SAFE. 


There has been considerable talk in Washington re- 
cently about the “Open Price Association.” The Presi- 
dent has made mention of these associations and on the 
same day the Attorney-General issued a statement that 
the whole open price association question is being taken 
up by the Department of Justice. 

Investigations of many of these associations have been 
conducted, and, while the Attorney-General said that it 
was not the policy to institute a general dragnet, those 
which are thought to be violating the law will have to face 
proceedings in the courts. 

The policy of the department, he asserted, was to ‘call in 
the officers of an association which investigation disclosed 
to have violated the anti-trust laws and make an effort 
to-persuade them to discontinue their practices. There 
was-no intention on the part of the government to attack 
business associations, he declared, but there was consider- 
able doubt, due to conflicting court decisions, as to how 
far business men could go in their organizations without 
violating the laws. 

Associations collecting and disseminating trade infor- 
mation co-operated with the government during the War 
as a necessity, the Attorney-General said, but now the data 
was distributed among the members, but not given to the 
government, and it was to be determined whether the ac- 
quiring and use of this information might be turned to 
price fixing and providing territories to concerns in viola- 
tion of the law. 

Mr. Daugherty said he had discussed the matter with 
Secretary Hoover, who is holding a series of conferences 
with representatives of leading industries in any effort to 
obtain their co-operation in the publication of comprehen- 
sive trade statistics by the government, and that informa- 
tion and advice on the subject had been exchanged. 

In connection with Mr. Hoover’s proposal for the for- 
mation of combinations of exporters to compete in foreign 
trade with their rivals abroad, Mr. Daugherty said he 
thought such organizations could be reconciled with anti- 
trust laws as long as there was nothing affected which 
would cause the fixing of prices in this country. 
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A NEW METHOD FOR THE DETERMINATION OF CINEOL 
(EUCALYPTOL) IN ESSENTIAL OILS 


By C. KLEBER and W. v. RECHENBERG, Clifton, N. J. 


Cineol is generally considered as the. most valuable con- 
stituent of eucalyptus oils which are, therefore, valued ac- 
cording to the percentage which they contain of this sub- 
stance. Numerous methods have been devised for the 
determination of this figure, usually depending on one of 
the many addition products which cineol so easily forms, 
as with hydrochloric and hydrobromic, phosphoric and 
arsenic acids, iodol, resorcinol, etc. A method based on a 
different principle was suggested by Dodge’, utilizing the 
relatively great resistance of cineol towards permanganate 
which easily destroys the other substances accompanying 
the cineol in oils; but, besides being somewhat inconvenient, 
this method was found to be rather inaccurate by C. T. 
Bennet? and by Schimmel & Co*. The phosphoric acid 
method adopted by the British Pharmacopceia has like- 
wise found unfavorable comment, and also the arsenic acid 
method, now official in the U. S. P., is, though somewhat 
better, far from being ideal, In the last-mentioned two 
methods, the ice-cooled oils are treated with an excess of 
the respective acids, the solid addition compound of cineol 
is pressed off between hardened filters, decomposed with 
hot water and the separated cineol measured in a cassia oil 
flask. But besides consisting of what just could not be 
called elegant analytical operations, these methods show 
other serious defects. The preparation of a suitable arsenic 
acid is rather cumbersome, the commercial product usually 
being quite unsuited to the purpose. On hot, damp days 
with which we are so frequently blessed in this part of the 
country, there is so much condensation of moisture on 
the ice-cold materials, that the acids become diluted and 
the formation of the addition compound is incomplete. 
Furthermore, it is not possible to remove all the non-cineol 
from the magma by expressing, so that, even in the most 
favorable case of only terpenes being present, the re- 
sulting cineol, according to the own statement of the 
originators of this method, Turner and Holmes, shows a 
melting point of —1°C. which according to the table given 
farther below, corresponds to a purity of cineol of only 
about 95.5%. The favorable results reported by these 
chemists, therefore, resulted only from a compensation of 
errors which cannot always be depended upon, on one hand 
the isolation of the cineol addition compound being in- 
complete, on the other it still containing impurities. In 
the frequently occurring presence of oxygenated compounds 
the results are widely incorrect, as especially alcohols like 
terpineol, linalool, etc., split off water under the influence of 
the strong acid and form sticky masses which are very 
dificult to express. The addition of some benzin which 
was recommended for such cases, is of doubtful value 
sometimes improving, other times impairing the result. 

A very simple and convenient method was suggested by 
Schimmel & Co., consisting in extracting the cineol with 
a 50% resorcinol solution in a cassia flask and measuring 
the uncombined oil. This method had at least the merit of 
giving concordant results in the hands of different ob- 
servers and also indicating the correct percentage of cineol 


‘Journ. Soc. Chem. Ind. 31,840. *Perf. and Ess, Oil Rec. 3,295. 
*Schimmel’s Ber. Apr.,’ 1913. 56; Apr., 1915, 74. 


rather accurately, if no oxygenated compounds were present. 
Unfortunately these latter which frequently occur com- 
pletely vitiate the result, as they also are largely soluble 
in the resorcinol solution. A modification of the method, 
using only the fractions obtained practically free from 
oxygenated compounds by fractional distillation, gave more 
correct, though not always reliable results, but, besides re- 
quiring rather large quantities of material and depending a 
good deal on the care with which the fractionation is 
executed, destroyed the simplicity of the method. 

In view of the generally not very satisfactory character of 
all these methods a simple and sufficiently accurate one 
still remained a desideratum. Certain observations and 
theoretical considerations led us to the idea that the con- 
gealing point of oil containing a sufficiently large quantity 
of cineol might be a useful criterion of the percentage of 
the latter, provided that the lowering of the congealing 
point would, within sufficiently narrow ,limits, depend only 
on the quantity of foreign substances and not, or at least 
not too much, on their chemical composition, Fortunately 
it was found by numerous experiments that this is actually 
the case. Mixtures of a given percentage of cineol with 
the various substances coming under consideration in 
eucalyptus oils, as terpenes, aldehydes, linalool, terpineol 
etc., all show practically the same congealing point which 
thus depends only on the cineol percentage. The following 
table represents the result of our observations regarding 
the connection between cineol percentage and congealing 
point : 

Cong. Cong. Cong. Cong. Cong. 
Cineol. Pt. Cineol. Pt. Cineol. Pt. Cineol. Pt. Cineol. Pt. 
100% +1.2° 92% —2.7° 84% —6.9° 76% —11.5° 68% —16.7° 
99% +0.2° 91% —3.3° 83% —7.4° 75 —12.2° 67% --17.4° 
98% =+0.3° 90% —3.8° 82% 8.0° 74% —12.8° 66% —i8.2° 
97% —0.2° 89% —-4.3° — 8.6° 65% —18.9° 
96% —0.7° 88% —-4.8° 8 — 9,2° 64% —19.6° 
05% —1.2° 87% —5.3° 75% — 9.7° 
94% —1.7°. 86% —5.8° 78% —10.3° 5. 
93% —2.2° 85% —6.4° 77% —10.9° 69% —16.1° 

For the accurate determination of the congealing point 
a double walled vessel should be used, to diminish the ex- 
change of heat with surrounding medium. A test tube 
fitted with a cork or rubber ring into a wider one is serv- 
iceable, especially, if a little calcium chloride or sulphuric 
acid is put at the bottom of the wider tube, to prevent 
condensation of moisture on its inside which would dim 
the observation. A more convenient apparatus can easily 
be made by anyone with a little skill in glass-blowing; a 
wide test tube is provided at its bottom with a short small 
tube, a smaller test tube leaving an air space of a few milli- 
meters set into the wider one and the rims of both sealed to- 
gether airtight. The space between the test tubes is then 
evacuated through the bottom tube with a water jet pump 
and the bottom tube melted off. 

For making a test, about 10cc. of the oil is put into the 
apparatus which is set into a freezing mixture of crushed 
ice and salt, The temperature is measured with a ther- 
mometer carefully tested for accuracy; a not too narrow 
division in half degrees which allows tenths to be estimated 
is sufficient; one with a small bulb is preferable. After the 
liquid is sufficiently cooled under occasional stirring, crys- 
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tallization will set in, provided that the cineol percentage 
is not too low. The vessel is then taken out of the freezing 
mixture and the temperature observed. This does not yet 
indicate the correct congealing point, as the thermometer 
registers the temperature of the remaining 
liquid which, of course, has become weaker in cineol by 
more or less of it crystallizing out. We, therefore, wait 
until the crystals have nearly disappeared again by melting, 
but increase perceptibly again by cooling under good stir- 
ring. The temperature then indicated by the thermometer 
is the correct congealing point which, with a little practice, 
can easily be determined within one-tenth of a degree. As 
a variation of one peecent in cineol percentage changes the 
congealing point by 0.5 to 0.7 degrees, this accuracy is 
ample, 


congealing 


The above table was worked out with mixture of cineol 
which had been carefully purified by repeated crystallization 
and rectification, and pure, freshly rectified oil of turpentine. 
Of numerous experiments regarding the influence of other 
admixtures, those with terpineol may be mentioned, which 
substance was found to lower the congealing point a trifle 
less than Oil Turpentine. So we found for such mixtures 
containing 89.9, 79.2, and 68.3% of cineol 89.9, 79.9 and 
69.3% respectively, as calculated from the table. On the 
other hand, larger quantities of valeric aldehyde which 
also occurs in small quantities in eucalyptus oils, make the 
result slightly low. For a mixture of 80% cineol, 13.6% 
of oil turpentine and 6.4% of valeric aldehyde, 79.1% of 
cineol was observed. In no case, as far as our observa- 
tions with mixtures go, a greater deviation than 1% of 
the true percentage was found with this method, an ac- 
curacy which seems quite sufficient for analyses of this 
kind and which is certainly much greater than obtainable 
with any of the former methods. We have made, during 
the last years, hundreds of determinations of cineol in the 
way described and never noticed any difficulty. For oils 
containing less than 64% of cineol, the method is not well 
applicable, at least not directly, even if freezing mixtures 
with lower temperatures are used, as then the congealing 
point is more and more difficult to determine with accuracy, 
As good eucalyptus oils always contain over 70% of 
cineol, this defect of the method is not a serious one. If 
it is, nevertheless, desirable to determine the cineol per- 
centage of lower-grade oils, this can be done, though with 
some sacrifice of accuracy, by mixing the oil with an equal 
weight of pure cineol, melting point 1.2° and determining 
the congealing point of the mixture. From the per- 
centage thus found according to the table, of course 50% 
has to be deducted and the difference doubled, to find the 
cineol percentage of the original oil. In this way we have 
determined the cineol content of a number of cajeput oils 
Which so far had defied the application of any of the 
known methods on account of their large content of ter- 
pineol, and found them to contain between 55% and 64% 
of cineol. Although the value of cajeput oil does not 
merely depend on its cineol content, the determination 
of the latter may occasionally serve to prove adulterations. 


Each Month Brings a New Delight. 


(From E. R. Cassell, Supt. Soa 
Dallas, 


Dept., Armstrong Pkg. Co., 
exas.) 

Each month means one delight for me: the arrival of 
another copy of THe AMERICAN PeERFUMER. It is a big 
value. 


THE AMERICAN PERFUMER 


ISOPROPYL ALCOHOL. 


A critical discussion of its manufacture and charac- 
teristics, and its use as a scalp, hair and mouth wash, 
by P. Straszewski, Chemist, Crefeld. 


The secondary propyl alcohol (isopropyl alcohol) 
CH;CH(OH)CH; is lately produced technically in large 
quantities by reduction of acetone with nascent hydrogen: 


CH,COCH,;,+H,=CH;CH(OH)CH, 
Its boiling point lies between 82 and 83° C, while its 


volume weight is 0.790 at 15° C. 

In its physical characteristics, with the exception of the 
boiling point, the isopropyl alcohol closely resembles the 
normal propyl alcohol with the formula CH,CH$CH.O 
It is poisonous, like the latter, the methyl alcohol and all 
higher alcohols, and its effect upon human beings varies 
greatly. 

During the war, when pure ethyl alcohol was only 
obtainable with a government permit, the chemical industry 
—after many experiments—turned to the isopropyl alcohol 
to make it serviceable for cosmetic purposes, as a substitute 
for alcohol. 

The use of alcoholic scalp and hair washes after the 
bathing of the head has become very popular. Many per- 
sons, however, cannot stand the cold shower, which is 
to close the pores after the hot bath, and the isopropyl 
alcohol contained in the solutions is rubbed into the open 
pores and blood vessels, when the washes are applied to 
the scalp. The blood vessels become enlarged and the 
result is an irritation of the skin. 

Dandruff remedies and preparations for the extermina- 
tion of vermin are always harmful, if they contain isopropyl 
alcohol, because in these cases the scalp is generally 
affected and covered with small wounds caused by the 
vermin, In all cases of this kind, purely external treat- 
ment is out of question. 

If the isopropyl alcohol is able to exert a chemical 
action in the extraction tube this action must also become 
evident in human organs containing extractable fats or 
fatty substances. Chemical reactions originate and pro- 
ceed, pursuant to ever constant laws, in the human body 
as well as anywhere else. The degree of the reaction may 
vary according to the physical condition of the person, but 
the effect will always be the same, if the active matter 
reaches the places where it is able to react. 

One of the most striking characteristics of the isopropyl 
alcohol is its narcoctic influence upon the sensory nerves 
of the cerebrum. The inhalation of the vapors of the 
alcohol makes persons more or less ill, according to their 
individual sensitiveness. The sensitiveness. of the sensory 


nerves is also proved by the fact that convallarin, a highly 
valued perfume and the active content of the lily-of-the- 
valley, often seriously affects the heart and respiratory 
organs of otherwise healthy persons, 

In cases of catarrh and diseases of the larynx, mouth 
washes containing isopropyl alcohol enlarge the blood 
vessels of the already inflamed mucuous membranes still 
further. The swallowing of mouth washes prepared with 
isopropyl alcohol to destroy the disagreeable odor of the 
breath invariably produces toxic symptoms. These cases 
are not isolated. The manufacturer and the distributor 
are responsible for the preparations sold by them and have 
to convince themselves that their products are really 
harmless, 

The above critical discussion 


plainly that the 
isopropyl alcohol is not sufficiently non-poisonous to make 
it unobjectionable and available for all cosmetic purposes, 
for instance for scalp, hair and mouth washes.—Seifensieder- 
Zeitung. 
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HOW TO SELECT YOUR PACKAGE* 


By RICHARD B. FRANKEN, of New York University 


The best way to show you how to do a thing is to 
have you do it. If you want to learn to play tennis, the 
best way to learn to play tennis is to play it. With 
that point in view, please permit me to have you par- 
take in two experiments, 

I wish you to pay particular attention to the method 
of conducting the experiments, for we are really more 
interested in the method than the results. I am pri- 
marily interested in showing you how to select your 
package. The method used in conducting these experi- 
ments, can, with slight modifications, be used in select- 
ing all the factors involved in package selection, name- 
ly: color, form, design, illustration, etc. Therefore, let 
me again beg you to please pay special attention to the 
instructions and method used. 

Look at these six names “Corton” lettered A, B, C, 
D, E and F. Mark the one that is most legible to you 
number one, the next most legible mark number two, 
and so on, until you have marked all six, ranked in their 
order of “legibility” for you. 


A CORTON'S 
Bs Cortons 


C CORTONS 
p Corton’s 
E CORTON'S 


F Cortons 


B D F lower case type is more legible than upper case type. 
Some of these type faces are more beautiful than others. You 
can prove these statements by clipping the type faces and having 
some of your friends rank them for legibility and beauty. 


Now look at the names “Corton” again. This time 
rank them according to their “beauty”; that is, put 
number one alongside the type you consider most beau- 
tiful, and number two, alongside the type you consider 
next most beautiful, and so on, until you have ranked all 
six in order of their “beauty” for you. The most beau- 
tiful for you will be numbered one, and the least beauti- 
ful for you will be numbered six. 

When you have completed the test. I should like ten 
of you gentlemen to please be good enough to call the 
results of your ranking for “legibility,” so that they 
may be listed on the backboard. Please remember that 
if ten of you have given a certain type first place, it 
will receive a total score of ten, whereas if ten of you 


. "Address delivered at’ the meeting of the Manufacturing Per- 
tumers of the United States, held in New York, May, 1921. 


have given a certain type last place it will receive a total 
score of sixty. Therefore, the smaller the total score, 
the nearer the type will stand in first place for “legibil- 
ity,” and the more legible the type is for you as a group; 
the larger the total score, the less legible the type is 
for you as a group. After adding our group results you 
can readily see that type B, D and F score lower for 
legibility than type A, C and E. If we now compare 
type B, D and F with type A, C and E, we will note 
that B, D and F.-. consist of small and capital letters 


DIGNITY 


Fintiquity 


Gleganece 


This shows the “atmosphere” or “feeling tone” of the type. The 
type does not only spell the word but it also expresses the idea. 


(upper and lower case type), whereas type A, C and E 
consists entirely of capitals (upper case type). We 
may, therefore, conclude that, based on the results of 
our experiment, lower case type is more legible than 
upper case type. These results verify all previous ex- 
perimental findings as to the legibility of type, namely: 
that lower case type is more legible than upper case 
type. 

Let us remember that in science we are dealing with 
facts, based on the results of experiments. We found 
that lowér case type is more legible than upper case 
type. Lower case type is not more legible than upper 
case type because I say so, or because anyone else 
says so, but lower case type is more legible because 


Sunshine ARROW 
Biscuits COLLARS 


TEMPOINT  ‘yirestone 
Scoflissue Quaker Flour 


Speed-grits Nashua Woolnap Blankets 
Corn Belt CASHMERE BOUQUET 


La Choilette Q mpléte 


DISSTON 


Some concerns who have made gcod use of the “feeling tone” 
or “atmosphere” of type to help them convey their message. 


experiment after experiment has proved that it is more 
legible. When we conduct experiment after experiment, 
and continue to get the same results, we may say that 
our results are scientifically accurate. Personal opinions, 
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likes or dislikes do not count in science. Opinions 
backed up by facts are the only things that do count. 

Now, if you will consider the results of your type 
test for “beauty,” that is, which type you consider most 
beautiful, you will probably find that the type you con- 
sidered most “beautiful,” is not the one you considered 
most “legible.” Furthermore, if you compare your 
record for “legibility” and “beauty” with your neigh- 
bors, you will probably find that you agree with him as 
to the “legibility” of the various type faces more closely 
than you agree with him as to their “beauty.” The 
reason you agree with your neighbor more closely as 
to “legibility” than “beauty” is because “legibility” is 
more or less of an objective thing, and you can readily 
tell which you can read easiest, whereas “beauty” is 
purely a personal and subjective thing. Beauty is de- 
pendent upon how you feel or react toward a thing. 
If a thing agrees with you, you consider it beautiful; if 
it disagrees with you, you consider it ugly. Since peo- 
ple differ to a greater extent in their judgment of what 
is beautiful than they do in their judgment as to what 
is legible, the chances are that what is beautiful and 
enjoyable to one may be considered as indifferent or 
abhorrent to another. 


So much for the “legibility” and “beauty” of the 
type tested. If you wish to convince yourself of the 
statements just made, or verify the conclusions drawn, 
please clip the attached illustrations and have a num- 
ber of your friends rate the type for legibility and 
beauty, and record and average the results. 


Type in addition to being legible and beautiful should 
be appropriate to the commodity which it identifies. 
Type should have the proper “feeling tone” or “atmos- 
phere.” You would hardly think of packing carpet 
tacks and face powder in the same kind of a container; 
neither should you think of using the same type face for 
both commodities. One is hard and sharp and the other 
smooth and soothing. Please note how the type faces 
illustrated herewith not only spell the words, but also 
convey the ideas. The type used to convey the idea 
“cheapness” could no more express “dignity” than the 
type used for “femininity” could express “antiquity,” or 
vice versa. Notwithstanding this almost self-evident 
fact, we see the “feeling tone” of type violated daily in 
our advertisements, posters and package designs. 
Sometimes we see a type face ort a perfume bottle that 
should be used in selling bricks. Counteracting this 
misuse of type we see many concerns making excep- 
tionally good use of the known laws of association as 
applied to type. (A few such examples are illustrated 
herewith.) 

Since most of your products are sold to the ladies, it 
is advisable that the type face which tells them about 
your article have as delicate a touch and as effeminate an 
appeal or atmosphere as the article itself. Summarizing 
briefly, the type to use for a given commodity is the 
type that is most easily legible, most beautiful, and one 
that best conveys the idea intended; that expresses the 
idea most clearly. 

Our statements are based on the results of experi- 
ments in applied psychology; and psychology, as_ the 
word is understood today in scientific circles, is purely 
an experimental science, just as chemistry and physics 
are experimental sciences. Psychology today requires 
the use of some definite and trustworthy means of ob- 


serving facts, and draws its conclusions from the facts , 


discovered. When we apply chemistry to the making 
of dyestuffs and mathematics to the construction of 
electrical machines for lighting purposes, we apply 
science. When we apply psychological laws of learning 
to methods of teaching, we apply the laws of psychology 
to education. When we apply the psychological laws of 
reading and attention to the selection of packages, we 
apply psychology to business. 

Like many other good: things, the prime method of 
scientific selection of packages lies in its simplicity. 
The methods of applying science are the same, no matter 
what the science may be. Take astronomy, for exam- 


ple. The astronomer observes planets, collects and 
records facts; second, makes different observations and 
classifies his observations to show how planets move; 
third, formulates the law: that planets move in certain 
definite directions; fourth, draws conclusions that 
planets move around the sun; and, fifth, puts the con- 
clusions into practice: makes your calendar, tells you 
about the tides, and sets the time on your watch. 


Now, let us take the results of our experiment. First, 
we collected data on the legibility of the type; second, 
it we had had male and female subjects, we would have 
classified the data according to sex; third, we drew 
conclusions that lower case type was more legible than 
upper case type; fourth, we formulated a law with 
regard to the legibility of type; and fifth, we put the con- 
clusions into practice when we used lower case type on 
our packages. Summing this up, you see that the scientist 
first collects facts; second, classifies them; third, draws 
conclusions; fourth, formulates laws, and fifth, puts the 
conclusions into practice. 


Just a word about the importance of selecting the 
proper package. Formerly the manufacturer left the 
matter of package design almost entirely in the hands 
of his printer or box maker; anything would do. Con- 
sequently, many of the packages looked pretty much 
alike, and this often caused considerable confusion to 
both the dealer and the consumer. 


Sometimes the manufacturer insisted that his picture 
be put on the package: Mennen’s Talcum Powder and 
Smith Brothers Cough Drops may be cited as examples. 
In regard to Smith Brothers, an entertaining advertising 
manager once said: “To shave the whiskers off Smith 
Brothers would be the most expensive shave in the 
history of civilization.” In this connection, note the 
change in the Lifebuoy Soap package. They have re- 
cently taken the picture of the bewhiskered fisherman 
from their package and have simplified the design. If 
you ask why the manufacturer insisted on having his 
picture on the package, all one might say in answer to 
this is that it is largely due to vanity. 

Every time we let our opinions run away with our 
better judgment, or our emotions overrule our reason, 
we pay the price in the costly school of experience. 
We pay, have always paid, and will continue to pay for 
our errors. “Why haven’t’ we taken up these facts 
heretofore?” you ask. Two reasons stand out predom- 
inatingly, namely: Business lacks imagination, and bus- 
iness is bound by tradition. “Father did it that way, 
and we will continue to do it the same way.” 

Miinsterburg cites a case where the same brand of 
chocolate was packed in twelve different packages. 
Only one package was successful. Another package 
suggested tobacco rather than chocolate. 

Calkins cites a case of Briar Rose Soap, sold in de- 
partment stores for a number of years. An artist re- 
designed the package and the sales were trebled. 

To get a striking contrast between the present day 
packages and the packages of former years, one needs 
but to compare the Del Monte, Libby McNeil, and Glass 
Jar packages with some of the packages on the grocer’s 
shelf. If you look at the talcum powder packages, you 
will note that all the designs look pretty much alike. 
There are only two packages in the entire group that 
could be described to a person who had never seen the 
package so that he could enter a store and get the 
article described. These two are Mavis, which might 
be described as a tall red box, and Jonteel, which might 
be described as the black box with the green and 
red bird on it. 

Today the manufacturer has changed his attitude 
toward scientific methods; competition is keener; com- 
petition makes him sit up and take notice; anything that 
will help to increase his sales is given careful consider- 
ation. Every ounce of energy is needed to increase 
sales. Increasing the display package is one way to in- 
crease sales. If the right package increases sales only 
one hundredth of one per cent., it is worth all the time 
and trouble it has caused in its selection. The value of a 
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package increases with age. The value of a package 
multiplies until it rivals the value of the trademark. A 
large part of the firm’s good-will is based upon the 
package, insofar as it is the package the consumer 
is asked to remember, recall, and recognize when he 
is confronted with it. The easier you make it for the 
customer to describe and remember your package, the 
more harmonious the blending between the atmosphere 
of the package and its contents, the better its memory 
and sales value will be. 


(Mr. Franken then took up the analysis of the tooth 
powder can and the mouth wash bottle, and pointed out 
the fact that irrelevant illustrations, such as Indians 
shooting buffalo to sell furnaces; Egyptians weaving 
cloth to sell shirts, etc., would not help to sell the com- 
modity advertised any more than food advertisements 
pasted on garbage pails would help sell food. Such 
illustrations merely attract attention to themselves, and 
not to the commodity advertised. 


Mr. Franken then took up the twelve points to con- 
sider in selecting packages (practicability, shape, size, 
color, design, type, trade mark, individuality, relation- 
ship, describability, display value, and atmosphere), and 
finally emphasized the fact that if the business man 
would make more use of the universities’ research labor- 
atories they would probably help him solve his market- 
ing problems just as they have helped him in all other 
phases of his business.) 

In conclusion, he made the following remarks: 

Gentlemen, in closing permit me to say a word on 
behalf of scientific research, research as especially ap- 
plied to advertising and selling. To be successful in 
business as it is carried on today is not a matter of luck 
or guesswork. Those who think it is a matter of luck, 
had better move their factory to Monte Carlo. Neither 
can the gods help you to be successful in business. If 
you think they can, then hire the Indian Medicine Man, 
with his skin drum, for your sales manager. Neither 
luck nor guesswork nor magic can help you. You 
must help yourselves, and you can help yourselves. 
There is not one of you but what makes use of the 
practical achievements of applied science in your daily 
business. Look around you—the telephone, telegraph, 
gas engines, wireless and what not; all owe their exis- 
tence to the scientist. Take away the results achieved 
by the application of science, and our present civiliza- 
tion would drop back to the time of Alexander the 
Great, 332 B. C. We have not improved much over the 
Greeks’ method of thinking or their philosophy. We 
cheered our returning warriors the same as they did 
over 2,000 years ago. These Greeks, preoccupied with 
lofty generalizations, thought it beneath them to invent 
mechanical devices for standardizing their observations. 
They scorned mechanical devices and thought them 
only good for purposes of war. Had they stopped long 
enough to apply mechanical devices, there is no telling 
how much they would have accomplished. As it stands, 
along the lines of architecture, sculpture, and the de- 
velopment of the beautiful, no race has ever equalled 
them. Today, gentlemen, in business we stand pretty 
much as the Greeks stood over 2,000 years ago. As 
we remarked once before, we are bound by tradition 
and we lack imagination. We run our business on 
opinions, and we have opinions on many things, such as 
how the Government should be run, or why it is going 
to the dogs—views on income tax, prohibition, educa- 
tion, art, literature, science and thousands of other 
things, many of which are admitted by experts to be 
still unsolved. 


The opinions and advices of Mr. Average Man are 
not quite as good as Mr. Expert’s, but the question 
often arises “Which Mr. Expert?” When we ask sev- 
eral, we are apt to find that they often are hardly 
able to agree on many of the vital points that would 
lead to action. Then we are placed in a position of hav- 
ing to choose between the experts, and no matter how 
we decide, one party is likely to say we acted unwisely. 
Some will tell us some action is better than none. 
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Others will say, make haste slowly. Opinions of ex- 
perts are no doubt good, especially when these opinions 
are based on facts. Facts are the things that really 
count, and if we are able to base our judgment on facts, 
the facts will at least serve as a basis for solving our 
difficulties. We may all interpret the facts differently; 
however, that will not alter them. If we base our con- 
clusions on facts, we will be able to give a real reason 
instead of a good reason for our actions. Forget your 
personal opinions and prejudices. They are petty and 
usually egotistical. Personal opinions have no place in 
successful business, unless the opinions are based on 
facts. Facts count, and if you have the facts of the past, 
you can predict the future. Research will give you the 
facts to back up your opinions, and if it’s facts you are 
after; and you really want real, true, honest-to-God 
facts, not opinions, give the university research labora- 
tories throughout the country a chance to co-operate 
with you. I think you will not only find them willing 
but glad to welcome the opportunity to help you dig 
out the facts. With the facts as a basis to plan the 
tuture, you are bound to be successful. I thank you. ° 


ORRIS ROOT FOR PERFUME PURPOSES. 


Rolet, in La Parfumerie Moderne, gives an account of 
the cultivation of orris root used for perfumery purposes. 
The Florentine orris root is almost the only type cultivated 
for perfumery. In France the cultivation is limited, but 
a considerable amount of the root is imported from Italy, 
principally from Tuscany, and to some extent from Livor- 
nia, where Iris palkda is the chief root cultivated. There 
are small areas in the Var and Bouches-du-Rhone under 
cultivation, but it is not an important object of production 
in France. 

Orris root appears to accommodate itself to almost any 
kind of soil, so long as they are not too heavy and not too 
damp in winter, so that drainage is easy. But plenty of 
time is absolutely necessary. Alluvial soil suits the plant 
best of all. The plants do not require heavy manuring, a 
poor soil suiting them quite well, but artificial manure con- 
taining potassium salts is useful. Florentine orris is liable 
to several pests. Two bacteria, Pseudomonas iridis and 
Bacillus omniverus, eat into and weaken the roots. The 
leaves dry up, and the whole plant is spoiled. A schizo- 
mycetes, of unknown species, also attacks and ruins the 
plant. 

In France the roots are gathered two years after plant- 
ing. In Tuscany they are not dug till the third year. 
Third year roots have more odor than second year roots, 
but they are softer and often contain a number of cavities; 
good quality dry roots (or rhizomes, to be more accurate) 
are white, hard, and compact and homogeneous. They 
have a fine aromatic odor, and, except when fresh, no very 
bitter taste. In the Ain the crop varies from 3,000 to 
6,000 kilos of dried roots, which is equivalent to about 
double this quantity of roots in their natural condition. 
The Italian crops are, of course, considerably heavier, and 
supply the chief part of the orris root commerce. 


Boudoir Device Gives Perfume and Light. 


Light and perfume are furnished by a new device for 
the boudoir table. The article is made of imported glass 
artware and finished in French gold, old silver and statuary 
bronze. It is usually in the form of a vase. The operation 
is simple. A few drops of perfume are dropped into water 
in the glass container which holds an electric light bulb. 
The water is sufficiently heated by the bulb to vaporize the 
perfume. While the exterior is of French design, the elec- 
trical fittings are of American manufacture. 


Quickly Convinced of Value of Perfumer. 


(From Perfumeria Cespedes, perfumes, soaps, toilet preparations, 
Heredia, Cesta Rica, C. A.) 


I have read a copy of your journal, and think that for 
my own good I can not but subscribe at once, so that I 
may begin my file with the January number, 1921. 





JULY REPORT ON GRASSE FLORAL PRODUCTS 


Our Own Correspondent.) 
Orange. 


As was to be expected, the crop has been deficient. The 
net cost for neroli and orange flower water being very 
high, the selling price of these two products will be greatly 
increased. 

Some dealers who still have a stock from the 1920 crop 
will be able to mix it with the products of the 1921 crop; 
this will be their possibility of selling at low prices, The 
stocks of pomade and concrete semi-liquid or liquid, are 
not large, because very little of it was produced this year 
and the present stock is mainly made up of the last year’s 
crop. 


(From 


Roses. 


Though the rose plants suffered partly from the cold 
of last December and from hail storms in April, the crop 
will be sufficient to meet the demands of Europe and over- 
seas. These are still some quantities of products from the 
1920 crop which, when joined to the newly manufactured, 
will make up an important stock. However, the prices 
will come down by reason of the price of flowers, which 
this year were 40% cheaper than in 1920. 


Jasmin and Tuberoses. 


The new plants look well. Thé harvest will commence 
along toward the end of the month. Very low prices are 
expected, because there is still an important stock left 
over from the last crop and the demand is very small. 
We shall have an idea about the prices in about a month’s 
time. 

Lavender and Aspic. 

As buyers are continuing to refrain from making new 
purchases and the new crop will be ready after twenty days, 
some discouraged distillers are desiring to get rid of their 
stock at present prices, in spite of the heavy losses they 
are. suffering. In fact, today’s prices are considerably 
lower than the net cost and there is reason to believe 
that most of the distillers will refrain from manufacturing 
this year, for labor has not gone down, nor have fuel and 
the prices of flowers. 

These prices are becoming very interesting, particularly 
for the oversea market, owing to the rate of exchange 
which reduces them still more. It is likewise hoped that 
there will be a revival of business in the soap trade, be- 
cause it is impossible to expect prices lower than the above 
on account of the cost of labor which will never return 
to what it was before the war. 

Spike lavender has also fallen to 40 francs per kilo, 
in connection with the fall in price of same in Spain. 


Rosemary and Thyme. 
No changes for those two essences. The amounts on 
hand are insignificant and dealers are holding their prices 
in spite of the new fall in prices of the Spanish essences, 


Geranium African. 


Always owing to slight demands (the stocks not being 
important) this one has again fallen within almost a month, 

A serious drought, right from the first, seriously in- 
jured the first harvest which occurs in May-June, so that 
the amount available is of little importance. 


Geranium Bourbon. 


Quite important amounts are noted from the start. 
are equally important quantities in Europe 
unsold. 


There 
which are 


Palmarosa and Gingergrass. 


These two oils are following the fall in price of the 
exotic geraniums, There are practically no arrivals, because 
at such prices as quoted from India, it is more profitable 
for the buyers to use geraniums of Africa or Réunion. 


French Peppermint. 


In spite of the present great heat there is no great demand 
for this essence. The obvious fall of mints from America 
and Japan has affected the peppermint of Grasse, as well 
as that of Italy, which today is being offered for 120 francs. 
A new fall in price is possible if the demand does not 
increase within a month or two. 


Summary. 


The general calmness ruling in all the world markets 
does not allow buyers to liquidate their stock and this is 
what justifies this fall in prices, for today no buyer, no 
matter what the price may be, will buy round quantities. 

Discouraged by this persisting atrophy of business, many 
dealers are selling their stock at any price in order. to 
limit the considerable losses they are incurring, but some 
products will not be manufactured again, because labor 
continues to be high and as food industries can still sell 
their products at good prices, they continue to pay the old 
wages. Certain raw materials like fuel, for example, 
have not gone down in price; if they have, it is to a very 
small degree; it follows that the net costs are more than 
the selling prices and for this reason many manufac- 
turers will temporarily refrain from manufacturing new 
goods. 


Grasse, France, July 1, 1921. 


HIGH-GRADE TALC AND THE CALIFORNIA INDUSTRY 


By RAYMOND B. LADOO (Mineral Technologist, Bureau of Mines) 


HiGH-GrRADE Tatc Derinep—High-grade prepared talc 
may be divided into two classes dependent upon use: (1) 
massive talc, used for lava gas-burner tips and electrical 
insulation, pencils, tailors’ chalk, etc.; and (2) ground talc 
used for toilet powder. Talc of the first class, suitable for 
lava, is not common in this country, and has been mined 
on a commercial scale in only a few localities, principally 
at Hewitts, Swain County, North Carolina, in Hartford 
County, Maryland, and near Talledega, Alabama. This 
phase of the subject has been well covered by Diller, 
Fairchild, and Larsen.* Tale which may be cut into crayons, 
tailors’ chalk, etc., is more widely distributed and has been 
produced in North Carolina, Georgia, Virginia, Vermont, 
and California. As the mining and preparation of massive 
tale does not present any special difficulties, and foreign 
competition is not a large factor, this class of tale will 
not be discussed here. 

The production of high-grade, white talc suitable for 
the manufacture of toilet powder is a problem which re- 


*Diller, J. S., Fairchild, J. G., and Larsen, E. S., Econ. Geol., Vol. 
15, Dec., 1929. pp. 665-673. 


quires considerable attention. Until the last few years most 
of the toilet-grade talc consumed in this country was 
imported mainly from Canada, Italy and France. A small, 
irregular production of white tale was obtained from North 
Carolina, Georgia and Virginia, but this material fluctuated 
so greatly in quality and quantity that it was not largely 
used by manufacturers of high-grade toilet powders. Grad- 
ually a wall of prejudice against all domestic tales grew 
up in the toilet trade, and has been fosterd by people inter- 
ested in the sale of imported talc in preference to domestic. 

Domestic Propuction AND Imports.—Deposits of high- 
grade talc in California have been known for some years 
past, but little interest was shown in them until 1911 and 
1912, when considerable activity was evident. Then interest 
died down again until the war curtailed imports from over- 
seas in 1917, which caused a remarkable increase in pro- 
duction from 630 tons in 1916 to 4,152 tons in 1917. In 
1918, California stood third in the list of talc-producing 
States, with eight going mines and a total production of 
10,364 tons, valued at $170,775. This great stimulus to 


(Continued on page 216) 
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The Owl Drug Co. sees no evidence of lack of “good 
times” and on the contrary finds that business is gaining 
momentum so that it will not have to take a “step back- 
ward,” which it never has done, but is taking several good 
sized strides forward. New Owl stores have been opened 
in Los Angeles, Denver and Venice, California. 
have just been signed for three more new Owl drug stores 
in Class A buildings, at Bush and Montgomery streets, and 
at Sixth and Market, San Francisco, as well as at Seventh 
and Broadway, Los Angeles. Drug Store Doings says: 
“These new stores and others which are being arranged 
for will be needed no doubt to keep pace with the general 
increase in business which experts predict for the whole 
country.” 


Poland Soap Works, Anniston, Ala., recently incorporated 
with $25,000 capital stock, began operations May 23. It 
is the only soap factory in Alabama and one of five in 
the South. The capacity of the Poland plant will be 


6,000,000 pounds of finished product annually and eleven 
southern States will be the working field for the sales- 


men. J. D. Fleming, who has been assistant cashier at 
the City Bank and Trust Co., is western salesman for the 
new concern. William Hangsterfer, a New Yorker with 
50 years of experience in the manufacturing end of the 
soap business, has directed the installation of new and 
modern machinery. Miss Ann Greer has been selected as 
secretary to President Carter D. Poland, and W. T. Pruitt 
is master mechanic and general foreman of the plant. Man- 
ufacture of bulk soap and washing powders will be the 
chief objective, the products to be sold at wholesale to 
institutional and industrial plants. 


Monsanto Chemical Works stockholders have voted to in- 
crease the common stock from $700,000 to $3,500,000. The 
capitalization is now $7,500,000 composed of : Common stock, 
$3,500,000; preferred stock, $4,000,000. The following gen- 
tlemen were elected to the board: Theodore Rassieur, John 
R. Goodall, Joseph D. Lumaghi. The board of directors is 
now composed of the following: John F. Queeny, H. O. 
McDonough, Theodore Rassieur, Gaston DuBois, Edgar M. 
Queeny, John R. Goodall, Joseph D, Lumaghi. 


A new counterfeit $10 Federal Reserve Note is in cir- 
culation. It is on the Federal Reserve Bank of Chicago, 
Illinois; check letter “C”’; plate No. 77; Carter Glass, 
Secretary of the Treasury; John Burke, Treasurer of the 
United States; portrait of Jackson. This counterfeit is 
printed from very crudely etched plates, on two pieces of 
thin paper, between which a few silk threads have been 
distributed. The general appearance of this is so unlike 
the genuine issue that it should be readily detected. 


s 
Leases 


Mrs. Leona A, Krag, who created and developed the 
food economics department of Armour & Co., Chicago, 
has resigned that position to become business manager of 
the Illinois Women’s Athletic Club. Jean Prescott Adams 
is her pen name. 


Carl F. G. Meyer, president of the Meyer Bros. Drug 
Co., St. Louis, was re-elected president of the St. Louis 
Convention, Publicity and Tourists’ Bureau, at the annual 
meeting of the board of directors. 


The accompanying illustration is made from a snapshot 
taken by Charles A. Rindell, Chicago representative for 
the Metal Package Cor- 
poration, New York. A. 
E. Bruns, president of 
the corporation, recently 
made a trip through the 
Mid-West to keep in 
touch with the com- 
pany’s trade, and while 
visiting Mr.  Rindell’s 
home in Willmette was 
snapped in an unconven- 
tional pose. 

The company sends us 
encouraging reports of 
the revival of confidence and business in most quarters, and 
is preparing to handle largely increased demands when 
inventories of the manufacturers shall have been thoroughly 
liquidated. 


A. E. Bruns. 


S. S. Newman of the firm of F. Newman, 33 East 21st 
Street, New York, returned on the Savoie July 11th, from 
a trip to France, Germany and Czechoslovakia. He was 
accompanied by Charles Stockton, sales manager of the 
firm. 

Mr. Newman made large purchases of fancy boxes, etc., 
and has many novelties to offer to his trade. 


Arthur Colton Co., manufacturer of pharmaceutical ma- 
chinery, Detroit, will have an interesting exhibit at the 
seventh Exposition of Chemical Industries, to be held in 
New York City, September 12-17. There will be eight 
machines, all motor driven, together with numerous other 
devices manufactured by the company. One of the ma- 
chines, a combination filler, closer and clip fastener for col- 
lapsible tubes, represents one of the latest developments in 
this line which has been achieved by the Colton company. 
The other machines to be shown will be informative to all 
interested in this industry. 
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F, E. Watermeyer, of Fritzsche Brothers, essential oils, 
New York, has returned honie from a European trip last- 
ing about three months. He spent most of the time in 
Germany, but also visited France and Holland. 

Julian W. Lyon & Co., Inc., of this city, because of their 
increased business and augmented lines of essential oils, 
natural and synthetic aromatic products, etc., have disposed 
of their stock in the Lyon Botanical Co. to S. P. Nickells 
and W. R. Rowland, the other stockholders and active 
members of that corporation. Messrs. Nickells and Row- 
land will continue the botanical business under the cor- 
porate name of Nickells-Rowland Co. 





Kurin M. Clements, of Clements & Sons, importers of 
vegetable oils, New York, is expected home from his Euro- 
pean trip in August. 





John McKesson, Jr., president of McKesson & Robbins, 
Inc., New York, is home from a trip to Europe. 






Robert P. Fischelis, Phar.D., has been elected dean of the 
New Jersey College of Pharmacy, at Newark. He will 
also be its professor of practical and commercial pharmacy. 





Tin Decorating Co., of Baltimore, sends out on a tin 
card an announcement that Jules E. Smucker, who recently 
was appointed to its sales staff, will make his headquarters 
at the company’s New York office, 469 Fifth avenue. 





Euthola Mfg. Co., 4,241 West Lucky street, St. Louis, is 
a new firm manufacturing toilet preparations, which has 
been established by Julius Stevenson, who is its president. 
Mr. Stevenson was with the Sanitol Chemical Laboratory 
Co. for fourteen years, working from the foundation up 
_to the position of assistant chemist, which he held for 
several years. He is a subscriber to THE AMERICAN PEr- 
FUMER AND ESSENTIAL OIL Review and likes it. 





Robert R. Updegraff tells an interesting story of the 
house of Colgate & Co., of New York, in Printers’ Ink. 
The essential points were covered in articles recently 
printed in our columns, but Mr. Updegraff has weaved the 
information into a regular story. He sets forth strongly 
the distinctive American tone of the company. 





Federal Trade Commission at Washington has entered 
a complaint against the Palais Royal, also of Washington, 
D. C., of false and misleading advertising in relation to 
toilet articles, to be acted upon later. 

The commission has issued an order to cease and desist 
in the case of the Philadelphia Textile Chemical Works, 
soap and wood oil, Philadelphia, Pa. 





The Federal Trade Commission has reached a decision in 
the case of the Mennen Co.’s complaint against the Phila- 
delphia Wholesale Drug Co., of Philadelphia. The Phila- 
delphia company, which is an association of several hundred 
retailers located principally in Philadelphia, was unable to 
purchase articles from the Mennen Co. at a wholesale rate, 
but was forced by that company to buy at the rate which 
is generally paid by individual retailers in spite of the fact 
that they were buying in large quantities. When the Men- 
nen Co, took this position, it is alleged that the drug com- 
pany in its house organ published a story telling of the 
attitude of the Mennen Co. and that as a result of this 
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story the Mennen Co.’s sales materially decreased to the 
members of the association. The Mennen Co. made a 
complaint to the Trade Commission and likewise the asso- 
ciation made a complaint against the Mennen Co. The 
commission has decided in the Mennen Co.’s complaint 
against the association that there was nothing wrong in the 
publication of the statement by the association. 





The business of the Floro Products Co., Albany, N. Y,, 
is now conducted by the Ideal Mfg. Co., 460 Elk street, in 
that city. The change was made July 15. 





Palomolive Co., Milwaukee, is conducting an advertising 
campaign in behalf of its Green Olive laundry soap. One 
State at a time is being taken in an intensive publicity 
effort. At present copy is being run in Iowa newspapers, 

Charles Henry Mackintosh, the new president of the 
Associated Advertising Clubs of the World, will address 
the members of the New York Advertising Club on July 26, 






Owens Bottle Co., Toledo, Ohio, announce a change of 
address for their New York, Philadelphia and Chicago of- 
fices as follows: Chicago, 617 First National Bank Build- 
ing; New York, 253 Broadway; Philadelphia, 1069 Drexel 
Building. The new offices are modern and conveniently 
located. It is the desire of the company that the trade 
be efficiently served at all times, and the representatives in 
each district are thoroughly equipped to look after the 
customers’ requirements. 


Capital increases: Holman Soap Co., 3104 Fox street, 
Chicago, from $150,000 to $300,000; Absorbent Soap Co. 
(a Delaware corporation), from $100,000 to $125,000; Ritz 
Chemical Corporation, of Manhattan Borough, New York 
City, from $50,000 to $250,000; Scott’s Preparations, Man- 
hattan, from $100,000 to $125,000; Pioneer Barber Towel 
Supply Co., Manhattan, from $12,000 to $50,000. 





Allarico Valle, formerly a wholesale liquor dealer, but 
more recently styling himself as a perfumer, with an office 
in West Forty-second street, New York, has a very poor 
opinion of the Federal income tax, according to Assistant 
United States Attorney David V. Cahill, speaking before 
United States Commissioner Hitchcock recently, The oc- 
casion was the arraignment of Valle on a charge of making 
a false return for 1920 and with having made no return 
in 1919 and 1918. This last year, it was sworn, the man 
made a return setting forth that he owed the Government 
$4, whereas, it is alleged, he owed $10,182.52. The year 
previously, it was asserted he owed $2,500, but made no re- 
turn, while the 1918 account should have been $400, but it 
was nothing. It was not explained why Major James 
Dortch, of the Internal Revenue, investigated the books of 
Valle or why it was that his business grew so greatly 
during the year 1920. The fact that the Valle family re- 
cently went to Europe and the fear that the head of the 
house might follow them led to the action. Failing to 
make proper returns to the income tax bureau has very 
severe penalties attached, which in the case of Valle, it was 
said by Mr. Cahill, might amount to about $150,000. There- 
fore he asked for high bail. Commissioner Hitchcock held 
the man in $100,000 bail for further hearing, but on appli- 
cation to Judge John C. Knox this sum was reduced to 
$15,000, which was furnished by a security company. 
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Dr. H. H. Rusby and party, who are exploring the head- 
waters of the Amazon, have arrived at La Paz, Bolivia, ac- 
cording to a cablegram received by the Mulford Biological 
Exploration Bureau. 


Ricardo Gomez, of Gomez & Sloan, vanilla beans, New 
York, recently submitted to a serious operation in St. 
Luke’s Hospital. He is again at his desk looking better 
than ever. 


A cigarette perfumer for women is one of the latest nov- 
elties to reach this country from France. Milady moistens 
the paper of her cigarette by a glass rod extending from 
the stopper of the vial of perfume. The vials are so small 
that they can be carried conveniently in a cigarette case. 
They sell at $7.20 per dozen wholesale and are shown in 
the Perfumery and Toilet Articles Division of the Bush 
Terminal Sales Building. 


The estate of Ferdinand T. Hopkins, Sr., who died June 
15, 1920, aged 86 years, has been appraised at $1,599,895. 
Mr. Hopkins was founder of the New York firm of Ferd. 
T. Hopkins & Son, toilet preparations, and also held a 
membership in the New York Stock Exchange. Besides 
stock in his business in Manhattan Borough the estate con- 
sisted of property in Somers, N. Y., and on Lexington 
avenuc, Manhattan, and various securities. The estate will 
yield a tax of nearly $50,000 to the State. The entire 
property was left to the testator’s wife and children. The 
appraiser’s report has been filed with Surrogate George 
Slater of Port Chester. 


Emile Garden, 150 Nassau street, New York, is official 
representative here for the fair which will be held in Lyons, 
France, in October, and will furnish any information re- 
quired by prospective exhibitors. 


Kenco Products Co., Louisville, Ky., recently incorpo- 
rated, is a reorganization of the Kentucky Chemical Prod- 
ucts Co. The capital stock has been increased to $150,000 
and these officers have been elected: President, William 
T. O'Neill; secretary, E. R. Stucky. J. W. Baldwin, sales 
manager of the old company, is an incorporator. 


William S. Kruse, formerly with Dunn & Kruse, is now 
associated with Hammill & Gillespie, Inc., importers and 
grinders of talc, 240 Front street, New York. 


David Shearer, of the sales force of Charles F. Garrigues 
& Co., this city, enjoyed his annual vacation in the northern 
part of the State of New York. 


Owens Bottle Co., of Toledo, Ohio, manufacturers of 
machine made and other glass containers, had an excellent 
exhibit at the National Drug and Sundries Exposition at 
Atlanta early this month. The booth was in charge of 
J. A. Runnels, with able assistants. 

Among the other exhibitors was Colgate & Co. H. C. 
Anderson, Southern representative of the company, was in 
charge and made a fine display. 


Again the three day holiday won! On the Saturday be- 
fore the Fourth of July the streets and stores and offices 
were deserted. Many of the restaurants were closed and 


. those that were open had few diners. There is a long 


stretch now for another three day holiday. It will start 
Sept. 3, with Labor Day, Monday, Sept. 5. Meanwhile 
among the firms that have made a principle of the three 
day holiday when it happens right are the following: 
A. D. Smack Co.; J. L. Hopkins & Co.; J. Manheimer; 
Dodge & Olcott Co.; Elson & Brewer, Inc.; Fritzsche 
Brothers, Inc.; Chas. V. Sparhawk, Inc.; Julian W. Lyon 
& Co., Inc.; Magnus, Mabee & Reynard, Inc.; Coffin, Red- 
ington Co.; Speare Chemical Products Co., Inc.; Arthur A. 
Stilwell & Co.; Rockhill & Vietor; Ungerer & Co., Inc.; 
Hymes Bros. Co.; Orbis Products Trading Co.; Jas. B. 
Horner, Inc.; Heine & Co.; Van Dyk & Co.; C. G. Euler; 
Thurston & Braidich; Arthur G: Cailler; Geo. Lueders & 
Co.; Antoine Chiris Co.; Morana, Incorporated; W. J. 
Bush & Co., Inc. 


A double blessing descended on June 22 upon the home 
of Mr. and Mrs. Edward Stange, when Master Hugo. 
Stange made his debut in this world, soon followed by his 
sister Vivian. Mr. Stange is in charge of the laboratory 
of Morana, Inc., New York. 


The Tin Decorating Co. of Baltimore held its annual 
excursion to Chesapeake Beach on June 25. The huge 
plant was shut down to give the employees a day of gaiety 
and frolic. The steamer Dreamland was chartered and fif- 
teen hundred happy employees and their friends left Balti- 
more at 9:30 a. m. for the beach. Dancing was enjoyed 
on the boat. An excellent program of music was furnished, 
by the Tindeco orchestra assisted by several soloists of 
music and song selection, all being Tindeco talent. Re- 
freshments of ice cream and cake were served. Upon 
arrival at the beach dinner was served and the afternoon 
was spent in bathing, boating and taking in the usual round 
of attractions at the park until 6:30, when a tired but happy 
crowd left for the return home. The affair was voted a 
most enjoyable one by all present. Tindeco’s outing is 
becoming more popular each year. The arrangements were 
in charge of W. R. Janney, superintendent of the Tin Deco- 
rating Company, whose tireless efforts and handling of the 
many details and arrangements made the outing a big 
success. 


A. H. Van Gorder, of the Hall-Van Gorder Co., whole- 
sale druggists, Cleveland, was a recent New York visitor. 


J. A. Stuart, who recently became connected with the 
Ideal Laboratories Co., Chicago, manufacturer of Lura 
toilet preparations, has been made director of sales and 
advertising of that firm. Mr. Stuart formerly had charge 
of the advertising of the Herpicide Company. The Ideal 
Laboratories is planning a newspaper advertising cam- 
paign in behalf of Lura liquid henna shampoo, which it 
intends marketing extensively. 


Chicago Section of the American Chemical Society has 
elected the followng officers for the fiscal year beginning 
September 1, 1921: Chairman, W. Lee Lewis; vice-chair- 
men, H. G. Walker and O. C. Stanger; secretary, S. L. 
Redman; treasurer, O. Berndt; editor, The Chemical Bulle- 
tin, Paul Van Cleef, R. E. Doolittle, P. N. Leech, H. N. 
McCoy, C. S. Miner, L. V. Redman, W. R. Smith, A. M. 
Taylor, L. M. Tolman and G. L. Wendt have been elected 
as councillors 
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J. A. J. Wijnmalen, of Polak & Schwarz, Inc., Zaandam, 
Holland, sailed for home on June 25 on the Rotterdam, 
much pleased with the results of his visit to America 
and promising to return again soon to renew acquaintances 
made on this As previously announced in these 
columns, on behalf of the firm, he appointed J. W. Lyon 
& Co., Inc., 35 Fulton street, New York, as the Polak & 
Schwarz agents for the United States and Dominion of 
Canada. 


side. 


G. J. Lindon, recently advertising and merchandising 
manager of Brewer & Co., has become advertising director 
for Richard Hudnut, perfumer, New York. 


Printers’ Ink Monthly for July contains a mighty in- 
teresting article on “Package Design a Factor in Establish- 
ing a New Habit,” by Northam Warren, president of the 
Northam Warren Corporation, New York City. Illus- 
‘trated, it shows how the distinctive dress of the Cutex 
family proved to be the turning point in the success of 
these preparations. The color scheme particularly was 
well thought out to provide something distinctive from 
other products. 


E. M. Laning, president of the E. M. Laning Co., Inc., 
consulting and manufacturing chemists, New York, has 
just recovered from a three weeks’ siege of pneumonia and 
once more is vigorously going ahead with business. 


Chicago branch of Innis, Speiden & Co., Inc., held its 
annual picnic June 21. Employes, with their families, 
motored out to one of the beautiful Forest Preserves close 
to the Desplaines River. It was a whole day of fun, with 
plenty to eat and enjoyable games, particularly the base 
ball contest, in which the Innis Speiden Girls defeated the 
Isco Bautz Silica Crescents 8 to 5. There was dancing 
later and all returned home saying “Best ever.” 


Harral Soap Co., of Brooklyn, N. Y., has opened a com- 
plete sales office for the Chicago district in the Republican 
building in that city. The office is in charge of J. L. Kes- 
ner, who formerly was the representative in the territory 
for the Premier Products Co. Mr. Kesner has a large 
number of friends in the trade and is reaping the natural 
results, 

The wholesale drug firm of Shoemaker & Busch, Phila- 
delphia, has undergone a reorganization. After an active 
business life of fifty-five years Clayton F. Shoemaker has 
retired from the executive management, and Miers Busch, 
the junior partner, has: assumed the general management. 
He has been with the firm since 1885. 

Bushwick Paper Box Co., Concord and Liberty streets, 
Brooklyn, suffered on July 2 from a fire which did $100,000 
damage to various occupants of the building. 


An explosion in the Theall-Stephan Co.’s building at 
297 Pearl street, New York, caused a loss of about $25,000 
by fire which followed igniting essential oils. An employe 
was blown 15 feet through a doorway by the blast, which, 
so far, has not been explained. 


At High Point, N. C., could anyone manufacture any 
soap that would not be high grade? The Southern Soap 
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Co., which started in business there in 1918, is entirely 
satisfied with the conjunction. Its officers are: President, 
N. L. Freeman; treasurer, A. B. Freeman; secretary and 
sales manager, O. W. Freeman. 


Romola Parfumerie, The Chowdhury-Perfumer, oriental 
perfumes and cosmetics, through increased business, have 
been compelled to move into new and larger quarters at 
6505 Cottage Grove avenue, Chicago. 


Procter & Gamble Co., Cincinnati, has declared the 
usual quarterly dividend of 5 per cent in cash and the 
customary annual stock dividend of 4 per cent, both pay- 
able August 15 to stock of record August 1. 


Plans for the costume party to be held during the N. W. 
D. A. convention at Atlantic City September 26 to 29 
have matured. All members of the association and all 
others having reservations will receive from the committee 
a request that they indicate the color of costume each pre- 
fers. A nominal fee of from $2.25 to $2.50 per costume 
will be charged. Reservations at the Atlantic City hotels 
already show a total of 325 who will be on hand. 


Preston Moore and Beverly Sinclair, of Henri Muraour 
& Cie, perfumery, Madison avenue, New York, figured re- 
cently in the capture of an alleged burglar, who is charged 
with having committed numerous robberies in and near 
Fifth avenue, They reside in a studio apartment building 
at 4 East 48th street and were aroused by the screams of a 
woman who had been attacked by the burglar. They gave 
chase to him and caught him a few blocks away. Mr, 
Moore served in the French army as a lieutenant and won 
the Croix de Guerre for his bravery, in the recent war. 


Pretty Soap Co., Evansville, Ind., has resumed putting 
out the old Melzer brand of pretty soap. Harry Mann- 
heimer is president of the new company. 


Joseph B. Magnus, of Magnus, Mabee & Reynard, Inc., 
New York, on July 9, reached the Lake Tarleton Club, 
Pike, N. H., on his 750-mile automobile tour of New 
England. 


Clarence Morgan, of Rockhill & Vietor’s Chicago office, 
is secretary of the Perfumery, Soap and Extract Associa- 
tion, and he sends us the following interesting account of 
the outing held by the association recently. 

“The Perfumery, Soap and Extract Association held an 
outing July 19 for its members, wives, lady friends, children, 
etc., at Avon Park, Round Lake, Ill. 

“We started out at 9:30 in the morning, making a whole 
day of it, arriving at destination around 12:30 P. M., a 
drive of approximately 55 miles. 

“We then partook of a very excellent chicken dinner, all 
of us getting as much chicken as we could consume.- After 
dinner there were various games played and a good many 
of the members donned their bathing suits and enjoyed a 
very wonderful swim; also some took boats and went around 
this very beautiful lake. 

“We had approximately 50 people present and plenty of 
room for more in some of the machines going out. The 
roads were good and we are sure all enjoyed themselves.” 
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The expansion of the Perfumery and Toilet Articles 
Division of the Bush Terminal Sales Building, near Times 
Square, New York, has been so rapid that the Division 
has been moved to the ninth floor of the building, which 
extends the entire length of the block between Forty-first 
and Forty-second streets. Further space is provided by a 
new addition in Forty-first street, which has recently been 
completed at a cost of $400,000. It opens directly upon the 
ninth floor. 

This Division formerly occupied a shorter tower floor, 
the twenty-first, of the Sales Building, which was fully 
occupied by showcases and sales rooms of more than one 
hundred leading manufacturers. The present floor space 
oetupied by the Division is more than three times the 
former available area. 

The Division is under the able direction of George W. 
Minstrell, a graduate pharmacist of the University of Cali- 
fornia, who is widely known to the trade as an expert in 
Loth the manufacture and sales end of the business. His 
supervision has been marked by the constant growth and 
popularity of the Division among toilet goods buyers. 


RicH#arp HupNut’s. MAGNIFICENT DISPLAY 


In the Perfumery and Toilet Articles Division on the 
ninth floor there is a fine exhibit of the Hudnut lines of 
perfumery toilet articles and holiday sets, of which an 
illustration is herewith given. The completeness of this 
showing is characteristic of the entire ninth floor, where 
the lines of scores of manufacturers of toilet articles and 
perfumery are shown and sold to the trade. The booth is 
of Pompeian type in architecture and coloring and was in- 
stalled at a cost of between $7,000 and $8,000. 

The new floor is handsomely equipped with the very 
latest and up-to-date cases of all sizes and dimensions that 
show off the merchandise to special advantage. The Bush 
Terminal Sales organization acts as agents for the manu- 
facturer and most of the lines are shown in showcases, 
although a number of leading firms have their own sales 
units and salesmen in attendance. 

Managers of the Exposition of Chemical Industries 
announce that 400 exhibits will be shown this year at the 
Eighth Coast Artillery Armory, Jerome avenue and Kings- 


bridge road, when the exposition opens on September 12. 
Dr. Charles H. Herty, editor of the Journal of Industrial 
and Engineering Chemistry, is chairman of the advisory 
committee in charge of the exposition. Others on the 


board are Raymond F. Bacon, director, Mellon Institute; 
L. H. Baekeland, Henry B. Faber, consulting chemist; 
John E. Teeple, president of the Chemists Club; Bernhard 
C. Hesse, General Chemical Co.; Acheson Smith, president 
of the American Electro-chemical Society; A. D. Little, 
president of Arthur D. Little, Inc.; William F. Nichols, 
chairman of the board, General Chemical Co.; H. C. Par- 
melee, editor of Chemical and Metallurgical Engineering; 
Fred W. Payne, co-manager of the exposition; R. P. 
Perry, vice-president of The Barrett Co.; Charles F. Roth, 
co-manager of the exposition; Edgar F. Smith, president, 
American Chemical Society; T. B. Wagner, vice-president, 
U. S. Food Products Corporation; David Wesson, president 
of the American Institute of Chemical Engineers, and M. C. 
Whitaker, president of the United States Industrial Chem- 
ical Co. The headquarters of the exposition are at 342 
Madison avenue, New York. 


Sunbeam Chemical Co., 2436 West Fifteenth street, Chi- 
cago, a $1,000,000 corporation which manufactures soap, 
filed a voluntary petition in bankruptcy July 19. Assets 
were listed at $773,000, liabilities at $462,376, of which the 
principal creditor is the Dressel State Bank, with $108,904. 
The company, according to Attorney Joseph Rosenthal, is 
solvent, but was unable to meet certain notes which fell 
due on July 15. 


Yardley Chemical Corp., 50 Union Square, New York 
City, has gone into the control of a receiver, Judge Hand 
having appointed Susan Brandeis under $1,000 bond. 


A new enterprise in Salt Lake City, Utah, the Janitors’ 
Supply and Window Cleaning Co., is making a specialty 
of soaps, brushes and all other articles used by janitors, 
the idea being to concentrate this trade and effect econo- 
mies in operation of large buildings in doing so. 


For the year ended December 31, 1920, the American 
Safety Razor Corporation reports net profit after Federal 
taxes of $346,754, equivalent to forty-three cents a sharé 
earned on the 800,000 shares (par $25) of outstanding cap- 
ital stock. 

Lionel Trading Co., agents for the high-grade Caron and 
Vigny French perfumes, have taken space in the Per- 
fumery and Toilet Articles Division of the Bush Terminal 
Sales Building, New York, where they will show and sell 
these lines to the trade 

Almost everything has been sampled, in one way or an- 
other, but it remains for a Toronto laundry to advertise 
that it will send out samples of the water in which it 
washes the soiled clothes left in its charge. The Toronto 
Wet Wash Laundry Co., Ltd., is the advertiser and in 
newspaper space it offers to send on request a “generous 
portion” of “rain soft” water—the kind used throughout 
the laundry. 

“Use it for a shampoo—or wash a dainty waist or a 
piece of fine lingerie in it,” suggests the advertiser. “Note 
the wonderful difference, as compared with our hard local 
water. . 

“This ‘rain soft’ water we use in every process in our 
plant. Every piece of work handled here is washed and 
rinsed iti this velvety soft water. Which explains the new 
standard of laundry work we've set up in this town.” 
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Morana, Inc., New York, have issued a circular to the 
trade entitled “Where We Stand,” and it is also reproduced 
on page 3 of their insert in this issue. 

They point out that their position regarding foreign and 
domestic raw materials has been consistent and that they 
are in favor of the American perfumer having free and 
unrestricted access to the worlds’ markets. 

J. G. Drug & Extract Co., it is reported, has decided to 
establish its plant in Springfield, Mass. 

Two messengers employed by the William Waltke Soap 
Co., St. Louis, were held up on July 1 and robbed of 
$6,500, which they were carrying from a bank to the 
company’s offices for the payroll. The robbers escaped. 
Cocoanut Soap Co., of Tacoma, Wash., is 
utilizing an old brewery plant for factory purposes. Its 
officers are: William Virges, president; D. K. Derrickson, 
secretary and treasurer; Edward Westwood, sales manager. 


National 


After the expiration of the basic American safety razor 
patents, it is estimated that forty German factories will en- 
gage in manufacturing “American” safety razors, mostly 
located in Berlin and Solingen. The output is now more 
than 1,000,000 razors and 15,000,000 safety blades annually. 
This has become an important export article. India was 
recently reported to be a big buyer. 


Dr. E. E. Slosson, formerly managing editor of the 
Independent and associate in the Columbia School of 
Journalism, has been appointed director of the Science 
News Service, attached to the Scripps Foundation, Wash- 
ington, D. C. 


The French Beautifying Co. of Chicago, manufacturers 
of the French Beautifier shampoo, French Beautifier 
talcum and French Beautifier cream, have taken space in 
the Perfumery and Toilet Articles Division in the Bush 
Terminal Sales building, New York, where they are show- 
ing their complete lines. 

Soap and soap products will be manufactured by the 
G, & R. Manufacturing Co., which has been organized at 
Tampa, Florida, with L. F. Goonrey as president and 
M. D. Ready as secretary-treasurer. This company is 
capitalized at $250,000. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 
SCIENTIFIC AND INDUSTRIAL BULLETIN OF RourE-BERTRAND 
irs or Grasse, No. 3, Series 4, has just been received. 
It is an extremely interesting number and contains papers 


of general interest. One on the “Essential Oil of Violet 
Roots” will be reproduced for the information of our 
readers. Some others are: “Influence of Various Solar 
Radiations on the Formation of Essential Oil in the Plant” ; 
“Summarized Study of Certain Essential Oils”; “Physical 
Constants.and Characteristic Derivatives of the Principal 
Constituents of Essential Oils”; in addition to a review of 
recent works on perfumes and essential oils. The number, 
as ‘usual, is fully illustrated, one plate being of a cassia 
bush in full bloom, in colors, 

Regarding the flower harvest in Southern France the 
Bulletin has the following to say: 

“The action taken against several Grasse Houses, who are 


THE AMERICAN PERFUMER 


accused of having paid too high a price for the flowers in 
1920, has caused a great deal of trouble to the growers and 
has led to two results upon which we cannot congratulate 
our adversaries. 

“The first result is a marked slowing down in the very 
great effort put forth toward the renovation of the gardens, 
These were purchased at so high a price that the question 
is raised whether, in view of the campaign of intimidation, 
the capital employed will obtain reasonable remuneration 
in future. The reply has often been negative. Some pre- 
tend not to understand that new gardens will only be laid 
out when there is the certitude of considerable immediate 
profit. The second result is the setting up of powerful 
defensive organizations among the growers. The growers 
have set up large syndicates, and their members propose 
to resist the low prices offered them by the Grasse manu- 
facturers by putting up suitable factories several of which 
are now nearly ready. 


“If the production remains inferior to the demand, there 
is every chance for prices to be maintained at a high level, 
and therein lies the danger. If on the contrary the law of 
supply and demand were left free to act, one cannot doubt 
that after a short period at a high level prices would return 
normally and rapidly to an acceptable rate. We leave all 
the responsibility to those who gave rise to this situation. 

“It is not necessary at all to dissimulate that one of the 
principal causes of the rise in 1920 was the corner more or 
less complete in orange flowers. When one consumer alone 
takes up on an already short market as much as 40 per cent 
of the production for his personal requirements against those 
of the whole world, an excessive price is to be expected and 
it requires great foolhardiness or marked bad faith to be 
surprised at it. 

“All this has put the Grasse flower market in a very dif- 
ficult position. It is possible that during this year, owing 
to the world crisis, prices may be considerably lower than 
those of last year, but, when business once again reaches 
normality, surprises may be expected. 

“As we hold above all things to expound the truth we 
have decided to keep our readers fully informed of all that 
happens here when the price of each harvest is fixed. Our 
Bulletin only appears twice a year, and consequently at 
intervals too lengthy to allow us to keep them informed 
as we would wish. To obviate this inconvenience, we shall 
send, to all those who receive our Bulletin, a special account 
after each important harvest, and shall gather these together 
for publication in cur next half-yearly Bulletin.” 

MANUFACTURING PERFUMERS’ ASSOCIATION OF THE 
Unitep States minutes of the 27th annual meeting have 
been published in pamphlet form, affording very handy ref- 
erence to the proceedings for its members. 

Dyer’s FormuLas, for use in connection with the 1921 
autumn season, has been issued by the National Aniline & 
Chemical Co., Inc., 21 Burling Slip, New York City. This 
is a new edition, giving in detail the approved receipts fo 
matching the standard shades as shown in the 1921 autumn 
season card of the Textile Color Card Association. The 
booklet is a valuable part of the service which the company 
has been giving consistently to its patrons and the public. 

AMERICAN CHAMBER OF COMMERCE IN Lonpon, 8 Water- 
loo place, Pall Mall, sends us its year book for 1921. It 
gives an account of its activities, together with lists of the 
officers and members, as well as classified lists of manu- 
facturers and merchants. 
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IN MEMORIAM FOR DEPARTED FRIENDS. 

Busu, ALEXANDER, of W. J. Bush & Co., Inc., New 
York, July, 1908. 

Busn, ALFRED JOHN, eldest son of A. W. Bush, of W. J. 
Bush & Co., Ltd., London, killed in action while serving as 
Second Lieutenant, Ypres, July, 1917. 

CaALISHER, NATHAN, of Oakley & Co., perfumers, New 
York, July, 1916. 

CHAPMAN, GEorGE W., president Chapman & Rodgers, 
Inc., perfumers, Philadelphia, Pa,, July, 1914. 


Durcin, Horace Wepsster, president Granite City Soap 
Co., Newburgh, N. Y., July, 1916. 

E_son, Mrs. Sopuie, wife of Benj. Elson, of Elson & 
Brewer, New York; Woodbridge, N. J., July, 1920. 

Ercens, JoserH Emig, retired hair tonic manufacturer, 
Pleasantville, N. Y., July, 1916, 

GasxkiLL, G. M., Gaskill Chemical Corporation, Brook- 
lyn, N. Y., first life member of THe AMERICAN PERFUMER’S 
clientele, Brooklyn, July, 1919, 

Gatteross£, ABEL, commercial director of Gattefossé & 
Fils, Lyons, France, killed in action July, 1916. 

Hocug, JAmes T., retired soap manufacturer, Baltimore, 
Md., July, 1915. 

Koken, CHARLES E., barbers’ supply merchant, St. Louis, 


Mo., July, 1915. 
LEBERMAN, ApoLpH, of L, M. Leberman & Sons, soap 


manufacturer, Philadelphia, July, 1910. 

MELLEN, Epwin D., long engaged in soap manufacturing 
industry in New England, Cambridge, Mass., July, 1918. 

Merz, E. C., Palmetto Soap Co., Charleston, N. C., July, 
1908. 

Osporn, Apo.pHus, long head of the soap supply house 


of A, Osborn & Co., Boston, Mass., July, 1917. 
PoweELL, WiLuIs J., soaps, St. Louis, Mo., 1912. 


Price, Dr. Vincent C., founder Price Flavoring Extract 
Co., Chicago, July, 1914. 

Ratston, Hucu W., secretary and treasurer of the War- 
nock & Ralston Soap Co., Rock Island, Ill., July, 1917. 

SCHAEFFER, GEORGE, president of the Schaeffer Bros. & 
Powell Mfg. Co., St. Louis, soaps, etc., July, 1918. 

STrLLWELL, Lt., T. V., secretary of Arthur A. Stillwell 
& Co., New York, killed in action, Vierzy, July, 1918. 

hen lrteh elena caked anil 
Oscar Gross 

News comes by cable from France of the death on July 
10 of Oscar Gross, father of George V. Gross, of George 
V. Gross & Co., essential oils, New York City. The elder 
Mr. Gross, who was in his eightieth year, had been ailing 
for the last few months, but his death was a shock to his 
relatives and friends, nevertheless. He was head of the 
old firm of O. Gross & Co., of Marseilles, having started 
in business in 1878, in which he was active up to the present 
year. He specialized in exporting crude drugs, castile soap, 
ete, to the United States and was well known to the old- 
timers in the trade here. Mr. Gross was dean of both the 
Marseilles Wholesale Druggists’ Association and the Ameri- 
can colony. 


Obituary Notes. 

Henry Schenkel, retired soap manufacturer, St. Louis, 
died June 8, aged 83 years. In 1860 he organized the J. G. 
Haas Soap Co. and conducted it for half a century. He 
was a member of the. Merchants’ Exchange and a director 
of the Lowell Bank. Mr. Schenkel is survived by his 


widow, six children, fifteen grandchildren and three great 
grand children. Services were held in St. Paul’s Lutheran 
Church. Interment in New Bethlehem Cemetery. 

Franklin Noyes Barrett, for. the last twenty-five years 
editor and owner of the American Grocer, New York, died 
June 25, aged 77, at his Summer residence, Mt. Tabor, N. 
J. Mr. Barrett won hosts of friends by his rare qualities 
of mind. He is survived by his widow, a daughter and 
four sons, two of whom, H. F. and H. L,, are officers in 
the publishing corporation which their father organized. 

Dr. Wallace C. Abbott, president of the Abbott Labora- 
tories, Chicago, died July 4, in his 63d year. 

Peter A. Mandabach, founder of the National Associa- 
tion of Drug Clerks, and for ten years its secretary and 
treasurer, recently was killed in an elevator accident while 
going to his office in Chicago. He was 56 years old and 
leaves a widow, son and daughter. 

OO MR INEENG SR RTM 
NEW INCORPORATIONS 

Ultra Laboratories, Inc., Providence, R. I., oils, chem- 
icals and toilet preparations, has been incorporated by 
Max F. Herbertt and Edward F. McElroy, of Provi- 
dence, and James O. McManus, of Coventry. 

Sirri Imports, Inc., Manhattan Borough, New York 
City, manufacture soaps and toilet preparations, $100,- 
000 capital stock, has been incorporated by F. C. Mc- 
Allister, of Great Neck, L. I. 

Kenco Products Co., Louisville, Ky., vegetable soaps, 
etc., $150,000 capital stock, has been incorporated by 
William T. O’Neill, E. R. Stucky and J. W. Baldridge. 

S-O-Bell-Soap Co., Kittery, Maine, $150,000 capital 
stock, has been incorporated by the following: Presi- 
dent and clerk, Horace Mitchell, Kittery; treasurer, D. 
E. Phillips. 

Rabro Co., Manhattan Borough, New York City, 
barbers’ supplies, $25,000 capital stock, has been in- 
corporated by J. and S. Rabinowitz, N. Krathamer, 
attorney, C. Entmacher, 31 Ist St. 


Venus Perfumery Co., Birmingham, Ala., $20,000 capi- 
tal stock, half paid in, has been incorporated by A. Pan- 
dolfe, president; Nicholas Lallas, vice-president; N. C. 
Pandolfe, secretary and treasurer. 

Lumino Manufacturing Co., Manhattan Borough, New 
York City, soaps and polishes, $5,000 capital stock, has 
been incorporated by W. H. England, A. Podel, M. Katz; 
attorney, E, M. Garbe, 13 Park Row. 

Oakland Chemical Co., 6,207 East 14th street, Oakland, 
Cal., perfumery, toilet soaps and preparations, $25,000 
capital stock, has been incorporated by George Fred Wolff, 
president, 1,540 Wellington avenue; Edward Hall Dodge 
and Amy L. Dodge, vice-presidents; Mrs. Helen M. Wolff, 
secretary and treasurer, all of Oakland. 

Shepard Chemical Co. of Manhattan Borough, New 
York City, insecticides, has been incorporated with a capi- 
tal stock of $20,000 by E. C. Dickinson, F. B. Ryan, N. P. 
Cullom, Cullom & Rinke, 165 Broadway. 

Parko Mfg. Co., Rochester, N. Y., make soaps and pol- 
ishing compounds, $250,000 capital stock, has been incor- 
porated by L. C. Graves, J. G. Rispor, C. F. Wray; attor- 
neys, Stull Bros., Rochester. 

Allan Manufacturing Co., St. Paul, Minn., soaps, has 
been incorporated in Delaware with a capital stock of 
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$50,000 by George W. Allen, E. M. Hagen, Hannah K. 
Null, St. Paul, Minn. 

Roge Laboratories, Inc., toilet articles, $25,000 capital 
stock, has been incorporated in Delaware by Vivian C. K. 
Roby, Bethesda, Md.; Arthur I. Gebhart, Meyer Wensten, 
Washington, D. C. 

His-Ma Laboratories, toilet articles, has been 
porated in Delaware with a capital stock of $100,000 by 
John T. McGovern, M. E. Nolan and E. C. Ballantyne, 
New York. 

Essence de L’Ame Perfume Co., Manhattan Borough, 
New York City, $23,000 capital stock, has been incorporated 
by I. M. Alderman, B. A. Smith, M. Liebman; attorney, 
J. R. Bower, 280 Broadway. 

Equity Dental Laboratories Co, supplies, $200,000 capital 
stock, has been incorporated in Delaware by Morris Finkle- 
man, Victor Irwin, Hyman Chudnoff, Phila. 

Orangola Corporation, manufactured products, flavoring 
extracts, etc.; $100,000 capital stock, has been incorporated 
in Delaware by M. M. Lucey, V. P. Lacey, L. S. Dorsey, 
Wilmington, Del. 

Sanitary Manufacturing & Supply Co., manufacturer of 
barbers’ supplies, etc.; $100,000 capital stock, has been in- 
corporated in Delaware. 

Quartin Manufacturing Co., Queens Borough, New 
York City, paper boxes, $50,000 capital stock, has been 
incorporated by H. Wolter, J. A. Aoler, T. Saslaw; 
attorney, A. Brill, 299 Broadway, New York. 

Roseland Beauty Shop, Manhattan Borough, New 
York City, $10,000 capital stock, has been incorporated 
by W. H. and E. Cooperson, J. Blickstern; attorney, 
M. Zviron, 140 Rivington St. 

Verne Manufacturing Corp., Manhattan Borough, 
New York City, make electric hair wavers, $100,000 
capital stock, has been incorporated by S. S. Rand, 
S. T. Paley, E. J. Whitlock; attorney, H. S. Mansfield, 
55 Liberty St. 

Bixie Corp., Manhattan Borough, New York City, 
make soaps, $55,000 capital stock, has been incorporated 
by R. S. Childs, H. N. Henry, L. McManus; attorneys, 
McKercher & Link, 17 Battery Place. 

Cherox Products Co., Valparaiso, Ind., proprietary 
medicines and toilet articles, $50,000 capital stock, has 
been incorporated by J. L. Meagher, J. F. Griffin, T. 
P. Galvin. 

Phe-Der-Mol Co., Dover, Del., manufacture extracts, 
has been incorporated in Delaware with a capital stock 
of $100,000 by E. E. Clemont, A. P. Utt, Reading, Pa.; 
S. B. Wentzel, Pottstown, Pa. 

Watts Soap Co., Berkeley, Cal., $250,000 capital stock, 
has been incorporated by E. J. Watts, M. C. Kidder 
and William Kehoe, 2124 Dwight Way, Berkeley. 

Cortex Chemical Works, Brooklyn, N. Y., $30,000 
capital stock, has been incorporated by C. Zengerie, L. 
Kuhne, D. Spero; attorney, B. B. Greller, 209 Broad- 
way, New York. 

Sta-Comd Co., Manhattan Borough, New York City, 
drugs and toilet preparations, $10,000 capital stock, has 
been incorporated by R. W. Whitaker, H. C. Barr, G. 
Martellotta; attorney, S. R. Schneider, 505 5th Ave. 

Wire Grip Sanitary Brush Corp., Manhattan Borough, 
New York City, $50,000 capital stock, has been incor- 
porated by A. A. Meyerhoff, W. and M. Hertzberg; 
attorney, L. Applebome, 302 Broadway. 


incor- 
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HIGH GRADE TALC AND THE CALIFORNIA 
INDUSTRY. 


(Continued from page 208) 


production in California led to the development of several 
deposits of exceptionally high-grade material and the erec- 
tion of modern and efficient mills. Prospecting for tale in 
other western States was also encouraged, and deposits of 
localities in 
Arizona, 


high-grade talc were discovered at several 


Washington, and in Montana, Wyoming, New 
Mexico and other States. Complete statistics of produc- 
tion for 1919 and 1920 are not yet available, but produc- 
tion in California was maintained at a high level until the 
latter part of 1920. During 1920, however, imports of tale 
from Italy and France greatly increased and those from 
Canada were the largest in histcry. The total imports of 
tale in 1920 were 21,729 tons valued at $442,732, a greater 
total than any preceding year. Meanwhile, the ocean 
freight rates have decreased and the transcontinental rail- 
road freight rates have greatly increased. Thus at the 
present time California producers are faced with high 
costs of production, high freight rates, and increased 
foreign competition encouraged by the lower labor and 
freight costs abroad and by a very favorable condition of 
foreign exchange. 

EssENTIAL QuALITIES.—Aside from import duties, the 
principal point to be considered in meeting foreign com- 
petition is the comparative quality. A difference of a few 
dollars in the price of a ton of talc is of little importance 
to the manufacturer of toilet powder, for the cost of the 
talc is an unimportant part of the cost of a package of 
finished toilet powder. Since definite, standard physical tests 
for quality of tale are lacking, comparisons of quality are 
largely governed by personal opinion and prejudice. Some 
of the qualities demanded of tale for toilet powder are; 
pure white color, good slip, freedom from grit, fine grain 
size, and freedom from lime Opinions of consumers differ 
as to the necessity for insisting on all of these qualities. 
For example, some consumers consider a good slip very 
necessary, while others consider it unimportant or even 
objectionable, some consider lime a harmful impurity but 
others do not object to it if finely ground. It is probable 
that lime is not as objectionable an impurity as has been 
sometimes claimed, for some Canadian tales, comparatively 
high in lime, are imported and used in large quantities in 
this country. Ancther objection sometimes raised to some 
domestic talcs is that they tend to “ball up” or collect in 
small clots when poured out or shaken from a can. This 
is a properly common to most very finely ground materials, 
and is in a way, an index to fineness. If this property is 
objectionable it can be easily remedied, with a decrease in 
cost of production, by coarser grinding; but to most con- 
sumers extreme fineness is a virtue and not an objection. 
In the essential qualities of pure white color, freedom from 
grit, and fine grain size it is a well established fact that 
the best California tales equal or surpass the best imported 
tales. In the debatable qualities of slip. and freedom from 
lime some of the best California tales equal some of the 
best imported talcs and in other cases excel other imported 
tales. Some of the very largest consumers of toilet-grade 
talc have expressed complete satisfaction with the high- 
grade California tales and have used them regularly in 
preference to Italian talc. 

Therefore, it cannot be truthfully said that the United 
States produces no tales equal in quality to imported tales. 
Unfortunately many domestic consumers have been s0 
thoroughly imbued with the alleged superiority of imported 
talcs that domestic tales have not been given a fair chance. 
It is even reported that unscrupulous dealers have re- 
labelled domestic talc and sold it as Italian talc, ‘with 
perfect satisfaction to the consumers. Such dishonest trade 
practices are probably not common, but they serve to refute 
the erroneous statements regarding the quality of domestic 
tale. 


Perusal of the advertising pages is no less a duty than 
scanning the text pages of this journal every month. 





THE AMERICAN PERFUMER 


PATENTS AND TRADE MARKS 
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NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washing- 
ton, D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: Per- 
fumes, Soap, Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are 
preceded by the letter “A’’ have been granted registration 
under the Act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

The Designs Patented are those whose numbers are pre- 
ceded by “D.” Inventions Patented are those whose num- 
bers are preceded by “F.” 

_All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 


PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co. 14 Cliff St., New York. 


TRADE-MARK REGISTRATIONS APPLIED FOR, 


125,248.—Radior Co., Ltd., of London, New York, N. Y. 
(Filed Nov. 24, 1919. Used since Nov., 1913.)—Toilet 
Powder, Face Powder, Compact Powder, Talcum 
Powder and Shampoo-Powder, Rouge, Toilet Cream, Face- 
Cream, Vanishing Cream, Night-Cream and Hair-Tonic. 

125,840.—Globe Grocery Stores, Inc., Brooklyn, N. Y. 
(Filed Dec. 11, 1919. Used since about January, 1916.)— 
Soap Powder, Laundry and Toilet Soap, Pine-Tar Soap, 
Silver-Polish, Washing Fluid, Scouring-Powder. 
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126,739.—National Chemical Company, Syracuse, N. Y. 
(Filed Jan. 2, 1920. Used since May 15, 1919.)—Soap. 

127,398.—San Antonio Drug Co., San Antonio, Tex. 
(Filed Jan. 20, 1920. Used since 1914.)—Chemicals, Drugs 
and Toilet Preparations. 

129,947.—National Drug Stores Corporation, New York, 
N. Y. (Filed Mar. 19, 1920. Used since Nov. 22, 1919.)— 
Drugs and Toilet Preparations. 

131,610.—The United States and South America Corpora- 
tion, New York, N. Y. (Filed Apr. 24, 1920. Used since 
Jan. 16, 1920.)—Olive Oils. 

133,947.—Maryan Tanski, Syracuse, N. Y. 
19, 1920. Used since Apr. 15, 1920.)—Foot-Powder. 

134,888.—Helpy Selfv, Dallas, Tex. (Filed July 13, 1920. 
Used since May 21, 1920.)—Flavoring Extracts. 

135,046—Kwix Company, Boston, Mass. (Filed July 16, 
1920. Used since June 5, 1920.)—Soap and Preparation 
in the Nature of Soap. 

135,139.—Charles Davis, Paris, France. (Filed July 19, 
1920. Used since Nov., 1914.)—Face-Powder, Rouge and 
Massage-Cream. 

136,345.—Nellie M. Ware, Cleveland, Ohio. (Filed Aug. 
21, 1920. Used since July 1, 1920.)—Complexion-Creams, 
Hair Tonics and Beautifiers 

137,260.—Samuel Greiner, New York, N. Y. (Filed 
Sept. 16, 1920. Used since Jan. 27, 1920.)—Essential Oils 
Suitable for the Production of Perfumes, Natural Flower- 
Oils Suitable for Perfumes, Chemicals Suitable for Pro- 
duction of Perfumes, Perfume-Oils and Perfumes. 

137,840.—Harold J. Kline, San Francisco, Calif. (Filed 
Oct. 2, 1920. Used since Nov. 13, 1917.)—Shampoos and 
Disinfectants. 

138,092—Kaffir Chemical Laboratories, Omaha, Nebr. 
(Filed Oct. 8, 1920. Used since May 15, 1920.)—A Prepa- 


(Filed June 
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ration for Purifying the Blood and a Tooth-Paste and 
Mouth-Wash for the Treatment of Pyorrhea. 
138,709.—Murray C. Drake, Binghamton, N. Y. (Filed 
Oct. 23, 1920. Used since May 15, 1920.)—Dental Cream. 
139,178.—A Ibert H. Smith Company, New York, N. Y. 
(Filed Nov. 4, 1920. Used since Nov. 1, 1903.)—Toilet 
Waters, Face-Powders, Perfumes, Extracts, Sachet; Eau 
Vegetale, a Preparation Used to Soothe and Perfume the 
Skin After Shaving; Rouge, Lip-Sticks, Face-Creams, 
Brilliantine, Eyebrow-Pencils and Talc Powder. 
139,263.—Henriette Gabilla, Paris, France. (Filed Nov. 
6, 1920. Used since Oct. 6, 1917.)—Toilet Preparations— 
Namely, Perfumery Extract, Toilet Water, Face-Powder, 
Sachet-Powder, Skin-Lotion Vegetal, Eau de Cologne, 
Hair Dressing, Talcum Powder, Eau de Dentifrice and 
Rouge. 
139,791.—Estasi Perfumery Co., Inc., New York, N. Y. 
(Filed Nov. 18, 1920. Used since about Feb. 1, 1920.)— 
Perfume, Toilet Water, Sachet, Cold-Cream, Vanishing 
Cream, Face-Powder, Compact Powder, Rouge, Lip-Sticks, 
Eyebrow- Pencils, Talcum Powder and Liquid Dressing for 
the Hair of the Brilliantine Type, the Above Articles Being 
Packed Either Separately or_in Combination in What Is 
Known as Vanity-Cases or Combination-Cases. 
139,979.—Johnson, Cowdin & Company, Inc., New York, 
N. Y. (Filed Nov. 22, 1920. Used since Oct. 26, 1920.)— 
Perfume, Toilet Water, Face-Powder, Bath-Powder, Talcs, 
Bath-Salts, Cold-Cream, Dry Cream, Tooth-Powder, Tooth- 
Paste, Toilet Rouge, Lip-Rouges, Eyebrow-Pencils, Smell- 
ing-Salts, Shampoo Preparations, Hair-Tonics, Nail-Polishes 
and Seeneren Preparations. 
980.—Johnson, Cowdin & Company, Inc., New York, 
N. Y. (Filed Nov. 22, 1920. Used since Oct. 26, 1920.)— 
Perfume, Toilet Water, Face-Powder, Bath-Powder, Talcs, 
Bath-Salts, Cold-Cream, Dry Cream, Tooth-Powder, 
Tooth-Paste, Toilet Rouge, Lip-Rouges, Eyebrow-Pencils, 
Smelling-Salts, Shampoo Preparations, Hair-Tonics, Nail- 
Polishes and Deodorant Preparations. 
140,325.—Howard Folke, Los Angeles, Calif. (Filed 
Nov. 27, 1920. Used since May 1, 1920.)—A Hair Grower. 
140,334.—lowa Soap Company, Burlington, Iowa. (Filed 
Nov. ‘27, 1920. Used since Sept. 6, 1920.)—Soap for Bath 
and Toilet. 
140,434.—Sallie B. Fields, Hampton, Va. (Filed Nov. 
30, 1920. Used since about Nov. 21, 1920.) —Hair-Grower, 
Vegetable Shampoo and Tetter-Balm. 
140,639.—Abhaham Finkenstein, Omaha, Nebr. (Filed 
Dec. 6, 1920. Used since Dec. 10, 1918.)—Flavoring Ex- 
tracts. 
141,084.—Henry C. Trumbower, Philadelphia, Pa. (Filed 
Dec. 14, 1920. Used since Dec. 1, 1920.) —Hygienic Chafing 
and Healing Powder for Soreness or Irritation Caused by 
Chafing or Prickly Heat and Deodorant for All Korms of 
Perspiration or Body-Odors. 
141,126—Anthony Overton, Chicago, Ill. (Filed Dec. 
15, 1920. Used since Dec. 6, 1920.) —Talcum Powder, Face- 
Cream, Hair-Powders, Hair-Oils, Hair-Tonic, Shampoo, 
Cream for Use After Shaving, Rouge and Depilatory. 
141,437.—Societe Anonyme Parfumerie Ramses, Paris, 
France. (Filed Dec. 22, 1920. Used since May 30, 1919.)— 
Toilet Soaps, Perfumed Toilet Soaps and Household Soaps. 
141,553.—Chemical Works Flora, Diibendorf, Switzerland. 
(Filed Dec. 28, 1920. Used since July 19, 1919.)—Essences, 
Fruit-Oils, and Syrup for Food-Flavoring Purposes. 
141,663—John Hart Brittain, Inc. New York, N. Y. 
(Filed Dec. 30, 1920. Used since Apr. 1, 1919.)—Hair- 
_— for the Treatment of Diseases of the Hair and 
Scalp. 
141,723.—Joseph Henry Karp, New York, N. Y. (Filed 
Dec. 31, 1920. Used since May 1, 1919.)—Cold-Cream, 
Vanishing Cream, Massage-Cream, Tooth-Paste, . Face- 
Powder, Talcum Powder, Complexion-Powder, Tooth- 
Powder, Perfume, Toilet Water, Lotions, Witch-Hazel, 
Sachet-Powder, Lip-Sticks, Rouge, Cosmetics, Hair-Tonic, 
Glycerin, Rose-Water, Almond-Cream, Astringent, Bril- 
liantine, Bay-Rum, Foot-Powder and Florida Water. 
141,734.—Scott’s Preparations, Inc., New. York, N.Y. 
(Filed Dec. 31, 1920. Used since Aug. 30, 1920. )—A Toilet 
Preparation — is Added to Baths in Order to Reduce 
ek Fles 
1,771 lense E. Flint, Minoa, N. Y. (Filed Jan. 
3, 1921. Used since about Apr. 1, 1900.)—Foot-Powder. 
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141,837.—Haskins Bros. & Company, 
and Omaha, Nebr. (Tiled Jan. 4, 1921. 
Toilet Soap. 

142,085.—Hyman Miller, 
1921. Used since July 1, 1920.) 

142,155.—La I rance Laboratories, Inc., 
(Filed Jan. 12, 1921. 
A Liquid Shampoo. 

142,311—V. Vivaudou, Inc., New York, N. Y. (Filed 
Jan. 15, 1921. Used since Dec. 21, 1920.)—Rouge and 
Face-Powder in Compact Form. 

142,353.—Charles Munter, New York, N. Y. 
17, 1921. Used since Oct. 1, 

142,376.—Jacob N. 
(Filed Jan. 17, 1921. 
Cream. 

142,455.—The Scalp Germicide Company, Youngstown, 
Ohio. (Filed Jan. 19, 1921. Used since Dec. 10, 1920,)— 
A Germicidal Preparation Which Kills the Germs That 
Destroy the Hair, Promotes a Full Growth of Hair, 
Prevents Falling Hair and Itching Scalp, and Eradicates 
Dandruff. 

142,554 —C ee 


Sioux City, Iowa, 
Used since 1892,)— 


Mass. (Filed Jan. 11 
-loot-Powder. 

New York, N. Y. 
Used since about Dec. 30, 1920.) — 


Boston, 


(Filed Jan. 
1920.) —T ooth-Paste. 

Wolodarsky, New Haven, Conn. 
Used since July 1, 1918.)—Dental 


Incorporated, New York, N.Y. 
(Filed Jan. 21, 1921. Used since Jan. 3, 1921.)—Brillian- 
tine, Face- Powder, Face-Cream, Toilet Water, Perfume, 
Sachet and Talcum Powder. 
142,579.—Kitchell M. Boorman, New York, N. Y. 
Jan. 22, 1921. 
Face-Powders. 
142,686.—F. R. 
Jan. 24, 1921. 


(Filed 
Used since Nov. 26, 1920.)—Perfumes and 


Arnold & Co., New York, N. Y. 
Used since Dec. 20, 1920.)—Rouge. 


( Filed 


142,703.—George V. Gross & Company, New York, N. Y. 
1, 1910,)— 


(Filed Jan. 24, 1921. Used since about Jan. 
Perfume-Oil Compounded and Blended. 

142,778.—Clover Products Corporation, 
Calif. (Filed Jan. 26, 1921. Used since Nov. 
Perfumes and Incense, Both in Solid Form. 

142,817.—Twill Manufacturing @Go., Prescott, Iowa. 
(Filed Jan. 26, 1921. Used since Dec. 2, 1920.) —A Powder 
to be used on the Feet and Armpits. 

142,840.—Charles Webb Godefroy, St. Lotiis, Mo. (Filed 
Jan. 27, 1921. Used since about 1883.)—Face-Powders, 
Face Bleaches and Liquid Face-Rouge. 

143,219—The Procter and Gamble Company, Cincinnati, 
Ohio. (Filed Feb. 5, 1921. USed since Jan. 11, 1921.)— 
Edible Cocoanut-Oil. 

143,235.—Elsie C. Wippel, Cincinnati, Ohio. (Filed Feb. 
5, 1921. Used since the middle of June, 1920.)—Talcum 
Powders, .Face-Powders, Massage-Creams, Rouges, Toilet 
Waters, Perfumes, Sachet-Powders, Lip-Sticks, Face Lo- 
tions and Creams. 

143,243.—The Araho Co., Inc., New York, N. Y. (Filed 
Feb. 7, 1921. Used since January, 1920.)—Toilet Prepara- 
tions, Face-Powder, Rouge, Grease Paint, and Lip-Sticks. 

143,321.—The Klinker Manufacturing Co., Cleveland, 
Ohio. (Filed Feb. 8, 1921. Used since May, 1918.)— 
Liquid Face-Powder, Cold-Cream, Vanishing Cream, Cu- 
cumber Cream, Honey and Almond Cream, Perfume, 
Bandoline, Orris-Root, Cocoanut-Oil Shampoo, Hair-Tonic, 
Cocoa-Butter Tissue-Builder, Violet and Witch-Hazel and 
Toilet Water. 

143,323.—The Klinker 
Ohio. (Filed Feb. 8, 1921. 


Los Angeles, 
1, 1920.)— 


Manufacturing Co., Cleveland, 

Used since January, 1920.)— 
Cold-Cream, Peroxid Vanishing Cream, Cocoa-Butter, 
Tissue-Cream; Benzoin, Honey, and Almond Cream; 
Cocoanut-Oil Shampoo, Toilet Water, and Perfume. 

143,359——The Kemiko Co., Newark, N. J. (Filed Feb. 
9; 1921. Used since about Sept. 20, 1920.)—Disinfectants 
and Deodorants. 

143,465.—St. Lawrence Manufacturing Company, Chicago, 
Itt. (Filed Feb. 11, 1921. Used since atout Nov. 15, 
1920. )—Hair-Tonic. 

143,517.—Star Extract Works, New York, N. Y. (Filed 
Feb. 12, 1921. Used since Feb. 8, 1917.)—A Flavoring 
Compound Extract for Ice-Cream. 

143,563.—Liquid Velvet Company, Cincinnati, Ohio. 
(Filed Feb. 14, 1921. Used since Oct. 6, 1916.)—Toilet 
Lotions. 

143,674.—Tansch Company, Chicago, Ill. (Filed Feb. 
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16, 1921. Used since Jan. 27, 
Use After Shaving. 
143,730.—The J. B. Williams 
Conn. (Filed Feb. 17, 1921. 
18, 1921.) —Talcum Powder. 
143,806.—Co-Operative Drug 
Philadelphia, Pa. (Filed Feb. 
21, 1903.) —Face-Powder. 
143,847.—Edward A. Welters, Jacksonville, Fla. (Filed 
Feb. 19, 1921. Used since June 2, 1920.) —Tooth-Powders. 

143,954. —The — Ross Company, Inc., Newark, N. J 
and New York, N. Y. (Filed Feb. 23, 1921. Used since 
Sept. 1, 1900) -Talean Powder. 

143,957.—E. Rodier & Cie., Paris and Courbevoie, France. 
(Filed Feb. 23, 1921. Used since May, 1919.)—Perfumes, 
Toilet Creams, Hair-Lotions, Eau de Cologne, Dentifrices, 
Lip-Sticks and Rouges. 

144,258.—Swift and_ Company, Chicago, Ill. (Filed Mar. 
2, 1921. Used since May, 1913.)—Toilet Soaps. 

144,318.—Richard Frank, New York, N. Y. (Filed Mar. 
5, 1921. Used since Apr. 1, 1920.)—Vanilla Extract. 

144,717.—William Tyler Green, Summit, N. J. (Filed 
Used since Feb. 10, 1921.)—Soap. 


Mar. 14, 1921. 
144,724—John H. Ichter, Tamaqua, Pa. (Filed Mar. 
Used since Jan. 1, 1921.)—A Shaving and Heal- 


14, 1921. 
ing Lotion. 

144,.851.—Pearl Davis, Birmingham, Ala. (Filed Mar. 
17, 1921. Used since Mar. 9, 1921.)—Tonics and Dressings 
for the Treatment of the Hair and Scalp. 

144,932.—Luella- Mumford, Lehigh, Ala. (Filed Mar. 18, 
1921. Used since Mar. 3, 1921.)—Tonics and Dressings 
for the Treatment of the Hair and Scalp. 

145,086.—Antoinette Royce, Brooklyn, N. Y. 
22, 1921. Used since Dec. 1, 
Chapped Hands and Face. 

145,126.—The Potentia Company, 
Mar. 23, 1921. Used since Oct. 1, 

145,467.—Lawrence Chemical Co., 
, 30, 1921. Used since Feb. 21, 
‘ood. 


1921.)—An Antiseptic for 


Company, Glastonbury, 
Used since on or about Jan. 


Incorporated, 
Used since July 


Company, 
19, 1921. 


(Filed Mar. 
1920.)—A Solution for 


Detroit, Mich. (Filed 
1920.) —Hair-Tonic. 

Marietta, Ohio. (Filed 
1921.)—Flavorings for 


145,859.—Rockhill & Vietor, New York, N. Y. (Filed 
Apr. 7, 1921. Used since Feb, 1, 1921.)—Olive-Oil and 
Mixture of Olive-Oil with Other Vegetable Oils. 
146,017—Wm. Homer Hewitt, Chicago, Ill. (Filed Apr. 
ll, 1921. Used since Dec. 18, 1920.)—Soap. 
146,495.—Navajo Laboratories, Inc.. Casper, Wyo. (Filed 
Apr. 21, 1921. Used since Nov. 15, 1920.)—Mechanics’ 
Soap in Cake, Paste. or Liquid Form. 
146,619.—Harriet Hubbard Ayer, New York, N. Y. 
(Filed Apr. 23, 1921. Used since June, 1894.)—Toilet Soap. 
146,639.—Larkin Co., Inc., Buffalo, N. Y. (Filed Apr. 
23, 1921. Used since Jan. 1, 1879.)—Laundry Soap. 
146,733.—The Pioneer Tar Soap Co., Dayton. Ohio. 
(Filed Apr. 25, 1921. Used since Apr. 14, 1921.)—Soaps. 
146,913.—The Joseph Ohio. 
(Filed Apr. 28, 1921. 
and Soap Paste. 


Cramer Co., Cincinnati, 
Used since Apr. 16, 


TRADE-MARK REGISTRATIONS GRANTED 


(Act of March 19, 1920) 
(See engraving) 


143,793.—Colgate & Co., Jersey City, N. J. (Filed Dec. 
o 1920. Serial No. 141 453. Used since July 31, 1913.)— 
Oaps. 

143,794.—Colgate & Co., Jersey City, N. J. (Filed Feb. 
25, 1921. Serial No. 144,015. Used since Jan. 31, 1910.)— 
Soaps. 
143,813.—Los 
(Filed Mar. 28, 
1918.) —Soap. 
143,821 —Northam oe 
N. Y. (Filed Sept. 29, 1920. Serial No. 137,744. Used 
since 1914.)—Cuticle-Remover, Nail Polish in Cake and 
Paste Form, Rouge, Nail White, and Cuticle-Salve. 
144,303—The Amole Soap Company, Tippecanoe City, 
Ohio. (Filed Apr. 4, 1921. Serial No. 145,666. Used since 
Oct. 11, 1901.) —Soap. 

144,320, —T,. cneas & Sons Company, Boston, Mass. 
(Filed Apr. 7, 1919. Serial No. 117,243. Used since on 
or about Sept. 1, 1913.)—Hair-Tonic. 


Angeles, Cal. 
Used since 


Corporation, New York, 


Los 


145,347. 


Soap Co., 
Serial No. 


Angeles 
1921, 


1921.)—Soap, 
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143,859.—Virginia Mosley, Des Moines, Ia. (Filed Dec. 
13, 1920. Serial No. 141,008. Used since January, 1919.) — 
Hair-Tonics, either Liquid or Salve. 

143,873.—Nicholas L. Thomas, O’Fallon, Ill. (Filed Nov. 
21, 1918. Serial No. 114,305. Used since Nov. 1, 1913.)— 
Preparation for the Treatment of Skin. 


TRADE-MARK REGISTRATIONS GRANTED. 


(Act of February 20, 1905) 

143,558. Certain Named Toilet Preparations. Geo. Borg- 
feldt & Co., New York, N. Y. Filed August 26, 1920. 
Serial No. 136, 505. Published February 22, 1921. 

143,560. Tooth-Paste. Bristol-Myers Company, Brook- 
lyn, N. Y.° Filed August 26, 1920. Serial No. 136,502. 
Published February 22, 1921. 

143,603. Foot-Powder. Joseph A. Ferko, 
Pa. Filed July 29, 1920. Serial No. 135,560%. 
January 25, 1921. 

143,709. Soap. Perfumerie Lournay, Inc., New York, 
N. Y. Filed November 24, 1920. Serial No. 140,140. 
Published February 22, 1921. 

143,728. Preparation for Restoring the Natural Color of 
the Hair. Felix Martin Espinosa-Rendon, Laredo, Tex. 
Filed August 25, 1920. Serial No. 136,482. Published Feb- 
ruary 22, 1921. 

143,765. Hair-Tonic, Hair-Dressing, Dandruff-Extrac- 
tor, Liquid Shampoo, Temple-Grower, and Face-Lotion. 
Carrie Waller, North Birmingham, Ala. Filed August 30, 
1920. Serial No. 136,657. Published February 22, 1921. 

143,768. Talcum Powder, Cold-Cream, Tooth-Paste, and 
Toilet Water. Weichsel Laboratories, Dallas, Tex. Filed 
ay 26, 1920. Serial No. 135,439. Published February 8, 

143,889. Toilet Powder, Shaving-Lotion, Tooth-Powder, 
Cold-Cream, and Toilet Water. American Safetee Soap 
Corporation (now by change of name Safetee Soap Cor- 
poration), Brooklyn, N. Y. Filed April 14, 1920. Serial 
No. 131,097. Published March 8, 1921. 

143,910. Hair-Grower. Thomas W. 
Ill. Filed September 24, 1918 
lished June 22, 1920. 

143,921. Face-Powders, Face-Creams, and Rouge. Syma 
Cohen, Chicago, Ill. Filed July 20, 1920. Serial No. 135,- 
221. Published March 1, 1921. 

143,924. Hair-Tonic. Domenico Costarella, 
N. Y. Filed September 20, 1920. Serial No. 137,363. Pub- 
lished March 8, 1921. 

143,946. Foot-Powder. Leon W_  Estilow, 
N. J. Filed February 3, 1920. Serial No. 127,906. Pub- 
lished March. 8, 1921. 

143 Preparation for Shampooing, Washing, and 
Preserving the Health and Color of the Hair. Benjamin 
P. Jennings, Chicago, Ill. Filed March 13, 1920. Serial 
No. 129,634. Published March 1, 1921. . 

143,991. Hair-Pomade. William T. Knight, Jr. Savan- 
nah, Ga. Filed June 24, 1920. Serial No. 134,126. Pub- 
lished March 1, 1921. 

144,008. Embossed Gold Seals. Milwaukee Label & Seal 
Co., Milwaukee, Wis. Filed December 31, 1920. Serial 
No. 141,729. Published March 8, 1921. ° 

144,009. Face-Powders. Blanche W. Moe, Chicago, III. 

Filed "eal 24, 1920. Serial No. 131,586. Published March 
8, 1921 

144,033. Toilet Preparation to Prevent Excessive Per- 
spiration. Elizabeth D. Lennox, Los Angeles, Cal. Filed 
seveneeee 7, 1920. Serial No. 136,899. Published March 
22, 1921 


144,046. A Hair-Dressing of the Petroleum-Jelly Type. 
Bunyan Robins, Richmond, Va. Filed September 2, 1920. 
Serial No. 136,763. Published March 8, 1921. 

144,049. Tooth-Paste. Saenger Brothers, Shreveport, La. 
Filed January 31, 1920. Serial No. 127,838. Published 

Perfumes and Extracts, 


March 8, 1921. 

144,087. Toilet Waters, Cold- 
Cream, Facial Cream, Talcum Powder, Cologne. H. 
White Company, Boston, Mass. Filed September 20, 1920. 
Serial No. 137,400. Published March 8, 1921. 

144,088. Tonics and Dressings for the Treatment of the 
Hair and Scalp. Annie J. Wills, Birmingham, Ala. Filed 
eal 6, 1920. Serial No. 138,033. Published March 1, 
1921. 


Philadelphia, 
Published 


Berry, Galesburg, 
Serial No. 113,324. Pub- 


New York, 


Burlington, 
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144,092. Face-Powder. Dr. Joseph John Zamborsky, 
Greensburg, Pa. Filed June 16, 1919. Serial No. 119,692. 
Published March 1, 1921 

144,167. Laundry Soap. American Wholesale Corpora- 
tion (Baltimore Bargain House), Baltimore and Cumber- 
land, Md. Filed January 20, 1921. Serial No. 142,460. 
Published March 1, 1921. 

144,168. Soap. Francisco Angulo, Madrid, Spain. Filed 
September 6, 1919. Serial No. 122,381. Published March 
15, 1921. 

144,169. Soap. Francisco Angulo, Madrid, Spain. Filed 
September 6, 1919. Serial No. 122,382. Published March 
15, 1921. 

144,181. Toilet Soap. Alfred E. Cleveland, Cambridge, 
Mass. Filed January 24, 1921. Serial No. 142,693. Pub- 
fished March 1, 1921. 

144,187. Cleaning Composition for Fabrics. Diozine 
Chemical Co., Ludlow, Vt. Filed December 15, 1920. Se- 
rial No. 141,100. Published March 15, 1921. 

144,188. Tonic for Hair and Scalp, Dandruff-Remover, 
and Germicide. Imperial Pharmaceutical Company, New 
York, N. Y. Filed September 30, 1920. Serial No. 137,778. 
Published March 8, 1921. 

144,195.. Deodorant. Edward C. Luedtke, Laporte, Ind. 
Filed October 25, 1920. Serial No. 138,769. Published 
March 15, 1921. 

144,196. Washing-Powder. Joseph Henry McMahon, 
Chicago, lll. Filed January 3, 1921. Serial No. 141,789. 
Published March 1, 1921. 

144,203. Non-Saponaceous Washing Fluid. Miracle 
Manufacturing Company, Detroit, Mich. Filed July 23, 
1919. Serial No. 120,838. Published November 18, 1919. 

144,207. Certain Named Toilet Preparations. Mulhens 
& Kropff, Incorporated, New York, N. Y. Filed July 29, 
1920. Serial No. 135,565. Published March 8, 1921. 

144,208. Washing Compound. Multi Products Company, 
Detroit, Mich. Filed December 17, 1920. Serial No. 141,- 
232. Published March 1, 1921. 

144,209. Soap. Charles Munter, New York, N. Y. Filed 
January 17, 1921. Serial No. 142,354. Published March 1, 
1921, 

144,215. Preparation in Finely-Divided Form for Clean- 
ing, Scouring, and Polishing Metal, Glass, Woodwork, Etc. 
Fitzpatrick Bros., Chicago, Ill. Filed December 27, 1920. 
Serial No. 141,520. Published March 1, 1921. 

144,220. Toilet and Laundry Soap. Graham Bros. Soap 
Company, Chicago, Ill. Filed July .26, 1920. Serial No. 
135,422. Published December 21, 1920. 

144,226. Laundry Soap. Haskins Brothers & Company, 
Omaha, Neb., and Sioux City, Ia. Filed January 11, 1921. 
Serial No. 142,073. Published March 1, 1921. 

144,229. Soap for Cleaning and Polishing Eye-Glasses, 
Spectacles, and Goggles. Anderson D. Honeycut, Gatesville, 
Tex. Filed December 18, 1920. Serial No. 141,268. Pub- 
lished March 15, 1921. 

144,234. Liquid Cleaning and Polishing Materials for 
Automobile-Bodies. Crystal-Lac Products Company, Los 
Angeles, Cal. Filed February 21, 1920. Serial No. 128,728. 
Published July 27, 1920. 

144,271. Pumice, Whale-Oil Soap, Metal-Polish, Cloth- 
Cleaning Fluid, and Spanish Whiting. San Antonio Drug 
Co., San Antonio, Tex. Filed January 18, 1921. Serial 
No. 142,418. Published March 1, 1921. 

144,276. Toilet and Laundry Soap and Soap Flakes. 
Sears, Roebuck & Co., Chicago, Ill. Filed January 24, 1921. 
Serial No. 142,728. Published March 1, 1921. 

144,284. Certain Named Toilet Preparations. Tanty, 
Inc., New York, N. Y. Filed August 25, 1920. Serial No. 
136,491. Published March 8, 1921. 

144,286. Certain Named Medicinal and Toilet Prepara- 
tions. Ernest J. Townsend, East Lynn, Mass. Filed Au- 
gust 12, 1920. Serial No. 136,049. Published March 1, 
1921. 

144,289. Waterless Soap. Uzum Products Co., Inc. 
New York, N. Y. Filed August 29, 1919. Serial No. 122,- 
141. Published March 15, 1921. : 

144,204. Common Soap and Cleaning Preparations for 
Fabrics. W. & F. Walker, Limited, Liverpool, England. 
Filed November 29, 1920. Seria! No. 140,417. Published 
March 15, 1921. 


DESIGNS PATENTED 


58,072. Talcum-Powder Box. Harry R. Corey, Brook- 
lyn, N. Y., assignor to American Can Company, NewYork. 
N. Y., a corporation of New Jersey. Filed June 30, 1919. 
Serial No. 307,854. Term of patent 14 years. The orna- 
mental design for a talcum-powder box, as shown. 

58,265. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No. 
376,886. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,266. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No. 
376,887. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,267. Receptacle for Toilet Powder, Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No. 
376,888. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,268. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No, 
376,889. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,269. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No, 
376,890. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,270. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No. 
376,891. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,271. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No. 
376,892. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder substantially as 
shown. 

58,272. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed Apr. 26, 1920. Serial No. 
376,893. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,273. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed May 3, 1920. Serial No. 
378,705. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,274. Receptacle for Toilet Powder. Louis A. Weg- 
enaar, Brooklyn, N. Y. Filed May 3, 1920. Serial No. 
378,706. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 

58,275. Receptacle for Toilet Powder. Louis A. Weg- 
378,707. Term of patent 14 years. The ornamental de- 
sign for a receptacle for toilet powder, as shown. 


INVENTIONS PATENTED. 


1,380,388. Stick of Shaving-Soap. Joseph Kaufman, 
New York, N. Y., assignor to American Safety Razor Com- 
pany, Brooklyn, N. Y., a corporation of New York. Filed 
May 22, 1919. Serial No. 298,875. 4 Claims. (Cl. 87— 
23.) <A stick of shaving soap incorporating therewith a 
longitudinal core of oleaginous substance other than soap 
adapted to combine with the soap in producing an efficient 
lather for softening the beard and protecting the skin 
against being irritated or unpleasantly affected by the action 
of the razor during the shaving process, said oleaginous 
core extending longitudinally of the shaving stick and con- 
fined and protected throughout its length by the soap com- 
position of the stick to protect it from contact with the 
hand in tse. 

1,380,884. Toilet-Powder Receptacle and Brush, George 
Cosmos, St. Louis, Mo. Filed Nov. 26, 1920. Serial No. 
426,590. 3 Claims. (Cl. 132—79.) A toilet-article includ- 
ing brush-bristles, in combination with a tubular handle for 
the bristles, the handle being adapted to contain a toilet 
preparation and having at its opposite ends separate dis- 
charge-outlets for the preparation, one of which outlets 
leads into the brush-bristles, and means for independently 
controlling the discharge of the toilet preparation from the 
handle at said outlets. 


1,382,134. Container for Collapsible Tubes. Benjamin E. 
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D. Stafford, Pittsburgh, Pa. Filed July 31, 1919. Serial 
No. 314,416. Renewed May 3, 1921. Serial No. 466,536. 
3 Claims. (Cl. 221—60.) A portable container for a col- 
lapsible tube comprising a hollow body with a head at one 
end, the latter having a threaded opening to receive the 
threaded nozzle of a collapsible tube, the nozzle projecting 
through the head and normally closed by a screw cap, the 
said container having a finger opening therein whereby the 
contents of the tube may ke ejected through said nozzle 
and opening by the pressure of a finger against the tube, 
a closure for the other end of said container, the said 
closure adapted to be turned and a hood carried by said 
closure and adapted to be turned by the latter for closing 
said finger opening. 

1,382,138. Dispensing Tube or Box. Benjamin E. D. 
Stafford, Pittsburgh, Pa. Filed Sept. 25, 1919. Serial No. 
326,257. 3 Claims. (Cl. 221—64.) A dispensing vessel 
having a nozzle provided with a discharge opening, a hol- 
low closure mounted within the nozzle and of greater di- 
ameter than the neck of the nozzle whereby the closure 
will be retained within the nozzle, the said closure having 
an opening adapted to be turned into alignment with the 
opening in the nozzle and with a cylindrical end projecting 
into the neck of the nozzle, and means secured to the clos- 
ure and projecting through the nozzle whereby the closure 
may be turned to open or close the discharge opening in 
the nozzle. 


Trade Marks “Superior” and “Victor” in Argentina 

The Boletin Oficial of Argentina, contains an application 
by Robert Pusteria y Cia., made January 31, 1921, for the 
registration of the trade-mark “Superior” for goods in num- 
erous classes, including practically everything that might 
be made or used. As in Argentina ownership of a trade- 
mark is based on priority of registration and not of use, as 
in the United States, it is suggested that American owners 
of the trade-mark “Superior” who have not authorized the 
Argentine firm to obtain registration of the trade-mark 
institute action for annulment. Under the Argentine law 
annulment proceedings may be begun within one year from 
the time when the facts came to the knowledge of the 
owner of the trade-mark or within three years from date 
of registration. a : ; 

The Bolitin contains a similar notice regarding the trade 
name, “Victor,” applied for February 25, 1921, by Walter 
Hartung. 


Toilet Goods and Soap Trade Mark Ruling in Japan. 

Trade Commissioner H. A. Butts, Tokio, reports that the 
Patents Bureau of the Agricultural and Commercial De- 
partment of Japan has made a new and important precedent. 
A manufacturer of toilet articles has been using the trade- 
mark “Hoka” for the last ten years. This trade-mark was 
later used by a soap maker, whose products were commonly 
accepted by buyers as those of the toilet article manufac- 
turer. The latter sued the soap maker for counterfeiting 
and lost the case, it being held that as the trade-mark, though 
similar, was used for a different description of goods, the 
charge of counterfeiting could not be sustained. On appeal 
the Patent Bureau reversed the decision, ruling that no 
similar trade-mark shall be applied to any allied product, as, 
in this instance, to one man’s toilet articles, or “Kesho-hin,” 
and another’s soap. 


Extension on Registration of American Patents in 
Spain. 


On June 17, a royal decree was signed extending until 
September 3, 1921, the time limit for presentation for regis- 
tration in Spain of United States patents which had not 
expired on August 1, 1914, while for patents originating 
after that date the terms for payment of fees and other 
requirements for the maintenance of these patents will be 
extended to March 3, 1922. This extension is granted on 
condition that the United States applies to Spain the benefits 
established by the Nolan Act of March 3, 1921. 

Similar extension was granted to American patents by 
France by a decree of May 19, 1921. 


35,000 to 50,000 men. 


VANILLA BEANS. 
(Continued from page 224) 


September. Therefore the great majority of the growers 
have turned from the cultivation of vanilla to more re- 
munerative fields. For example, a couple of years ago 
the Mexican oil fields were sprinkled here and there with 
groups of 35 to 50 men. Today these camps number from 
There has been an enormous in- 
flation of wages which have risen from 1% pesos to $6 
and $8 a day and the price of food has correspondingly 
advanced, the price of chicken, for example, which was 
formerly 35 Mexican cents having gone up to 3 pesos. 

All this naturally operates to the detriment of the vanilla 
bean business, so that a further reduction of another 50 
per cent in the total production may be anticipated for 
next year. Growers are not planting new vines as they 
have long since abandoned faith in the product as a revenue 
producer. The large amount of land required for their 
cultivation and the prohibitively high prices quoted for 
lease of same are working to reduce the amount of vanilla 
under cultivation each season. 

There have been very definite evidences of improving con- 
ditions in the market for Bourbon vanilla beans following 
advices from Marseilles telling of a steady appreciation of 
spot values. There are fewer sellers at the low level of prices 
which had prevailed for so many weeks recently, and the 
entire market seems to be in line for an advance. The fact 
that the coming crop of Mexican vanilla will be materially 
curtailed accounts in no small measure for the added degree 
of strength seen throughout this market, indications now 
being that the crop of Mexican cut beans will only be 
about one-half as large as a year ago, while the output of 
whole beans is decidedly smaller. 

The latest estimates place the crop of 1920-1921 beans at 
not more than 100,000 pounds of whole and 25,000 pounds 
of cut beans, and it is understood that there was no hold- 
over of whole beans from the previous season. In the 
case of cut beans, there were about 10,000 pounds carried 
over from the previous season, but this overage could 
easily be accounted for by the purchasing operations of not 
more than one or two of the more important consumers. 

Purchasing by Europe is responsible in no small measur 
for the increased firmness which has developed in the 
Marseilles market for Bourbon vanilla. It is recognized, of 
course, that stocks in France are fairly heavy, but the 
time is at hand when chocolate manufacturers begin to 
operate for autumn requirements and the tone of the 
market consequently has become stronger. The demand for 
all grades of vanilla beans in the New York market has 
shown steady increase and a progressive inprovement is 
anticipated between now and autumn. 


ASSOCIATIONS IN THE ALLIED INDUSTRIES. 


MANUFACTURING PERFUMERS’ ASSOCIATION.—President, 
Francis W. Jones, Melba Co., Chicago, IIll.; Secretary, 
C. M. Baker, 309 Broadway, New York. 

FLavortnc Extract Mrrs. Assn.—President, Robert E. 
Heekin, Cincinnati, Ohio; Secretary, Gordon M. Day, Mil- 
waukee, Wis. 

PERFUME IMmporRTERS’ AssocIATION.—President, B. E. 
Levy, 714 Fifth avenue, New York; Secretary, B. M. 
Douglas, Jr., 35 West 34th street, New York. 

NATIONAL MANUFACTURERS OF SODA WATER FLAvors.— 
President, C. O. Sethness, Chicago, Ill.; Secretary and 
Attorney, Thos, E. Lannen, Chicago, IIL 

Barsers’ Supprty DeEaers’ AssociaATIon.—President, 
Z. C. Shaw, Wichita, Kansas; Secretary, Joseph Byrne, 116 
West 39th street, New York. 

PERFUMERY, SOAP AND ExTRACT ASSOCIATION OF CHI- 
caco.—President, H. E. Lancaster; Secretary, Clarence 
Morgan, 180 North Market street, Chicago. 


The Perfumer Appreciated and Enjoyed 
(Stone & Co., Scientific Laboratories, Specialists and Original 
Designers of Toilet Articles, Dallas, Texas.) 
We appreciate and enjoy reading THe AMERICAN PER- 
FUMER AND EssENTIAL Ott REVIEW so well that we enclose 
you $2 in order that our subscription may be renewed. 
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AUSTRALIA. 

PerFuMeED Spirit Duty.—The new tariff is engaging the 
close attention of the Federal Parliament now sitting in 
Melbourne. A Ministerial amendment was accepted im- 
posing a heavier duty on lower-grade, and reducing the 
present duty on higher-grade perfumed spirits, the increase 
made in the British preferential rate being from 38s. to 40s. 
per gallon, that on the intermediate rate from 40s. 6d. to 
45s. per gallon, and that on the general rate from 43s. to 
50s. per gallon. The decreases approved in the alternative 
ad valorem duty applying to higher-grade spirits are from 
35, 40, and 45 per cent, to 20, 25, and 30 per cent, re- 
spectively. 


BRITISH INDIA. 


Mapras Aromatic Gums.—The Assistant Director of 
Industries in Madras reports that a collection of samples 
of aromatic gums and oleo-resins, available in commercial 
quantities in the Madras forests, has been made recently 
for a London firm of manufacturing chemists, which also 
was supplied with complete information regarding the 
sources of supply and the quantities available. The object 
was to persuade the firm to carry out a tentative promise 
to establish a factory in Southern India for the purpose 
of manufacturing essential oils and drug compounds. 


BULGARIA. 


Law RevoKING THE MoratortuM.—A law passed by the 
Bulgarian National Sobranie on April 26, and published in 
the Official Gazette of May 12, 1921, revokes the mora- 
torium in that country. The law goes into effect three 
months after the date of its publication, and with regard 
to prisoners of war, six months after they have been re- 
patriated. 


CANADA. 

Imports oF PERFUMERY, COSMETICS, ETC.—Canada’s im- 
ports of perfumery, cosmetics and toilet preparations during 
March were from Britain, $4,440; United States, $52,843; 
other countries $36,410; total $93,693 as compared with 
imports in March, 1920, from Britain $10,153; United States 
$53,138; other countries, $25,263; total $88,554. For the 
fiscal year ending March the figures are from Britain, $198,- 
370; United States, $1,953,035; other countries $713,221; 
total $2,627,031, as compared with imports from Britain, 
$224,864; United States $1,953,035; other countries $452,- 
287. Total $2,630,186 for the preceding year. 


FRANCE 


Export TrApE IN Perrumes.—French perfume man- 
ufacturers are making special efforts to increase business 


(Continued on page 224) 
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THE MARKET. 
Essential Oils, Aromatics, Chemicals, Etc. 


Essential oil markets generally have ruled spotty with 
improving demands noted in a few seasonable specialties, 
while the absorption in other lines has been very feeble, 
orders increasing and falling off spasmodically according 
to the immediate requirements of the consumer. The 
Fordney tariff bill has held the centre of the stage inas- 
much as the schedules on lemon and-orange oils have been 
advanced to 20 per cent instead of the 10 per. cent ad 
valorum duty assessed under the existing tariff law. If the 
bill becomes a law, it will remove existing duties on 
ylang-ylang, thyme, rosemary, petit-grain, neroli, linaloe, 
limes, lemongrass, citronella, cinnamon, cassia, caraway 
camphtor, bergamot and anise, but this consideration has 
not apparently been sufficiently digested to influence the 
spot markets in any material degree. 

The majority of essential oil houses believe that by now 
going after business in an aggressive manner they will 
soon experience a decided improvement in the volume of 
turn-over. Distressed lots, which played so much havoc 
with this market during the earlier months of the year, 
are now rarely heard from, so that fundamentally condi- 
tions are improved, inasmuch as when consumers show 
any disposition to depart from their present policy of only 
buying for actual requirements, they will find many items 
in attractive position and well worth their consideration. 

Under the leadership of sterling exchange, which has 
been weak despite the settlement of the British coal strike, 
all world exchanges, barring perhaps German marks, have 
been on the down trend. This naturally has made for 
certain economies in connection with the replacement of 
material offered for import from primary and intermediate 
distributing points. In the case of ylang-ylang, the dump- 
ing of a huge quantity of the material by Manila has re- 
sulted in a lower market. Demand for lemon and orange 
oils on the spot has shown up fairly well, considering the 
free offerings of Sicilian and West Indian descriptions. 
The expected increase in duty, if the Fordney bill passes, 
was no doubt responsible for some of the improvement. 

The return to stability which is so apparent in most 
essential oils has been made possible through readjustments 
of wage schedules, and other economies which have been 
effected in selling methods. Some of the imported products 
that are known to be in scanty supply on the other side have 
registered moderate uplifts in this market. With lower 
priced solvents available to the trade and various other raw 
materials being offered at prices which show a substantial 
reduction from the levels which prevailed during the 
early part of the year, the distillation end of the essential 
oil business has been able to do away with some of the huge 
losses which it previously had to absorb. 


(Continued on page 224) 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See Ics: page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS 


Almond, Bitter, per pound. 
Almond, S. P. 
French 
English 
Almond, F. 
Almond, Sweet True 
Almond, Peach-Kernel .... 
English 
Amber, Crude 
Amber, Rectified 
Amyris balsamifera 
Anise 
Aspic (spike) Spanish 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent... 
3irch (Sweet) 
Birchtar, Crude 
Birchtar, Rectified 
ois de Rose, Femelle 
Cade 
Cajeput, Native 
Calamus 
Camphor, Jap., “white’’.... 
Cananga, Java 
Cananga, Java, Rectified... 
Caraway Seed 
Cardamom, Ceylon 
Carvol 
Cassia, 75-80% Technical... 
Cassia, Lead free 
Cedar Leaf 
Cedar Wood 
Celery 
Cinnamon, Ceylon ......... 
Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanzibar 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Erigeron 
Eucalyptus, Aus., 70% 
Fennel, Sweet 
Geranium, African 
Geranium, Bourbon 
Geranium, Turkish 
rosa ) 
Ginger 
Gingergrass 
Guaiac (Wood) 
Hemlock Diy 
Juniper, Berries, Rectified. . 
Lavender, English 
Lavender Fleurs, U. S. P... 
Lavender Fleurs, 30-35%... 
Lavender U, S. P. “IX”... 
Lavender, U. S. P. “VIII”. 
mon 
Lemongrass 
Limes, distilled 
Imes, expressed 
Inaloe 


Mirbane 

Mustard, genuine 

Mustard, artificial 

Neroli, Bigarde, Petale Ex. 
‘eroli, Bigarde 

Neroli, Bigarde, 


(palma 


.60- 
2.25- 2 
45- 
.30- 
.OO-. 
1.15- 
1.60- 
4.50- 
.60- 


> 


us Do SI bo 


4.00 
5.00 
2.25 


4.50 
d 95 
1.00- 1.10 
1.00- 1.25 
5- .60 
15.00 


20.00- 


35-  .37 
75- 80 
2.00- 2.05 
1.35- 1.40 
70- 80 
12.50-13.00 
1.30- 1.40 
7.50- 7.75 

7.00- 
3.50- 3.85 
60- 65 
2.40- 2.50 
4.75- 5.00 
5- 4.50 


3.80 


Nutmeg 

Opoponax 

Orange, bi adhe his eee 

Orange, sweet, West Indies 

Orange, sweet, Italian 

CME. ‘Ses san geeeduuras 

Orris Root, concrete, for- 
eign 

Orris 


1.25- 1.30 
nominal 


Root, 


mestic 
Orris Root, absolute. 
Parsley 
Patchouly 
Pennyroyal, American 
Pennyroyal, French 
Peppermint 
Peppermint, redistilled .... 
Petit Grain, So. American 
Petit Grain, French 
Pimento 
Pine Needles, from Pinus 
IP OUOMET I ic v5. cess souks 
Rose, Bulgarian (oz. ) 
Rose, Turkish 9.00-12.00 
Rose, French 10.00-15.00 
Rosemary, French 75- 80 
Rosemary, Spanish 60- .65 
Rue 4.00 
Sage 5.75 
Sandalwood.: East India.... 7.25- 7.50 
Sassafras, artificial 58- .60 
Sassafras, natural 1.20- 1.25 
Savin, French 6.00 
Snake Root 22.00 
Spearmint 4.75- 5.00 
Spruce 
Tansy 
Thyme, French, red 
Thyme, French, white ..... 
Thyme, Spanish, red 
Vetivert, Bourbon 
Se eee 
Wintergreen (genuine gaul- 
theria) 
Wormseed 
Wormwood 
Ylang-Ylang, Manila ...... 
Ylang-Ylang, Bourbon .... 


2.50- 


9.00-10.00 


6.00- 

3.00- 
16.00- 
22.75-25.00 
12.00-12.50 


DERIVATIVES AND CHEMICALS 


Acetophenone 

Amyl Salicylate, dom 

Amy! Salicylate, for 

Anethol 

Anisic Aldehyde, foreign... 
Domestic 

Benzaldehyde, domestic ... 

Benzaldehyde, F, F. C. do- 


Benzyl Acetate, domestic... 
Benzyl Acetate, foreign.... 
Benzyl Alcohol 

Benzyl Benzoate 

Borneol 

Bornylacetate 

Bromstyrol 

Carvol 

Cinnamic Acid 

Cinnamic Alcohol 
Cinnamic Aldehyde 

Citral C. P 

Citronellol, domestic 
Citronellol, foreign 
Cumarin, natural 

Cumarin, artificial, domestic 5.00- 5.25 


4.00- 5.00 


2.25- 2.50 


Cumarin, artificial, foreign. 
Diphenylmethane .......... 
Diphenyloxide 

Ethyl Cinnamate 

hk ucalyptol 

Eugenol . 

Geraniol, domestic 
Geraniol, foreign 
Geranyl-Acetate 
Heliotropin, domestic 

SEO Ma is wen kaw 
Iso-Butyl-Salicylate ....... 
lso-Eugenol 

Linalol 

Linaly]l pe Pe Ce errr 
Linalyl Benzoate 

Methyl Anthranilate 
Methyl Cinnamate 8.25- 
Methyl Heptenone ........ 9.00 
Methyl Heptine Carbon.... 80.00-90.00 
Methyl Paracresol 12.50-15.00 
Methyl Salicylate ......... 35- 65 
Musk Ambrette .......... 3 35.00-37.00 
Musk Ketone 17.00-18.00 
Musk Xylene 3.75- 4.00 
Nonylic Alcohol nominal 
Phenylacetaldehyde 10.00-12.00 
Phenylethylic Alcohol 8.00-12.00 
Phenylacetic Acid 4.50 
Rhodinol, domestic 

Rhodinol, foreign 

Safrol 

Skatol, C. P 

Terpineol, C. P., domestic. . 

Terpineol, C. P., imported. . 

Terpinol Acetate 

Thymol 

Violet, artificial 

Vanillin 


3.25- 3.50 
3.00 
5.00- 
6.50 
3.25- 3.50 
12.00 
nominal 
6.00- 
6.25- 
9.50- 
nominal 
4.50- 


BEANS 
Tonka Beans, Para ....... 
Tonka Beans, Angostura... 
Vanilla Beans, Mexican.... 
Vanilla Beans, cut 


Vanilla Beans, Bourbon 


Vanilla Beans, Tahiti yel- 
low label 
Green label 


SUNDRIES 


Alcohol, cologne _ spirits, 
*Ambergris, black ... . (oz.) 

Ambergris, gray 

Chalk, precipitated 

Civet horns 

Lanolin hydrous 

Lanolin anhydrous 

Menthol ¥ } 
Musk, Cab., pods..... (oz.) 18.00-20.00 
Musk., Cab., grains... (oz.) 28,00-30.00 
Musk, Tonquin, grains (oz.)48.00- 
Musk, Tonquin, pods (o0z.). 20,00-22.00 
Orris heat, Pinvaatine. whole .10- .11 
Orris Root, powd. & gran... .14 .15 
Rice Starch 18- .20 
Talc, Italian (ton) 45.00-50,00 
Talc, French (ton) 27.00-28.00 
Talc, domestic (ton) 18.00-20.00 


*Nominal. 
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THE MARKET. 
(Continued from page 222) 


A resume of the more important price movements show 
that, barring lemon, orange and sweet birch, nearly every- 
thing else has been shaded in price for the benefit of the 
buyer. The most notable concessions are in almonds, 
cajeput, cloves, coriander, limes, bois-de-rose, femmelle, cin- 
namon, cumin, geranium, ginger, mustard, parsley, patchouli, 
peppermint, rose, sandalwood, spearmint, tansy, thyme, 
wintergreen and wormwood. Among domestic products 
interest attaches to the reports from the West that the dry 
weather has set peppermint back to no small extent, but 
such advices are regarded as a little premature. Leading 
houses in the trade feel that a turn for the better may 
confidently be expected in general marketing conditions 
early in the fall. 


Aromatic Chemicals. 


Notwithstanding that the Fordney tariff bill proposes 
to impose import duties of 35 per cent on natural or 
synthetic aromatic chemicals, 40 cents a pound on those 
compounded, together with 40 per cent ad valorem, the 
undertone of the market has continued comparatively weak 
with plentiful offerings of all sorts of products at a 
somewhat lower range of price. Concessions ranging 
from 10 to 25 cents on products priced from around $1 to 
$5 to as much as $1 on some of the higher priced products 
have come under review. The easier trend is traceable to 
the indifference on the part of manufacturers to offerings, 
the continued quietness of most markets having caused no 
special comment in view of the oppressive heat and humidity 
over a wide extent, which have added to the restraint on 
purchasing operations during the period being reviewed. 
There is a general feeling in the trade that the actual turn- 
over of business will show a substantial increase by early 
autumn. Road salesmen report the continuance of a fair 
volume of bookings in lines which have heretofore ruled 
dull and quiet. Now, that first costs have been pared to 
levels commensurate with consumers’ views, it is likely that 
manufacturing activity will be speeded up to a considerable 
extent. Wholesalers and jobbers have their distributive 
organizations in shape for a big increase in the volume of 
business by autumn, which if all signs do not fail, surely 
should eventuate, 


Vanilla Beans. 


The Mexican vanilla bean industry is gradually dropping 
into an unimportant place, according to important factors 
just back from Papantla and other growing sections who 
say that the invasion of petroleum interests has been such 
as to render production of vanilla beans a negligible in- 
dustry in Mexico for the near future. Most of the district 
which has for many years past been devoted to the cultiva- 
tion of vanilla is now devoted to the production of food 
crops such as beans, corn and other cereals for which 
there is an incessant demand from oil workers at the 
Amatlan and Zacamixtle oil fields. 

According to last estimates there will not be over 50,000 
whole and cut beans in all harvested in Mexico this 
season This reduction of 50 per cent in the total crop 
coming on top of a reduction of 50 per cent in the previous 
crop will tring the Mexican output of vanilla beans to 
the lowest point in years. The estimate of 50,000 pounds 
of vanilla beans in all compares with a normal crop of 
whole beans averaging 350,000 pounds and a crop of cuts 
averaging 60,000 to 70,000 pounds. 

This year’s crop of Mexican vanilla, which totaled about 
100,000 pounds, has been entirely cleaned up. In citing the 
difficulties which the planter of Mexican vanilla encounters 
at the present time observers point to the steadily rising 
land values adjacent to vanilla growing sections of Mexico. 
Land values have risen over 100 per cent in the past 
couple of years, the values at present being 500 pesos per 
hectare, against 25 pesos per hectare a couple of years 
ago. Growers are additionally handicapped because they 
must make their investments during October, November 
and December on which they pay 3 per cent a month and 
on which they receive no return until July, August and 


(Continued on page 221) 


FOREIGN CORRESPONDENCE. 
(Continued from page 222) 


with countries where French influence is more pronounced, 
The business secured with Syria has fully compensated for 
custom lost ir certain other countries; while the way has 
also been opesed up for steady dealings with the Levant, 
and Beirut has been selected as the trading center, while a 
permanent French Fair there is bringing in excellent 
results. A sample train is being run in Canada to enable 
the inhabitants to judge of the quality and prices of French 
perfumes, etc. An important market is also being devel- 
oped in the Moroccan possessions. 

Special care is now being given to the preparation, qual- 
ity and price of soaps, powders, scents and the like, so as 
to render them fully suited to the tastes and needs of 
the various regions. It has been recognized that it is a 
great mistake to try to force French tastes upon other 
countries; hence France is now out to meet the wishes 
of all prospective clients, and she is making her aim to 
combine French taste and finesse of perfume with those 
peculiar traditions which control importation in countries 
that are being exploited. 


GREECE. 


License To Export Oxtive O1r.—A decree of the Greek 
Government authorizes the exportation of 29 per cent of 
the olive-oil production for the year 1920-21. Permits 
will be issued for quantities of 500 okes (1,410 pounds) 
and upward. These rights are auctioned to the bidder 
who offers the highest export tax and one-tenth of the 
proceeds is used in combating the disease of the olive 
trees. The auctions in Athens and the Provinces take 
place before a committee of three officials who are selected 
by the Minister of Revictualing. Bids below 1/10 
drachma (1 drachma equals about 6 cents) are not con- 
sidered. Permits are signed by the members of the com- 
mittee and are transferable by indorsement. The total 
amount of oil available for exportation is 41,304,617 gallons. 


SALVADOR. 

INCREASED Import Duties.—The import duty on all per- 
fumery has been increased to $3 per kilo, and on toilet 
soaps, oils, perfumed cream, etc., to $1.50 per kilo. The 
decree, in effect from May 17, 1921, does not apply to goods 
shipped before that date. 


SPAIN. 


Oxtve Or Emparco Retaxep.—According to a cable- 
gram from Commercial Attaché C. H. Cunningham, Madrid, 
July 5, a Spanish decree was signed July 1 authorizing the 
free exportation of 30,000 tons of olive oil in addition to 
the 20,000 tons authorized by the decree of April 20, 1921. 

Propuction oF OLive Or ror 1920.—A decrease in the 
production of olive oil in Spain as compared with the 
previous year is shown in statistics submitted by Com- 
mercial Attaché Charles H. Cunningham, of Madrid. Olive 
oil production during the year decreased from 3,363,937 
metric quintals in 1919 to 3,169,637 metric quintals. 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of much value, in the advertising pages 
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‘CONDUCTED BY Or. E.G.THOMSSEN 


TOILET SOAP REGULATIONS. 

Internal Revenue Commissioner Blair on July 1 issued 
(T. D. 3191) the following notice promulgating a modifi- 
cation of article 33, Regulations No. 47 (revised) : 

To collectors of internal revenue and others concerned: 

Article 33, Regulations No. 47 (revised) is modified by 
eliminating therefrom the second sentence which reads as 
follows: “Soaps and soap powders advertised or held out 
as suitable for toilet purposes or for application to the 
body, or parts of the body, as cleansing agents, are tax- 
able.” It is further modified by eliminating from the next 
to the last sentence the words, “unless advertised or held 
out as suitable for toilet purposes.” As modified, the arti- 
cle reads as follows: 


Art. 33. Toilet soaps and toilet soap powders.—Toilet 
soap is taxable whether in the form of a liquid, semiliquid, 
paste, flake, powder, or cake, Toilet soap advertised or 
held out as having medicinal properties, medicated toilet 
soaps, shaving soaps, creams, and powders, and shampoo 
soaps and soap powders are taxable under section 900. A 
soap used chiefly for removing grease and stains from the 
hands, though capable of incidental use for cleaning pots 
and pans, is ‘taxable as a toilet soap. Soaps which are 
made, advertised, held out, and sold primarily for general 
cleansing or laundry purposes, but which may have an 
incidental and trivial use as a toilet soap, are not taxable. 
Shampoo oils and liquids not containing saponaceous matter 
are taxable under section 907 as toilet preparations. 


SOAP MAKERS AND THE TARIFF 


Manufacturers of soap will do well to study the provis- 
ions of the Fordney tariff bill and’ write to their senators 
and congressmen in protest against its provisions which 
will, if enacted, hamper the industry. F. M. Barnes, chair- 
man of the special committee representing the Soap Sec- 
tion of the American Specialty Manufacturers’ Associa- 
tion, has issued the following statement on the subject: 


“We desire to protest on the subject of the proposed 
permanent tariff, which carries with it a duty on vegetable 
oils, such as soya bean oil, peanut oil and cocoanut oil, and 
also animal tallow. 


“We have been surprised here, knowing the world trade 
conditions surrounding fats and oils, to find that a per- 
manent duty is now suggested on basic raw materials, which 
articles were carried in the emergency legislation. It is 
our opinion that this proposed tariff on raw materials from 
the Orient and the islands of the Pacific will materially 
injure the foreign trade of the United States without bene- 
fiting the farm products of the United States in the least. 

“It simply means a diversion to Europe of oils which 
formerly came into the United States, thereby supplanting 
an equal amount of fats and oils exported from the United 
States to Europe. Furthermore, every dollar of imports 
shut out of the United States means $1 to $1.50 worth of 
exports lost to the United States, meaning loss to the in- 
dustrial centers through idle labor and in the agricultural 
districts through lack of demand for their products. 

‘Assuming, on the other hand, if the purpose of the tariff 


resulted in enhancing the value of oils and fats in the 
United States, it would mean materially higher prices for 
one of the basic necessities (soap) which would affect the 
average wage earner adversely and become a burden, par- 
ticularly so at this time of unemployment, and would add 
materially to the cost of living of a large per cent of our 
people, who can ill afford to bear such additional burden. 


“We feel strongly that in digressing from the old fund- 
amental principle of allowing a free exchange of raw mate- 
rials between countries of the world that we are on dan- 
gerous ground—a condition that will meet with decided op- 
position with the countries with whom we trade; will create 
a financial condition through the shutting out of the raw 
materials that these countries have for sale, prohibiting their 
buying our manufactured goods, which would in the end 
result disastrously not only to our foreign trade but to the 
business generally of the United States and would not add 
to the value of our agricultural products, but in the end 
operate against them through the fact that Europe will have 
free access to the large agricultural producing sections of 
the world, outside of the United States, without our com- 
petition. 

“We certainly hope that before any such radical departure 
is made in our tariff relations with these large producing 
countries that the facts may be placed before our congress- 
men and senators in such a way that the whole subject will 
be given further consideration.” 


The Bureau of Raw Materials for American vegetable 
oils and fats industries, composed of soap manufacturers, 
edible oil refiners, oil compounds concerns, manufacturers 
of oil products for the tanning industry, and allied indus- 
tries, have appealed to President Harding to intercede on 
behalf of the American industry in the enactment of a new 
tariff act. It states that “unless our administration in 
Washington insists on the complete reconstruction of the 
tariff bill as it now stands, American industry and com- 
merce will be seriously curtailed.” 


Oil Chemists to Conduct Analytical Contest. 


With the purpose of keeping informed as to the accuracy 
of analytical work so as to be able to correct errors, the 
American Oil Chemists’ Society for six years has conducted 
collaborative work on the analysis of samples. Heretofore, 
this plan has had to do only with meal. For the 1921-1922 
season a greatly amplified plan is proposed, to embrace 
meal, fertilizer, fat and crude oil. The plan is outlined in a 
bulletin now being prepared for distribution. Entrance to 
the analytical contest is open to any interested chemist. A 
prize cup is offered for the highest quality laboratory work. 
Copies of the bulletin can be obtained by addressing F. N. 
Smalley, chief chemist for the Southern Cotton Oil Co., 
Savannah, Ga., who is chairman of the co-operative ana- 
lytical program. 


Soap Industry Wages in Germany. 


Tariff Information, prepared for the use of the Ways and 
Means Committee of the House of Representatives at 
Washington, gives the following as the rates per day of 
eight hours in soap manufacturing plants in the district of 
Dresden: Soap maker, 30 cents; boiler man, 35 cents; la- 
borer, 35 cents; machinist, 35 cents; mechanic, 35 cents; 
woman worker, 17 cents, 
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WHAT IS MEANT BY “SPLITTING DEGREE”? 
By F. C. Krist 

The splitting degree, in my opinion, should only be un- 
derstood to represent the degree of the splitting of fats 
expressed in per cents. It should never be expressed in 
the per cents of fatty acids derived from the raw materials, 
but must always be given in its relation to the absolute 
and complete splitting, which has to be fixed at 100%. 
All other calculations are not clear and logically untenable, 
to say the least. How is the splitting degree of a fat 
material to be judged, if the absolute splitting—as, for 
instance, with fat mixtures—does not have a definitely 
fixed, but always variable value? It is well known that 
one kind of fat contains more fatty acid and another less. 
\ different measure therefor would have to be applied 
to every oil or fat, but this can be dispensed with, if the 
complete splitting is fixed at’ 100%. By this method the 
whole matter is much simplified, for if the splitting degree 
is found to be 80%, according to my system we know that 
another quarter of the fatty acid already obtained and a 
corresponding quantity of glycerin can be expected from 
further splitting. With this method it is entirely imma- 
terial whether the raw fat contains much or little unsaponi- 
fiable matter, because the latter cannot be overlooked in 
the necessary preliminary examination and will always be 
determined, 

The formula valid for all conditions therefor is: 

100 acid number 

Splitting degree = 
neutralization number (of the crude 

fatty acid from the completely split 
fat). 

For instance, if a fat is to be split the crude fatty acids 
of which would have a neutralization number of 200 the 
acid number in a complete splitting will also be 200. The 

100 « 200 
splitting degree therefor is = —————— = 100%. 
200 
not matter whether the fat contains unsaponifiable matter 
or not, because this cannot be split anyway. 


It does 


The splitting 
degree, in my opinion, only has to give a clear picture of 
the state of the splitting and need not show the content 
of unsaponifiable matter. 
is a separate matter. 


The determination of the latter 


100 & acid number 
lf the splitting degree is calculated — ——————+— 
saponification number 
it will always be above 100 at the complete splitting. It 
will also be different for every fat, on account of the fact 
the neutralization number of fatty acids of a fat is always 
higher than the saponification number. 

The calculation method of Dr. Knigge is not suited for 
practical purposes and that of Dr. Davidsohn also cannot 
be recommended for fats containing unsaponifiable matter, 
while the system of Dr. Fahrion will be found fully suffi- 
cient for a quick orientation in the factory practice. In 
view of these facts I find Dr. Muehle’s criticism unjustified. 
Neither the working method, nor the manner of calcula- 
tion of Dr. Davidsohn appear to deserve any special recom- 
mendation. It is not sufficient for the practice to weigh 

n 
in only 2g of fat, because 0.1 ccm. — KOH at the saponifi- 
2 
cation number of 228.2 already amounts to 1.5 units of the 
saponification number, and to still more, if the lye is 


stronger than half normal. Especially in the cold winter 
and during the high summer errors of 1 ccm. are gen- 
erally made in reading off the results of technical analyses 
made with the half normal alcoholic potash lye. Because 
of the hydrolysis, the hydrous soap solution should always 
receive an addition of 50% alcohol before the unsaponif- 
able matter is shaken out with petroleum ether (not 
sulfuric ether). It is no longer necessary to use the de- 
fective methods of the wartime.—Seifensieder-Zcitung, 
vol. 48, Nr 10, March 10, 1921. 


A NEW RESIN FROM SOUTH AMERICA. 


A new resin called “Cuica” or Quica” is derived from 
the Cerodium spinosum, a small tree growing principally 
in Colombia. It covers the branches and twigs of the 
When the roots are exposed to the air they also 
cover themselves After purification with 
alcohol the latter showed: melting point 77°, acid number 
23.8, saponification number 84.1, iodine number 85.8. 

The resin is soluble in hot alcohol, but when cooling the 
solution forms a white precipitate. 


tree. 
with the resin. 


In ether the resin is 
only partly soluble, but it can be dissolved entirely in 
benzene or chloroform, and almost completely in oil of 
turpentine. It is not suited for alcohol varnish, though 
even a turpid alcoholic furnishes a hard and 
glossy surface, when applied to wood. The resin is also 
unsuited for oil varnishes. It dries too slowly when dis- 
solved in oil of turpentine and the residue remains soft 
even after two weeks.—Matiéres Grasses. 


solution 


SEPARATION OF SOLID AND LIQUID FATTY 
ACIDS. 


C. W. Moore makes the following observations in regard 
to the well-known lead salt-ether method of Varrentrapp. 
The method produces no accurate results. While it is 
easy to obtain the liquid fatty acids free from solid ones, 
the opposite process is difficult. There is also the pos 
sibility of the formation of double salts soluble in ether, 
for instance, lead cleate-stearinate, C,rH,,sCO.O Pb.0.CO. 
Cy:Hy. To avoid troublesome emulsions the ether should 
be as anhydrous as possible. The filtered etheric solution 
of lead salt is best left standing over night in a tempet- 
ature of 0-5°. This makes the separation of a further 
small quantity of saturated lead salts possible. The fatty 
acid separated with HCl from the lead salts insoluble in 
ether is dissolved in 70% alcohol and the solution left 
standing over night. The filtrate should be left standing 
12 hours longer in a temperature of 0-5°, to permit the 
separation of more solid fatty acids. After the alcohol 
has been evaporated from the moth liquor the fatty acids 
are once more treated with lead salt and ether. This 
process yields another small quantity of solid fatty acids— 


From Chemische Umschau, vol. XXVI, Nr. 17; p. 214. 


Neutralization of Fatty Acids. 


Patents for the neutralization of fatty acids in fats and 
oils, E. R. Bolton and E. J. Lush. E.P, 159,587, 28.11.19. 
The free fatty acids in an oil or fat are neutralized by 
subjecting the oil or fat in an inert gas to the action of the 
chemically equivalent proportion of mono- and di-glycerides 
of the fatty acids separately prepared, at a temperature of, 
e. g., 250° C. for about 3 hours. The neutralized product 
is subsequently heated in vacuo in the same reaction vesse 
to evaporate the water chemically formed. The neutraliz 
oils can be refined by ordinary processes, e. g., for the 
production of edible oils. 





winter 
re gen- 
inalyses 
Because 
always 
aponifi- 
‘r (not 
the de- 


Zeitung, 


CA. 


d from 
ncipally 
of the 
ey also 
on with 
number 
. 
ling the 
resin is 
rely in 
oil of 
though 
rd and 
is also 
len dis- 
ins soft 


‘ATTY 


regard 
entrapp. 
le it is 
id ones, 
he pos- 
1 ether, 
b.0.C0. 
- should 
solution 
temper- 
further 
he fatty 
luble in 
ion left 
standing 
mit the 
alcohol 
ty acids 

This 
acids.— 


14. 


fats and 
28.11.19. 
lized by 
n of the 
ycerides 
ture of, 
product 
n vessel 
itralized 
for the 


FAT SPLITTING METHODS IN THE SOAP INDUSTRY* 


By DR. G. KNIGGE, Berlin-Lichterfelde. 


The question now arises: “Which method of fat splitting 
can be recommended as the most serviceable?” Each one 
of the described methods has certain advantages and dis- 


advantages. These have been discussed in an animated 


manner by the trade press ever since fat splitting was taken 
up. Everyone praises the system used by himself, often 
without having tested the other methods practically. Un- 
der these circumstances the verdict is seldom impartial. 
The supporter of a certain method has mastered the latter 
thoroughly by long practical experience and overcome all 
difficulties, so that he sees only the advantages. In many 
cases business interests hide behind the praise of a certain 
system, but this is not always evident. 

The selection of a system of fat splitting depends upon 
the operating conditions of the plant. I shall try to point 
out the advantages and disadvantages: of the different meth- 
ods as briefly as possible. It will then be for the manager 
to decide which system is most suitable for him. 

The autoclave method undoubtedly requires the most ex- 

pensive plant. It is not feasible to use an autoclave lined 
with copper or lead. The vessel has to consist of unalloyed 
copper, and this naturally means a very great expense. 
Then the lead-lined settling tank in which the zinc soap is 
decomposed with sulphuric acid requires frequent repairs. 
Furthermore, the work with the autoclave has to be carried 
out in the most’ careful manner. On account of the high 
temperature, amounting to 160° for 6 atmospheres, the fatty 
acids are not as clear as those obtained by other methods. 
But with the autoclave two, or even three charges may be 
split within 24 hours. This efficiency is not reached by 
any of the other methods. The glycerine water is very 
clear and the splitting degree very high, and this means 
an increase of the glycerine yield. In factories which do 
not possess a high pressure steam boiler and cannot install 
one for the splitting plant alone the use of this method is 
impossible, but the autoclave is the proper thing for large 
factories, especially if they are not dependent upon the 
clarity of the fatty acids and utilize their plants to the fullest 
extent by carrying out splittings for other concerns. 
, ‘The Twitchell method is distinguished by the simplicity 
and cheapness of the plant. It does not require a high 
pressure boiler, as only boiling steam is used. A low pres- 
sure boiler, however, has to be kept in operation also during 
the night for the production of the surface steam needed 
for the prevention of the browning of the fatty acids. On 
account of the fact that the temperature used is not above 
100° the fatty acids are clearer than those from the auto- 
clave. Formerly many complaints were heard in regard to 
the long splitting period, but the latter has been reduced 
materially by the use of the contact separator. 

With one-half per cent reagent the following results were 
obtained with linseed: 80 per cent splitting in about 13 
hours; 85 per cent splitting in about 15 hours; 90-92 per 
cent splitting in about 20-24 hours. 

One per cent reagent used with a grain soap mixture con- 
taining 15 per cent palm oil gave these results: 80 per cent 


Os Seifensieder-Zeitung, vol. 47, Nr. 40, December'1, 1920, 


splitting in about 9 hours; 85 per cent splitting in about 11 
hours; 93 per cent splitting in about 17 hours. 

The results of the use of 1% per cent reagent with linseed 
oil were: 80 per cent splitting in about 5 hours; 85 per cent 
splitting in about 7 hours; 92 per cent splitting in about 
12 hours. 

With 2 per cent reagent and a grain soap mixture con- 
taining 15 per cent palm oil the results obtained were: 64 
per cent splitting in about 2 hours; &4 per cent splitting in 
about 4 hours; 92 per cent splitting in about 6% hours. 

The always leaky wooden splitting tank is no longer 
needed. In modern plants an iron vessel lined with lead is 
used. With proper purification of the glycerine water an 
unobjectionable raw glycerine, containing only 0.1-0.2 per 
cent ashes, is obtained. The Twitchell method is well suited 
for plants carrying out splittings for other concerns, al- 
though the work cannot be speeded as with the autoclave. 

The fermentative method is unsuitable for plants that 
are also working for other factories. One disadvantage is 
that fats of a high melting point cannot be split alone, as 
already shown in this article. A certain amount of fatty 
acid always remains in the middle stratum and cannot be 
completely separated even with the aid of the centrifuge. 
The fermentative system, however, is extremely well suited 
for a soap factory splitting fats only for its own use. The 
plant is not expensive and the steam consumption very 
small. As the temperatures have to be kept very low the 
fatty acids obtained are clear to a high degree and the 
method can therefore be recommended especially for toilet 
soap factories. At the present time this system of splitting 
is not profitable, however, on account of the high price of 
the castor oil seeds necessary for the production of the 
ferment. 

In conclusion I desire to say a few words in regard to 
the analytic control required for fat splitting. The neces- 
Sary reagents are: 

Hydrochloric acid, % normal. Potash lye, % normal, 
produced by dissolving 34 g. of pure potassium hydroxide in 
one liter of 95 per cent alcohol, .1 per cent solution of 
alcoholic phenolphthalein. Red and blue litmus paper. 
Methyl orange, 1 per cent hydrous. 

The required apparatus consists of analytical scales, a 
set of weights, a few small round flasks, each holding 150g., 
with cork stoppers and a rising tube, a water bath, a few 
burettes of 50 cc. each, graduated to tenths of degrees, and 
a holder for them. 

The acid number, the ester number and the saponifica- 
tion number of the fat to be split are determined. After 
2 g. of a good average sample have been weighed into a 
round flask 25 cc. of alcohol and a few drops of phenolph- 
thalein are added. Then the mixture is carefully titrated 
with the half normal potash lye, until a weak red coloring 
appears. The cc. used up are read off, and after 20 cc. 
more of the potash lye have been added the solution is 
heated on the boiling water bath for half an hour, with the 
rising tube attached. Then the red solution is carefully 
titrated back with the half normal hydrochloric acid, until 
the red turns colorless. While the titer remains constant 
in the hydrochloric acid this is not the case with the pot- 
ash lye. The latter has to be standardized daily against 
the hydrochloric acid by blank titration. Let us consider 
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10 cc. of potash lye as equal to 10.2 cc. of hydrochloric 
acid and study the calculation from an example. If the 
first direct titration has shown 2.2 cc. potash lye these 
correspond with, according to the equation: 
10: 10.2 = 22:x 

x = 2.244 cc. of half normal hydrochloric acid. As 1 
ec. = 0.0281 g. corresponds with KOH and the acid number 
expresses the number of mg. KOH used up for the neutral- 
ization of 1 g. fatty, this number is in our example— 

2.244 . 0.0281 . 1000 


== $15 
2 


For the second titration we use 20 cc. of potash lye, 
corresponding with 20.4 cc. of half normal hydrochloric 
acid. Assuming that 8.4cc. have been consumed in titrating 
the boiled sample back, then 20.4 minus 84 = 12.0 cc. of 
the half normal solution were needed for the saponification 
of the neutral fat. 

12.0 . 0.0281 . 1000 
= 1688 
2 

The ester number giving the number of mg. tonsumed 
in the saponification of 1 g. neutral fat therefore would be 
168.8. The sum of the ester number and the acid number 
represents the saponification number in our example: 200.1. 
Multiplying the ester number by 0.0547 we obtain the 
glycerine content: 9.22 per cent. To determine the splitting 
degree the acid number is multiplied by 0.5023. If the acid 
number is found to be 190.0 it corresponds with 95.44 per 
cent of free fatty acid. 

Finally, I desire to mention a few figures which can 
easily be derived from the acid and the ester numbers and 
are important for the soap maker. 

Saponification number multiplied by 0.2024 gives the kg. 
of 50° Bé. potash lye required for the saponification of 
100 kg. fat. 

Ester number multiplied by 0.2041 gives the kg. of 40° 

Acid number multiplied by 0.09629 gives the kg. of cal- 
cinated soda needed for the saponification of 100 kg. fat. 


SUMMARY OF SOAP CENSUS TAKEN 1920. 


A preliminary statement of the 1920 census of manu- 
factures with reference to the soap industry has been pre- 
pared by the Bureau of the Census, Department of Com- 
merce. It consists of a detailed statement of the quantities 
and values of the various products manufactured during 
the year 1919. 

The figures are based upon the returns from 349 estab- 
lishments, with products valued at $317,163,000. In addi- 
tion soap products to the value of $21,140,000 were pro- 
duced as subsidiary products by 90 establishments in other 
lines of manufactures, making a total of $338,303,000. At 
the census of 1914 there were 371 establishments with 
products valued at $127,942,000 and 142 establishments with 
subsidiary soap products to the value of $7,362,000, a total 
of $135,304,000. Although the industry shows a decrease 
in the number of establishments for 1919 as compared 
with 1914 the increase in the value of products for all 
establishments was $202,999,000 or 150%, primarily due to 
higher prices. The production of hard soaps in 1919 was 
2,322,185,000 pounds valued at $227,439,000 as compared 
with 2,064,228,000 pounds valued at $104,465,000 in 1914, 
an increase of 12.5% in quantity and 118% in value, and 
in unit values from 5.lc. per pound to 9.8c. The output 
of soft soap was valued at $3,908,000 in 1919 and $1,697,- 


THE AMERICAN PERFUMER 


000 in 1914, an increase of 100%, special soap articles $3,- 
568,000 in 1919 and $833,000 in 1914, an increase of 328%, 
and refined glycerine, an important by-product of the 
industry, $11,461,000 in 1919, and $5,776,000 in 1914, an 
increase of 98.4%. The production of liquid soap, first 
reported in 1919, was 10,025,000 pounds valued at $1,254. 
000. 

The statistics for 1919 and 1914 are summarized in the 
following statement. The figures for 1919 are preliminary 
and subject to such change and correction as may be nec- 
essary from a further examination of the original reports, 


MANUFACTURE OF SOAP—CENSUS BUREAU’S SUMMARY 
CONCERNING THE INDUSTRY, 1919. 


1919 1914 
Number of establishments 513 


Soap Industry é 371 
Subsidiary soap products, other 
industries 142 


 $135,304,000 


127,942,000 
7,362,000 


2,064,228,000 
$104,465,000 


169,926,000 
938,447,009 
42,524,000 
367,744,000 
97,746,000 


447,841,000 


57,002,000 
$1,697,000 


Value of products $338,303,000 
317,163,000 
21,140,000 


2,322,185,000 
$227/439,0001 


179,256,000 
945,414,000 
110,785,000 
466,541,000 
182,738,000 
16,191,000 
21,710,000 
399,550,000 
75,307,000 
$3,962,000 
10,025,000 
$1,254,000 
$3,568,000 
16,301,000 
$1,789,000 


18,258,000 
$2,483,000 
44,377,000 
$11,461,000 


$12,635,000 
$73,712,000 


Soap industry 
Subsidiary soap products 


Pounds 
Value 


Hard soaps 


Toilet soaps Pounds 
Tallow scaps 
Olein soaps 
Powder soaps 
Soap chips 
Foots soap Pounds 
SO Ts co-5:0'6.5-08 oo 9 Re Pounds 
Other hand soaps..:.... Pounds 

Soft scap Pounds 

Value 


Pounds 


Liquid soap 
Value +9600 
Special soap articles.......... Value $833,000 
23,346,000 
$891,000 


12,745,000 
$1,817,000 
32,674,000 
$5,776,000 


$6,804,008 
$13,021,000 


Value 
Glycerine: 
Crude 


Refined 


Perfumery and toilet preparations, 
Value 
Value 


1 Value of hatd soaps 1914, not distributed by kind. 


Americans End Spanish Pctash Plan. 


A cable from Frankfort-on-the-Main says: An Ameri- 
can group having bought a part of the Solvay works in 
Spain and sunk a shaft for producing potash, has aban- 
doned the shaft owing to the extremely high cost, which 
on this one shaft amounts to fifty millions pesetas. 


Drop in French Perfumed Soap Exports. 


Exports of soap from France during the first quarter 
of this year were as follows: Perfumed, 593 metric tons; 
other, 7,623 metric tons. The quantities for the first three 
months of 1920 were 820 metric tons and 6,086 metric tons, 
respectively. 


German Potash Output Falls Off 150,000 Tons. 


The German potash syndicate announces a falling off of 
150,000 tons in its output during the first five months of 
the current year, compared with the same period in 1920. 
The decrease is attributed to stagnation in the home and 
foreign markets. 


American Trade with Netherlands. 
In 1920 the Netherlands imported $108,953 worth of soap 
from the United States, as against $310,850 in 1919. No 
potash was taken in 1920, being a drop to nothing from 


$231,768 in 1919. 


heavily. 


Vegetable oil imports also, declined 


Philippines Exports of Cocoanut Oil in 1920. 
The exports of cocoanut oil from the Philippine Islands 
in 1920 were 76,346 long tons, valued at $23,268,887. Of 
these 70,809 long tons, valued at $21,683,043, were sent to 
the United States. 
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U. S. SOAP EXPORTS FOR MAY. 


The Department of Commerce, Bureau of Foreign and 
Domestic Commerce, at Washington, furnishes the follow- 
ing statistics of exports of soap from the United States to 
all countries in May, the figures given first being for toilet 
and fancy soaps, the second set of figures (in parentheses) 
in each item being for all other soaps: 

Azores and Madeira Islands, (71); Bel- 
gium, $1,237, ($22); Denmark, $440, ($17); France, 

, ($2,909); Germany, $94, ($272); Italy, $214, ($6); 
Netherlands, $714, ; Norway, ($2,006) ; 
Poland and Danzig, $29,700, ($8,694); Russia in Europe, 
$1,282 ); Spain, $1,318 ( ); Sweden , 


$190, ($388) ; England, $87,260, ($8,900) ; Scotland, : 


($13,030) ; Bermuda, $248, ($555); British Honduras, $36, 
($4,189) ; Canada, $16,816, ($67,396); Costa Rica, $453, 
($26); Guatemala, $316, ($149); Honduras, $1,681, 
($4,320); Nicaragua, $239, ($1,576); Panama, $4,514, 
($20,250) ; Salvador, $2,570, ($9) ; Mexico, $13,888, ($222,- 
993); Newfoundland and Labrador, $247, ($1,845); Bar- 
bados, $939, ( ); Jamaica, $881, ($187); Trinidad 
and Tobago, $221, ( ); Other British West Indies, 
$352, ($1,931); Cuba, $16,831, ($46,491); Virgin Islands 
of U. S., $125, ($720) ; Dutch West Indies, $60, ( ¥ 
Haiti, $252, ($14,655) ; Dominican Republic, $2,850, ($20,- 
892) ; Argentina, $20,086, ($6,854) ; Bolivia, $17, ( Js 
Brazil, $106, ( ); Chile, $599, ($1,018) ; Colombia, 
$1,859, ($865); Ecuador, $360, ( ); British Guiana, 
130, ; Dutch Guiana, $106, ($86); Peru, $989, 
($948); Uruguay, $7,690, ($1,710); Venezuela, $1,332, 
($123) ; China, $2,115, ($417) ; Kwantung, leased territory, 
; Chosen, $43, ($144); British India, $2,265, 
; Straits Settlements, $143, ( ); Dutch East 
); French Indo China, $797, ( : 
Hongkong, $3,063, ($40); Japan, $4,869, ($205); Turkey 
in Asia, $193, ( ); Australia, $3,667, ($144); New 
Zealand, $203, Other British Oceania, $11, 
( ); French Oceania, $261, ( ); Philippine 
Islands, $14,696, ($108) ; Belgian Congo, $30, ($7); British 
West Africa, $55, ( ); British South Africa, $2,402, 
($4,400) ; Portuguese Africa, , ($5); Egypt, 
($215) ; total, $254,108, ($462,684). 


HIGHER POTASH PRICES FORESEEN 


Commenting on the present prices of potash the bulletin 
of the United States Potash Producers’ Association says: 

“The Germans, with the feeble market that existed, 
clogged up with free rebate stuff, stopped shipments and 
not a ton of fertilizer potash came into this country from 
Germany in April or May, last. At present the syndicate 
is quoting muriate at $1.25 a unit with a discount of 25 
cents. Their price, in other words, is $1.25, and as soon 
as market conditions warrant they will stop the discounts. 
The indications are that they are not moving any to speak 
of even at their present quotation. 

“Imports from France have also almost ceased and the 
French selling agency is apparently sitting tight waiting 
for the situation to develop. They have announced no 
Prices for the fall. 

“With these facts before us, isn’t it possible to do a little 
figuring on the trend of prices next fall? 

“Stocks in this country are limited. We estimated 50,000 
tons K2O0. The French sales agency estimated 50,000 tons 
plus what is in the hands of American producers. That 
would mean a total of less than 60,000 tons for the country. 

“In 1921 the consumption of potash will probably not 
be more than 50 per cent of the 1920 consumption, say, 
100,000 tons K20. Even that is close to twice the amount 
of stocks now on hand. All American plants, except one 
or two by-product producers, are closed. Germany has 
Stopped shipments and France has almost stopped, and our 
Stocks on hand are something like one-quarter of the de- 
mand which may be expected. Somebody better wake up.” 


Fats and Oils in Storage in New Jersey. 


There were 3,437,891 pounds of edible fats and oils in 
the cold storage warehouses in New Jersey on May 31, 
1921, according to a report of the Bureau of Food and 
Drugs of the New Jersey State Department of Health. 


FEATURES OF SOAP MATERIAL MARKET. 
(Continued from next page) 


round at 7% to 8 cents a pound for the crude and 8% to 8% 
cents a pound for the refined. How the consumption of soya 
bean oil over a period of eleven months ending May last has 
fallen off may be seen from the figures on imports which 
show a total of but 47,786,040 pounds as against 148,931,945 
pounds in the same period in 1920 and 227,261,873 pounds 
in the corresponding period of 1919. Reflecting the firmer 
undertone in cotton seed oil, corn oil was firmer at 7%4 to 
7¥% cents for crude and 9% cents for the refined in cooper- 
age. Whatever strength had developed in olive oil has been 
lost through the recent heavy importations on top of which 
Spain has announced that the exportation of 30,000 tons ad- 
ditional will be permitted. There are plentiful offers of the 
Greek oil around. Soap makers have shown keener in- 
terest in Niger palm oil during the interval with a purchase 
reported at 54% cents a pound for spot delivery. A steady 
on —_ shown in the palm kernel oil, while peanut oil has 
seed oil. 


Industrial Chemicals. 


Inquiries have reached the market for those industrial 
chemicals which enter the perfume and essential oil lines 
in limited volume during the period under review. Trading 
while devoid of special feature may be described as having 
been largely of a filling-in character, as consumers are 
not in the majority of instances yet convinced that prices 
have hit the bottom. Until there is greater confidence in 
values it is predicted that demand will continue of the 
same hand-to-mouth character which now prevails. The 
market is intrinsically in a better position than it was at 
the outset of the year, but the proposed revision of import 
duties under the Forney Tariff is not conducive to any 
sudden increase in the volume of bookings in the present 
juncture. Caustic soda has displayed considerable stability 
on the spot at $4.10 a hundred pounds, and a fair volume 
of business has been placed on the basis of 4 cents at the 
works. In the case of light soda ash, the market retains 
a steady position with offerings at $2 to $2.10 per 100 
pounds from second hands, while offerings of French 
material have been made on the basis of $1.65 a hundred. 
Producers of sulphuric acid have done a fair business in 
60 degrees Baume at $11 a ton at the works, while the 
66 degrees has ranged from $18 to $20, as to quantity, with 
a fair call for contract deliveries in evidence at these prices. 
Offers of imported caustic potash have made their appear- 
ance around a level of 5 to 5% cents, depending on quality 
and quantity, while foreign shipments have been offered 
at 4.60 cents, c.if. Carbonate of potash is somewhat easier, 
with the 80 to 85 per cent quoted at 5 to 6 cents a pound, 
as offerings from abroad were made as low as 5 cents a 


pound, 
Other Soap Materials. 


Purchasing of all types of rosins by Japan and South 
America has been incidental in producing an improvement 
in marketing conditions during the interval. The sinking 
of a vessel bound from Savannah to New York caused a 
rather sharp advance in rosins, but this proved only to 
be temporary, and the market is now back from where it 
started. There has been some competition from France in 
this market which for the time being appears to be pretty 
adequately supplied with pale grades. Producers of 
stearic acid are in receipt of somewhat larger inquiries for 
their product. In the case of greases, there has been 
somewhat of an improvement in the export outlet. 


Features to Be Found on Other Pages. 
Readers of the Soap SEcTION may find items of interest 
to them in our Trade Notes pages, as well as in Patents 

and Trade Marks and Foreign Correspondence. 


Soap Exports from Belgium. 


Belgium soap exports during the three months ended 
March, last, amounted to 200 metric tons, against 1,706 
metric tons during the corresponding period of 1920. 





THE AMERICAN 


MARKET REVIEW ON TALLOW, ETC. 


(Written Specially for This Journal) 


TALLOW 


(Written Specially for This Journal.) 

During the past month practically every variety of animal 
fat, except New York City Special tallow, has advanced 
in price. The change in values has in some instances been 
considerable, particularly so on edible goods; and we now 
find the following irreconcilable situation: tallow selling at 
4% cents per th., with cotton seed oil at practically 9 
cents per th and prime oleo stearine at 9'%4 cents per fb. 
Compare these with fallow at 5% cents, several months ago; 
with cotton oil at the same time at 6 cents per ftb., and oleo 
stearine at 6% cents per fb. 

The markets, as 
markets, are firmer and higher than the eastern market; 
but, due to the accumulation of stocks in the hands of 
the large soapmakers in this region, the tone of the market 
here has not strengthened to any great extent, because 
they will not take further supplies at advancing prices 
until their stocks are sensibly reduced. 

Undoubtedly the corner has been turned; and we may 
prepare ourselves for a steady shrinkage in available sup- 
plies of qualities desired, with a better demand as we 
enter the Autumn months. This should bring about an 
approach to equality of prices between the west and the 
east, and an advance in the price of N. Y. Special tallow 
as well as other tallows and greases for which the quota- 
tion of N. Y. City Special is taken as a basis. Meanwhile, 
Europe has begun to take our low-grade greases again, 
thereby relieving the large accumulations. 

July 19, 1921. Tostas T. PERGAMENT. 


middle-western well as the western 


GLYCERINE. 
(Special Written for This JouRNAL) 

The market for Chemically Pure has dropped lc. per 
pound since our last letter, if we go by the “official” quota- 
tion, which, today, is 15c. in bulk. As a matter of fact, the 
figure named is being discounted quite a little, for small 
quantities, and for carloads, it has already been shaded, 
several cents per pound. The demand is small, and stocks 
keep piling up, with no outlet. The Dynamite market has 
been weak, and declining, over the same period, and for the 
same reasons—lack of demand, and large stocks—so that 
there is plenty of raw material available, for the manufac- 
ture of Chemically Pure, even though Crude is scarce, 
because of the fact that producers are holding what they 
have for improved marketing conditions. With Tallow at 
4%c., the lowest price for 15 or 20 years, and with reduced 
costs, for other stock and supplies, together with greater 
efficiency on the part of labor, makers are not so badly off, 
even with the low figures now ruling for Glycerine. It 
would seem that after so long a movement in one direction, 
there should be a reaction, on general principles, but there 
is no logical reason for any turn in the market at present, 
and we fear that there will be no improvement, which can 
be sustained, for many months. 

W. A. Sroprorp. 

July 18, 1921. 


PERFUMER 


VEGETABLE OILS 


There has been a very perceptible quickening of the 
pulse of the vegetable oil markets in sympathy with the 
higher replacement costs provided for under the schedule of 
the Fordney tariff bill. The fact that importations have 
been kept down has also operated towards an improve- 
ment in marketing conditions which development was not | 
expected until well along in the autumn when the leading 
manufacturing consumers start to buy for actual require- 
ments. While the undertone in cocoanut oil has ruled com- 
paratively firm the fact that copra will not be assessed placed ~ 
a damper on some of the bullish comment. There have © 
been sales of Manila cocoanut oil at 77% cents f.o.b. the 
Coast, while Ceylon is offered by producers at 83% cents a § 
pound in sellers’ tanks for immediate delivery f.o.b. New @ 
York. There has been a spasmodic inquiry in evidence for © 
soya bean oil. Foreign soya bean oil which constitutes most | 
of the consumptive demand has been in light request all | 
(Continued on preceding page.) 


SOAP MATERIALS. 

Tallow and Grease. ¥ 

on tan York, Special 47c.; edible, New York, © 

Yee. ellow grease, New York, 314@3%c. Brow a 
New York 306 33h. oO vac rown grease, 

Rosin, Savannah, July 18, 1921. 


$3.70 


ender, - Peart, ‘wet TOD Mees « oiliicvc'c ak occece 218@ $2.56 
Starch, powdered, per 100 Ibs ¥ ey 
Stearic acid, single pressed, per Ib 
Stearic acid, double pressed, per lb 
Stearic acid, triple pressed, per lb lle. 3 
Glycerine, C. P., per Ib 15@15%¢. = 
Glycerine, dynamite, per Ib 12@12\%4c. 7 
Soap lye, crude, 80 per cent, loose, per Ib.... 7%4@B8c. ’ 
Soap lye, saponification, 80 per cent, loose, 

per lb. 834 @9c, 


12% @13Me. 
104@1le. © 
10@10%e. 


Coconut, edible, per Ib 
Coconut, Cochin, Dom., per Ib 
Coconut, Ceylon, Dom., per Ib 
Palm, Lagos, per lb 

Palm, kernel, per Ib 

Cotton, crude, per Ib., f.o.b. mill 
Cotton, prime, summer yellow 
Soya Bean, per lb. (edible) 
Corn, crude, per gal 

Corn, refined, per Ib 

Castor, No, 1, per lb 

Castor, No. 3, per Ib 

Peanut, crude, per Ib 

Peanut, refined, per Ib 

Olive, denatured, per gal 

Olive Foots, prime, green, per lb 


8.10 
= 8c. 
9@9\c. 
10c. 


8c. 
7%4@7 Vc. 
10c. 


Chemicals. 


Soda, ash, 58 per cent, per 100 Ibs 
Potash, caustic, 88@92 per cent, per Ib., f.o.b. 


Potash, caustic, 70@75 per cent, per Ib., f.o.b., 


Potash, carbonate, 88@92 per cent, per Ib. 
New York 

Salt, common, fine, per ton 

Sulphuric acid, 60° per cent, per ton 

Sulphuric acid, 66° per cent, per ton 

Borax, crystals, per Ib 

Borax, granular, per Ib 

Zinc oxide, American, lead free, per Ib 
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